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Hospitality as legendary 

as our landscape. 

lt*s easy to fall in love with Switzerland - before you even catch 
a glimpse of the Alps. The combination of personal service, 
award-winning cuisine, and fully flat beds In SWISS Business 
allows you to arrive relaxed. For information or reservations 
for nonstop flights from the USA to Switzerland, contact your 
travel agent or visit us on swiss.com 
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' Journeymakers* 
show us the world. 




the journey never stops®"" • 


Let’s show them 
our appreciation. 


Journeymakers are people who continuously dream up ways to make 
our trips more memorable. Like the tour guides. The surf instructors. 
The bartenders. And now, for our 100th anniversary, American Express 
Travel wants to help you give them the recognition they deserve. 
Tell us about your Journeymaker and we’ll tell the world. 


Go to journeymakers.com to recognize your Journeymaker. 
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Stylish symmetry at 
Mario Botta's Santa 
Maria degli AngeLi 
chapel, in Ticino, 
Switzerland, page 120. 
Photograph by Perry 
Ogden. Dress and 
boots by Hermes: ring 
and necklace by Maria 
Piana. See Buyer's 
Guide, page 149. 


120 Among the Clouds High in the mountains of Southern Switzerland, the 

pairing of architect Mario Botta's bold sacred structures with new fall fashion 
reveals a perfect harmony between creations both natural and designed. 
Photographs by Perry Ogden. Styied by Anno Foster. Text by Stephen Boyiey 

128 The Luxe Factor Israel has always been a place of pilgrimage— for history, faith, 
politics, and partying. But now that first-rate hotels, globally celebrated chefs, 
and forward-thinking design are on the rise, can the country establish itself as a 
destination for more urbane pleasures? 

By Daphne Merkin. Photographs by Tom Mannion 

134 Call of the Wild A couple of legendary Africa hands return to Kenya's Masai 

Mara for the capstone of their careers— a heartfelt, standard-setting safari lodge 
on one of the most spectacular pieces of land on the continent. 

By Nathan Lump. Photographs by Ambroise Tezenos 

140 The Modest Metropolis Even as a development boom dramatically reshapes its 
skyline and an ambitious creative community positions it on the global stage, 
the city of Toronto still can't quite get used to the idea that it's kind of a big deal. 
By Stephen Metcoif. Photographs by Michaet Graydon and Nikoie Harriott 
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A TRUE PROMISE WILL NEVER BE BROKEN 

Less than one percent of the world’s diamonds can carry the Forevermark inscription 
- a promise that each is beautiful, rare and responsibly sourced. 


FOREVERMARK 

THE DIAMOND. THE PROMISE. 


Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM 



Is it the journey? Or the destination? Hint: it's both. 


Ships designed to dazzle. Destinations chosen to change your life. 

Can you think of a better way to experience all 7 continents? Neither can we. 


That's modern luxury.^^ 




Celebrity Cruises® 


Visit celebritycruises.com, call 1-877-297-6143, or contact your travel agent. 

©2015 Celebrity Cruises Inc. Ships' registry: Malta and Ecuador. 
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Stunning new coupe or powerful SUV? 


Introducing the Mercedes-Benz GLE Coupe. The 2016 GLE Coupe combines the pure 
style and driving thrills of a legendary Mercedes-Benz coupe with the impressive power 
and athleticism you’ve come to expect from a Mercedes-Benz SUV. It’s a dual threat that 
is a very singular achievement. The all-new 2016 GLE Coupe. MBUSA.com/GLECoupe 


Mercedes-Benz 


The best or nothing. 


2016 GLE450 AMG® Coupe shown in Palladium Silver metallic paint with optional equipment. Vehicle available late summer 2015. ©2015 Mercedes-Benz USA, LLC 

For more information, call l-SOO-FOR-MERCEDES, or visit MBUSA.com. 
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SPOTLIGHT: 

BHUTANESE ART 

A Look at the Himalayan 
country's emerging creators 
who are using traditional 
techniques— Like weaving and 
silk applique painting— to 
produce contemporary works, 
tandl.me/bhutanart 


TASTE OF ROVINJ, 
CROATIA 

Truffle hunts, world-class 
olive oils, and rustic coastal 
cuisine arejust a few 
reasons food-focused 
travelers are heading to this 
city on the Adriatic. 
tandl.me/truffLehunt 
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PACIFIC COAST 
HIGHWAY ITINERARY 

This definitive two-day 
road trip includes stops for 
photos in Big Sur, antiques 
shopping in SoLvang, and 
craft cocktails at a speakeasy- 
style bar in Los Angeles. 
tandLme/pacificdrive 
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A stunning casino, complete with 
unique architectural elements, brings a 
higher level of style to our slots. 

Aria. com 


Live the M life at this MGM Resorts International® Destination. 


RESORT & CASINO 
LAS VEGAS 




editor’s note (September 2015 


WHEN WE ASK TRAVEL + 

LEISURE READERS WHAT 

YOU LIKE TO DO 



when you travel, the two most common responses are cultural activities and 
shopping. So popular is shopping that the overwhelming majority of you tell us 
that you shop as much or more when you travel as you do at home. 

So it makes sense that once a year, we devote an issue to style and design, 
two subjects that not only speak to our collective passion for beautiful things but 
also, I think, reveal a lot about the places we travel to. I was in Milan recently — on 
a mission to indulge my love of Italian men’s wear while capitalizing on a great 
exchange rate — and over a weekend of getting to know shop proprietors, learn- 
ing the stories behind fabrics and leathers, and, yes, spending a few euros, I 

didn’t just acquire stuff. 

I immersed myself 
in a particular brand of 
Italianness, one that 
cherishes detail and craft 
and puts enormous effort 
into the art of looking 
fantastic while appearing 
to not try too hard. (By 
the way, you’ll find one of 
the things I picked up, from 
the cult men’s-wear store 
AI Bazar, on page 42.) 

This issue is in many 
ways about those creative 
people who by making 
things — shoes, tables, 
buildings — are also making 
the world a more visually, 
sensually, and intellectually 
interesting place. We hope 
their work inspires you to 
head out and see the world 



V" S @nathanlump 
nathan@travelandleisure.com 



FROM MY TRAVELS 
After reporting a story in 
Kenya for this issue (see 
page 134), I traveled south to 
the Serengeti in Tanzania 
and stayed at the year-old 
Namiri Plains, an eight-tent 
camp from Asilia Africa that 
manages the delicate act 
of combining safari chic with 
eco-consciousness and a 
light footprint. But the best 
reason to go is the location, 
a secluded, undeveloped part 
of the park that was formerly 
closed to tourism. The place 
is crawling with cats— lions 
and cheetahs, especially— and 
you’ll hardly see another ve- 
hicle except those occupied 
by your fellow guests, namiri 
plains.asiliaafrica. com; dou- 
bles from $1,590, all-inclusive. 
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It's time to embark on 
the journey of your dreams. 
Surrounded by elegance 
and comfort aboard 
Oceania Cruises, 
the world awaits your arrival. 


Award-Winning Mid-Size Ships 
Finest Cuisine At Sea 
Destination Specialists 
Extraordinary Value 



-Oceania cruises* 

Voar World Your Way^ 


Call 855-OCEAN I A (855-623-2642) 

Visit OceaniaCruises.com 
or Contact Your Travel Agent 
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1 

Perry 

Ogden 

PHOTOGRAPHER 

Among the Clouds 

page 120 

“Creating stories with people 
and places is like getting to 
live in the past, present, and 
future,” says the Duhlin-hased 
photographer, who shot this 
issue’s cover story in the Swiss 
Alps. Despite a fear of heights, 
he found reaching the Santa 
Maria degli Angeli chapel atop 
Monte Tamaro to he a thrill, 
“After the long cable -car ride 
to the top, 1 was fine. The air 
was so fresh, and the location 
was spectacular,” Ogden, whose 
work has appeared in Italian 
Vogue and W, loved dining 
at Hotel ViUa Orselina, in 
Locarno, where he discovered 
white Merlot, Another high 
point: Swiss chocolate in 
ample supply, “Fm an addict.” 
Follow Perry on Instagram: 
@perryogden. 



3 

Stephen 

Bayley 

WRITER 

Among the Clouds 

page 120 

According to Bayley, the work 
of Swiss architect Mario 
Botta is “an unusual hlend of 
cerebral intentions and 
sensuous results.” The art 
critic and founding director of 
London’s Design Museum 
sees Botta’s buildings, like the 
churches in the Alps featured 
in this issue’s fashion story, as 
indicative of Switzerland itself: 
rational, aloof, and committed 
to quality. He says of his 
favorite: “Ingenuity, modesty, 
originality, and simplicity — 
San Giovanni Battista has 
all of those things, and it’s 
astonishing, too.” His next 
book. Death Drive: There Are 
No Accidents (Circa Press), 
will be out out this October, 


2 

Michael 
Graydon and 
Nikole Herriott 

PHOTOGRAPHERS 

The Modest Metropolis 

page 140 

After assignments in South 
Africa and Vietnam, the duo’s 
return to their native Toronto 
was particularly welcome. 

“It’s nice to have a reason to 
explore your own city with 
fresh eyes,” says Herriott, 
who, with Graydon, shot the 
city’s emerging neighbor- 
hoods and creative scene. 

They enjoyed meeting local 
entrepreneurs and trying the 
Rose Fizz at Bar Raval. 

Gjelina: California Cooking 
from Venice Beach (Chronicle 
Books), the first cookbook 
featuring their photography, 
will be published in October, 
Follow Michael and Nikole on 
Instagram: @graydonpictures 
and (g)nikoleherriott. 


4 

Daphne 

Merkin 

WRITER 

The Luxe Factor 

page 128 

Family ties in Israel have been 
drawing Merkin back for years, 
but the essayist only recently 
rediscovered the wonders of 
Tel Aviv, “1 loved exploring the 
way the city has upped its level 
of service in terms of hotels 
and food,” she says of her latest 
visit, where she found the 
cuisine now full of experimen- 
tation and exotic influences 
from places like Morocco 
and Japan. “It’s exciting to see 
daring local chefs, like Eyal 
Shani at Tzfon Abraxas, not be 
circumscribed by traditional 
rules of the kitchen or palate.” 
As for what she craves at home, 
Merkin sticks to the basics: 

“1 can’t live without hummus 
andfalafel.” 
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TANZANITE ROYALE COLLECTION | AVAILABLE AT-MACY’S AND MACYS.COM/EFFY 


NEW YORK ARUBA GRAND CAYMAN COZUMEL CURAQAO SAN JUAN ST. KITTS 
ST. LUCIA ST. MAARTEN NASSAU ROATAN ST. THOMAS GRAND TURK ALASKA 






intrigued 


Introducing Curio, a collection of hotels that defies the ordinary. 
Each one entirely authentic. Each one waiting to be found. 
Discover the collection and book your stay at Curio.com. 
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ANSELMO BUENOS AIRES, ARGENTINA | BOULDERS RESORT a SPA, CJ^REFREE, AZ 
DIPLOMAT RESORT a SPA HOLLYWOOD, FL | THE FRANKLIN HOTEL CHAPEL HILL, NC 
THE HIGHLAND DALLAS, TX | JEWEL PARADISE COVE RESORT a SPA RUNAWAY BAY, JAMAICA 
JUNIPER CUPERTINO, CA| MADISON BEACH HOTEL, CT | PROVIDENCE BILTMORE, Rl 
REICHSHOF HAMBURG, GERMANY | THE SAM HOUSTON HOTEL, TX 
SLS LAS VEGAS HOTEL a CASINO, NV | WITH 40 MORE ON THE WAY 


CLKIO 


A CCiLLECTfOM OV HlLTDM' 


Hilton 


DIOR HOMME/ORIBE HAIR CARE AT FACTORY DOWNTOWN 



Flex Factor 

Dancer Storyboard P Leaps across a New York rooftop in a new 
traveL-friendLy suit designed to be as suppLe as it is sophisticated 

BY THESSALY LA FORCE PHOTOGRAPHS BY RUVEN AFANADOR 

When you’re the dancer Storyboard P, life 
keeps you moving. “It’s a voice,” he says, 
describing what he feels when he dances. “It’s 
this inner momentum that’s motivating the 
direction I go, how long I hold a move, when I 
should change it, what should come out.” At 
the age of 25, Storyboard has already made a 
name for himself performing on and off » 



SUIT UP “I travel all the time 
and often have to rush straight from 
the plane or train to a shop event 
or even to stand up in front of an 
audience at a talk, so having a suit 
that looks fresh is important to 
me," says Paul Smith. The British 
designer had high expectations 
when searching for a fabric that 
could withstand a relentless travel 
schedule that those in the fashion 
world know so well. Made in styles 
for both men and women from 100 
percent New Zealand wool, with a 
high-twist yarn, this crease-resistant 
suit— which comes in three classic 
colors (black, navy, and dark gray), 
and in three different fits— has the 
corozo-nut buttons that are extra 
hard. Smith adds: “It’s vital to have 
a suit that springs back to life 
easily." $1,530; paulsmith.co.uk. 


/ liere^iiow / 


the streets of Brooklyn, where he 
grew up. He’s the king of flex, 
an improvisational style of dance 
that’s equal parts balletic grace 
and strong hits, marked hy 
contortionist stunts and smooth 
footwork. Recently his moves 
have landed him roles in music 
videos, with hip-hop stars such as 
Jay Z, and a performance at 
Mass MoCA. 

So who better to give Paul 
Smith’s new “A Suit to Travel In” a 
test run? Storyboard, who is 
handsome with wide-set eyes and 
has a soft way of speaking, danced 
(on a Brooklyn rooftop, in Nike 
Air Raids) for photographer 
Ruven Afanador to Don Henley’s 
“Boys of Summer,” subjecting 
the suit’s high-twist fibers to his 
particular athleticism. (He cites 
Fred Astaire and Michael Jackson 
as inspirations, and though he 
has some ballet training, he is 
largely self-taught from 1990s 
music videos and his peers.) The 
suit stood up. “I was expecting 
it to rip,” he admits. “The last time 
I wore a suit, it ripped. I went 
out and I was dancing, I was kind 
of embarrassed,” Where does 
he hope his talents will take him 
next? “I would love to go to 
Morocco,” he says. “Or Saudi 
Arabia. Enchanting places,” OS' 


O FOR AN EXCLUSIVE LOOK AT STORYBOARD P IN ACTION, 

GO TO TANDL.ME/STORYBOARDPVIDEO 



NOTJUST FOR BOYS 

Utilitarian leather messenger bags were a staple largely among private -school kids until 
British brand Cambridge Satchel Company came along. Having built a stylish following 
with neon and metallic offerings for women, it's launching a collection with men in 
mind: map bags, briefcases, and backpacks in navy, forest green, and brown. The company 
remains true to its roots by making everything— from the dyed leathers to the brass 
hardware— by hand in Great Britain. From $200; cambridgesatchel.com.- courtney kenefick 
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THE DISH 

Cornering the Market 

COZY BISTROS WITH FARM-TO-TABLE MENUS 
ARE MAKING TOULOUSE A FRESH DINING 
DESTINATION. PHOTOGRAPHS BY CELINE CLANET 


TOULOUSE is experienc- 
ing unprecedented growth. 
With a shiny aerospace 
nnuseunn and a spotless, 
easy-to-navigate public 
transit systenn, "La Ville 
Rose," as it’s known, is 
projected to soon over- 
take Lyons as France’s 
third-largest city. So it was 
sonnewhat inevitable 
that a forward-thinking 
attitude would take hold 
of the dining culture. 
Intimate, laid-back spots 
highlighting local produce 
have replaced fussy, 
old-school restaurants 
steeped in Midi-Pyrenees 
culinary tradition. 

“Simplicity over 
spectacle," explains chef 
Simon Carlier, co-owner of 
Solides (soLides.fr; prix 
fixe $35), whose wooden 
tables and vegetable- 
driven fare adhere to the 
less-is-more credo. Dishes 
change nightly— you 
might get lamb tripe 
with yuzu or filet mignon 
with nori. Three blocks 
away, Au Bon Servant 



(facebook.com/aubon 
servant31; prix fixe $35) 
has a set menu that allows 
chef Nicolas Servant to riff 
off whatever inspires him 
at the farmers’ market 
(fall preview: grapes 
incorporated into duck 
gravy, Bourgogne truffles). 
At Monsieur Marius 
(marius-touLouse.com; 
entrees $24), Nicolas 
Brousse cooks experimen- 
tal plates like coquilles 
St. Jacques with chestnut 
cream, Morteau sausage, 
and Jerusalem-artichoke 
mousse. His success has 
even spawned a wine bar 
next door, L’Avant Marius. 

The stylish new 
Cafe Maurice (SPLace 
St. -Georges; smoLL pLates 
$ll-$24) channels turn- 
of-the-20th-century Paris 
with its white subway tiles 
and circular zinc bar. The 
kitchen turns out dishes 
like sea-bass tartare 
with citrus: upstairs, an 
upscale deli stocks infused 
olive oils and artisanal 
pasta. And over at La 
Cote et I’Arete (Lacoteet 
Larete.fr/touLouse; entrees 
$i5-$30j— whose name 
translates to "rib and fish 
bone’’— cuts of meat are 
on display before hitting a 
wood-fired grill. Duck-fat 
french fries and desserts 
add to the indulgence. Out- 
side, post-theater crowds 
linger on the leafy patio, 
and the snug dining room 
is lit with suspended 
lamps and candles. 

“Ambience is important 
to us, but we’re interested 
in breaking the rules," 
says Carlier, the Solides 
chef who is friendly with 
other members of this 
upstart crew. "We’re not 
exactly forgetting tradi- 
tion-just rewriting it." 

- ALEX SCHECHTER 




CLOCKWISE FROM TOP: 
Solides, the leader of 
Toulouse's dining boom; 
a chocolate eclair at Cafe 
Maurice; outdoor seating 
at the cafe; a dish of snails, 
chanterelles, and sausage 
at Monsieur Marius; the 
bar at La Cote et I'Arete. 
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MUST-HAVES 

Full Steam Ahead 


FROM TOP: Louis Vuitton 
metal trunk, price upon 
request. Bally canvas 
and-leather case, 
$3,495. Louis Vuitton 
calf-leather trunk, price 
upon request. 


ALL aboard the nostaLgia express: faLL’s most 
forward-Looking accessories— handheLd 
trunks, LadyLike pumps, and Lustrous pearLs— are 
a fLashback to the goLden age of traveL. 

BY JANE BISHOP PHOTOGRAPHS BY CARLTON DAVIS 
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FROM TOP: Prada satin 
shoes, price upon 
request. Bottega Veneta 
metaLLic pumps, 

$1,980. Calvin Klein 
Collection patent-leather 
pumps, $995. 





AT SEA. 


25 YEARS 
2 0 YEARS o. 

UNPRECEDENTED AWARDS. 

A LIFETIME OF 

APPRECIATION. 


are going to promde the most eiegant, most 
Uixttrwtds cruise experience anyone has ever knoum/^ 

'CRTlTAL CRUISES FOUKDINC PRESIDENT {ClftCA 1ft«0) 


As we reflect on Crystal Cruises’ founding vision, 
we are proud yet humbled to see Crystal elevated to the 
position of the World’s Most Awarded Luxury Cruise 
Line. With gratitude, we thank the esteemed readers of 
Travel + Leisure. We recognize our valued travel partners 
around the world, who push us to perpetually expand the 
realm of global luxury travel. We applaud the ladies and 
gentlemen aboard our ships who make the dreams of our 
valued guests come true every day. And wc invite all of 
you to toast to another 20 years of excellence. 

**Tkrvugh the unsdom of our years and our passion for 
innovation, tve promise a fitture of unparalleled luxuries 
and unrivaled discoveries around the ivorid. Let the next 
chapter m your story hegin mth Crystal Cruises/^ 

-CDIE fiDDRIDUEl^ CEO AND PREElDENT C-ItJEV 
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BEGIN A NEW STORY* 


CALL 1-877-46S-5698 
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CRYSTALCRUISESXOM/BROCHURE 
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FROM TOP: David Webb 
pearL-and-diamond 
earrings, $245,000. 
SteLLa McCartney white 
brass-and-crystaL 
necklace, $885. 
Balenciaga rhinestone 
jjsword pin, $1,035. 


EE BUYER’S GUIDE, 
AGE 149. 
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At Fiesta Amencans Resort Collection, you U discover the Spirit of Mexico as it surrounds you. It's an experience like no other that 
brings to Life everything that is unique and exhilarating about Mexico - our rich cuLture, traditional and modem cuisine, serene soul 
nurturing waters at the best beaches in the world, warm* world-class hospitality^ unrivaled accommodations and amenties. 


FEEL THE SPIRIT OF MEXICO. DISCOVER FIESTA AMERICANA RESORT COLLECTION, 
fiestamencana re sorts, com * 1 800 FtESTAI 
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CULTURE CALENDAR 


Opening Statements 

From TeLLuride to Tokyo, our global guide to the upcoming events worth traveling for. by lindsey olander 




MARRAKESH I Oasis Music Festival I 

9/11-13 1 Morocco explores the 
world of electronic dance music 
with this festival at the Fellah Ho- 
tel. Big-name DJs on the lineup 
include (from Left) Nicole Mouda- 
ber, Adriatique, and Guy Gerber. 



LONDON 1 London 
Design Festival I 

9/19-27 1 More than 
350 eye-catching 
events across the 
city, including a 
piece at the V&A 
titled Ogham 
l/Vo/l— shifting metal 
panels visitors walk 
through, done in 
partnership with 
Irish Design 2015. 




DETROIT I Wasserman Projects I 

9/26-12/15 1 Philanthropist 
Gary Wasserman's arts 
space in a historic firehouse 
opens with visual 
and sound installations. 



MEXICO CITY 1 Centro’s New Digs i 9/29 i The city's leading 
school for film and design unveils its new campus, by 
Ten Arquitectos' Enrique Norten. The standout feature for 
any architecture pilgrim: an exterior wraparound staircase 
by Mexico-based artist Jan Hendrix. 


COLORADO i 
Telluride Film Festival I 

9/4-7 1 Over Labor 
Day weekend, the 
sleepy mountain 
town comes to life. 
The lineup remains 
under wraps, but the 
prestigious festival 
has premiered such 
masterworks as 
MuihoLiand Drive and 
The Crying Game. 





JAPAN I Oeshiki Festival 1 10/11-13 1 This nation- 
wide Buddhist ritual honors the 13th-century 
teacher Nichiren. In Tokyo, some 3,000 devo- 
tees carry lanterns to the Ikegami Honmonji 
Temple— where Nichiren died— while monks 
drum and dance. 


SOUTH CAROLINA I 
Gaillard Center I 

10/18 I Charleston’s 
former municipal 
auditorium has 
been reborn as a 
performance space 
for music, dance, 
and theater. To 
kick it off, Yo-Yo 
Ma shares the stage 
with the Charleston 
Symphony Crches- 
tra; future guests 
include the Vienna 
Boys' Choir, the 
New York City 
Ballet, and the 
Broadway Tenors. 



SYDNEY I Craft Beer 
Week 1 10/17-25 1 
It takes a full seven 
days to properly 
celebrate the city's 
weird, wild, and 
wonderful brews. 


COPENHAGEN | Culture Night 1 10/9 1 Museums 
and libraries stay open late, while special tours 
offer entrance to typically hidden 
medieval dungeons and defunct churches. 


NEW YORK I Frank Stella at 
the Whitney 1 10/30-2/7/2016 1 
A retrospective of the 
prolific artist is the must- 
see exhibition of the 
new Whitney Museum’s 
inaugural fall season. 



CALIFORNIA | Napa Valley Film Festival 1 11/11-15 1 
The winning combination of movies and wine 
attracts A-listers like Kevin Costner and Miles Teller. 



TURKS AND CAICOS I Caribbean 
Food & Wine Festival 1 11/5-8 1 Food 
Network star Alex Guarnaschelli 
and celebrated Singaporean 
chef Justin Quek headline a cel- 
ebration of island street food 
and international winemakers. 


NEW YORK I 
Allegiance i 11/8 1 
Broadway’s most 
anticipated fall debut 
stars George Takei 
and Lea Salonga in a true-to-life 
musical about a family during the 
Japanese-American internment 
of World War II. 



MONTREAL | M for Montreal 1 11/18-21 | Proof that Ca- 
nadian music has more to offer than Justin Bieber. 


m 
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There's so much new at The Broadmoor. New adventures, with our Broadmoor Wilderness EKperience. 

New restaurarrta, including the breathtaking Ristorante del Lago by Adam D, Tihany, New improvements, 
activities, art and more at every turn, All grounded in our independent spirit and 

tradition of warmth and weicome. It all adds up to a vacation your family will A TAX 

never forget. Start planning it today at broadmoorcom. 


866.6961977 BROADMOORCOM 




See the Bi gge r Picture. 
And Capture it. 

IT ALL STARTED WITH A $100 WAGER. “My dad bet me that I couldn’t do a backflip 
every day for a year,” recounts Sam Morrison, a digital production artist and creative 
strategist based in Brooklyn. Morrison won that bet, taking pictures of every flip along 
the way; afterward, his video flip montage went viral on YouTube. Morrison then set 
off through Europe, with the ultimate goal of backflipping — and documenting his 
backflips — on every continent. He’s now at six for seven; only Antarctica remains. “The 
backflips sparked my creative drive, leading me to push the limits of where I travel,” he 
says. A graduate of Syracuse University’s iSchool, Morrison became one of Instagram’s 
early users, and his bold, artistic images have attracted a growing and devoted following 
in all social media. He now uses his major social influence to conceptualize, design, 
and execute Instagram-native advertising campaigns on his social channels, working for 
a host of big-name brands. As he travels across New York — and the world — to create 
the perfect story, Morrison’s camera of choice is the LG G4. “No matter where I go, I 
can get amazing, professional images, with a camera that fits in the palm of my hand.” 



BY SAM MORRISON 

With its manual mode, 
the LG G4 gives me what 
no other smartphone 
can: control. Whether 
I’m shooting the streets 
of Brooklyn, the coast of 
Rio, or the stars of Tucson, 
the LG G4’s RAW file 
format means I can get 
images with incredible 
resolution, compared with 
a normal smartphone that 
just shoots in JPEG. This 
also provides so much 
more versatility when 
editing, and expands the 
possibilities of what can be 
done with “just” a phone. 



Picture 
Perfect: 
Samis Ups 
& Th*icks 


! Bring an extra memory 
/ card and always shoot 
/ more than you need. It’s 
better to have five extra 
pictures than to miss the 
perfect moment. 


The best time to shoot outdoors is 
an hour or two after sunrise and an 
hour or two before sunset, what 
photographers call the “golden 
hour.” Horizontal light is always 
better than overhead light. 


Experiment with technique. “I like 
to put my subject in between myself 
and the light source,” Morrison says. 
“Using the manual control on the LG 
G4, 1 overexpose the background so 
the subject really stands out.” 


2015 TIME INC. AFFLUENT MEDIA GROUP. ALL RIGHTS RESERVED 



{!bLG 





Genuine leather, Ceramic Craft and Metallic Craft. 
The back of the all-new LG G4 has been fabricated 
in three cutting edge materials, each designed 
with an eye towards classic craftsmanship. And 
with a 5.5" IPS Quantum QuadHD display and 
1 6 MP camera with an f/1 .8 lens underneath 
it all, it performs as beautifully as it looks. 

See the Creal. Feel the Great. 

LGG4 

v> • ■ i.C com. . 

Qualcomm* 



©2015 LG Electronics U.S.A. Inc. All rights reserved. LG and Life’s Good are registered trademarks of LG Gorp. Other trademarks and trade names are property of their respective owners. 
Screen images simulated. Design, interface & color options may vary depending on carrier. Qualcomm and Snapdragon are trademarks of Qualcomm Incorporated, registered in 
the United States and other countries. Used with permission. 
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ON THE VERGE 

Sweet and Tender Hooligans 

BUZZY CULTURAL OPENINGS AND TWO CHIC HOTELS ARE 
HELPING MANCHESTER SHED ITS IMAGE AS A CITY 
THAT ONLY CARES ABOUT ROCK MUSIC AND FOOTBALL. 



MANCHESTER HAS COME along 
way since its 1990s heyday, when 
indie music and foothall culture put 
it very visibly on the map. Now this 
northwestern city is moving heyond 
its party years and asserting itself 
as a sophisticated destination. 

The spring reopening of the 
Whitworth art gallery (whitworth. 
manchester.ac.uk) helped kick-start 
the cultural renaissance with 
wide-ranging exhibitions — from 
J.M.W, Turner watercolors to 
gunpowder art by Cai Guo Qiang — 
and a striking modern extension 
linking the 19th-century building 
to the leafy park outside. Home 
(homemcr.org), an ambitious new 
mixed-arts space, showcases 
the city’s diverse artistic tastes and 



talents with five independent-film 
screens, a theater, a gallery, and 
two places to eat. Its conversation- 
starting launch program included 
talks from director Danny Boyle 
and an Arabic -cinema series 
including Abderrahmane Sissako’s 
politically charged film Timbuktu. 

The city’s hotel scene is also 
smartening up its act. Hotel Gotham 
(hotelgotham.co.uk; doubles 
from $236) inhabits an imposing, 
Edwin Lutyens -designed building. 
The city’s first five-star in a decade 
should please both style fanatics 
and footballers’ wives with its grand 
Art Deco architecture and 
glamorous private bar. For a discreet 
and stylish stay, the 40 -room 
King Street Townhouse (kingstreet 
townhouse.co.uk; doubles from $317), 
scheduled to open in September, 
is the one to book — not least for its 
top-floor infinity pool overlooking 
the Town Hall, where swimmers 
can be protected from the city’s 
famously inclement weather by a 
retractable roof. -EMILY MATHIESON 

CLOCKWISE FROM TOP: Hotel Gotham, 
in a former Midland Bank building; the 
Portraits exhibition, at the Whitworth 
through next fall; Family Tree, by Zhang 
Huan, at the gallery. 





LOOKING GOOD 


GLANCES WITH 
WOLVES 


Cosmetics brand Chantecaille 
has been donating profits to 
philanthropic causes since 2006. 

This fall, the company has created the 
Protect the Wolves palette, a trio of evergreen, 
pewter, and black eye shadows designed 
to evoke the rugged American 
wilderness. Five percent of 
the proceeds go to Conservation 
Northwest, a group dedicated 
to conserving the population 
of wild wolves in Washington 
State. $70; chantecaille.com. 

-JACQUELINE GIFFORD 


A LEAGUE OF THEIR OWN 


VACATION RENTAL SITES are hardly in short supply, but the 
new UltraVilla [ultravilla.com] stands out with some of the 
most exclusive and unusual houses on the market. The site 
connects travelers with top boutique agencies and their highly 
curated inventory from a Tuscan farmhouse to a ski chalet 
in Japan. Think of it as Relais & Chateaux, but for rentals: all 
companies, even the most obscure, have been thoroughly 
vetted. It isn’t a booking tool— rather, you filter by destination 
and submit a request to the individual agency. And if you 
need more hand-holding, UltraVilla has a team of consultants 
available at no extra cost— a service you won't get with the 
VRBOs of this world.- brooke porter katz 


CLOCKWISE FROM TOP: COURTESY OF HOTEL GOTHAM; DAVID LEVENE/COURTESY OF WHITWORTH GALLERY; PHILIP FRIEDMAN (3); COURTESY OF ZHANG HUAN. SET STYLIST; CHANEL KENNEBREW 



m/s Paul Gauguin 


Maei/a! (Welcome) 


Come aboard our small luxury ship - and I 
enter the exotic culture of French Polynesia. 
.f^From our graceful troupe of host/entertainers 
^ to crafts demonstrations and gourmet cuisine, 
we bring the music, the traditions, and the j 
legendary hospitality of Polynesia aboard every 
cruise. No other cruise line can match our 
expertise to the region - or our exceptional, 
all-inclusive value, with 50% off standard cruise 
fares plus included airfare from Los Angeles. 


TRAVEI.+ 

LUSURE 

^v«ri.d:s 

BEST 

AWARDS 

2(m 


For more information, contact your Travel Professional, 
L call 877-495-0864, or visit www.pgcruises.com/TL 


TAHITI I FRENCH POLYNESIA | FIJI | SOUTH PACIFIC 


©2015 Time Inc. Affluent Media Used under license. Travel +Leisure and Time Inc. Affluent Msdia are not affliiated with, and do not endorse products or sen/ices of Paul Gauguin Cruises. 




/ here^iiow 





TRENDING 

Stealth 

Souvenirs 

For certain savvy travelers, 
these understated 
keepsakes, available only 
at select stores in the world 
are the ultinnate status 
symbols— and a subtle 
wink to other globe-trotting 
members of the club. 


Espordenyes were 
traditionally worn 
by Catalan farmers. 
Now the rope-soled 
shoes, available at La 
Manual Alpargatera 
in Barcelona, one-up 
everyone else’s espa- 
drilles— not least 
because they show you 
sympathize with the 
Catalan independence 
movement. 7Carrer 
Avinyo, Barcelona. 


Spot a man with the number 
seven embroidered on his tie? 

He’s telling the world he shops 
at Milanese men's-wear emporium 
A1 Bazar. The range of cuff links, 
ties, and rings bearing store owner 
Lino leluzzi’s birth date— and lucky 
number— have acquired cult status. 
9 Via A. Scarpa, Milan. -c.K. 


DAUNT BOOKS 

HAKVtii&ONC IIKHI STRtJ T LtXMXJiK WJ 


At the original branch 
of London's Daunt 
Books, wonder- 
fully diverse titles 
line Edwardian oak 
shelves. This tote, 
given only to de- 
voted shoppers, has 
become a coveted 
talisman of the well- 
read jet-setter. 
SSMarylebone 
High St, London. 


BREAKING GROUND 

Peace Offering 

THE LATEST SANCTUARY NEAR ANGKOR WAT 
IS AS ZEN AS THE TEMPLE ITSELF. 

TWO MILLION PEOPLE visit Cambodia’s Angkor temples 
each year, and the majority stay in the busy gateway town 
of Siem Reap. Now the family-owned Zannier Hotels group 
is offering a serene alternative among the rice paddies 
10 minutes outside town, Phum Baitang is a 20-acre resort 
designed by the Paris architecture firmAW2 (which also 
did Six Senses Con Dao) comprising 45 stilted villas with 
antique furnishings, some with private plunge pools, “Most 
of the hotels in Siem Reap are done in a colonial style,” 
says company founder Arnaud Zannier, who opened his 
first property, a ski chalet in Megeve, France, in 2011, 

“The land we acquired is in the countryside, so we decided to 
re-create the traditional houses that farmers live in,” Phum 
Baitang means “Green Village” in Khmer, and the resort has 
the feel of a small community. There are two restaurants, 
one of which is modeled after a local food market and offers 
made-to-order Khmer dishes; a spa with a yoga pavilion 
and a hammam; and a cocktail-and- cigar bar in a 100 -year- 
old farmhouse transplanted from the countryside. There’s 
also a i8o-foot-long pool where you can order a fresh fruit 
smoothie from a tuk-tuk that circles the property each 
afternoon — a welcome break from the temple crowds, 
phumbaitang.com; doubles from $285. — KATIE JAMES 
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NEW ALCOHOL FREE 




SLEEP LIKE A ROCK 


ZzzQuil 




ZuOuf 

UCOMQlfiff 



E 



THE NON-HABIT FORMING 
SLEEP-AID FROM THE 
MAKERS OF NYQUILJ^ 
SLEEP EASILY. 

SLEEP SOUNDLY. 

AND WAKE REFRESHED. 




Use as directed fcr occBsicnal sleeplessness. Read each tabel. VICKS' 

Keep out of reach of children. ® Procter D Gamble, tnc., 2015 



ADVERTISEMENT 



' DINE + STAY GETAWAYS 



Congratulations to these 2015 
Travel + Leisure World's Best 
Award-Winning properties! 



Five of the Top U.S. Small Hotels 
as well as a Top U.S. Resort are 
located in Charleston, S.C. 


WENTWORTH MANSION 
+ circa 1 886 






Dine in the carriage house of this 
stunning four-story Gilded Age 
mansion-turned-inn 


charmed by 

CHARLESTON 


For more than 300 years, the evocative beauty of 
CHARLESTON, SOUTH CAROLINA, has inspired 
artists, travelers, writers, chefs, and musicians. An 
exquisitely preserved jewel box city that looks 
like it has been painted in watercolor. Charleston 
is a visual feast of architecture, cobblestone streets, 
flickering carriage lanterns, and historic landmarks. 

TRAVELERS LOVE CHARLESTON, where church 
steeples-not skyscrapers-dotthe skyline and daily life is 
accompanied by a gentle rustling of palmetto fronds and 
lyrical sea island accents. Discover why readers of Travel -i- Leisure 
have voted it Top U.S. City for three years running. Come, let this 
special destination enliven your senses. 




THE VENDUE 
+ the drawing room 

A boutique hotel that showcases 
original artwork and offers a vibrant 
approach to dining 


THE SANCTUARY 
+ the ocean room 

The only steakhouse in America to 
earn both Forbes Four Star and AAA 
Four Diamond ratings 


PLANTERS INN 
+ peninsula grill 

Romantic garden dining beneath the 
stars at the only Relais & Chateaux 
establishment in South Carolina 


MARKET PAVILION 

+ grill 225 

The Historic District's first 100% 
USDA Prime steak house with hand- 
selected, 50-day wet-aged cuts 


FRENCH QUARTER INN 
+ ruth's chris 

Ideally located for perusing 
sweetgrass baskets at the 
Charleston City Market, one of the 
nation's oldest public markets 


“It’s hard to think of a place that represents Southern 
charm and hospitality as perfectly as Charleston does. 
Travel to Charleston for its history, cuisine, and 
welcoming vibe.” — Travel + Leisure 


WANDER When colonists settled Charleston in 1680, 
an urban development plan called the Grand Modell 
established an orderly grid of streets, which makes it 
fun to wander and difficult to get lost amid the charming 
streets lined with boutiques, galleries, and restaurants. 




TREASURE HUNT 

A growing number 
of talented designers 
and entrepreneurs are 
drawing inspiration 
from Charleston's sunny 
weather and pastel 
homes for their jewelry, 
clothing, cocktail, and 
home decor collections. 





Is it the colorful Antebellum mansions? The acclaimed restaurant scene? 
Whatever it is, Charleston exudes a gravitational pull for travelers as 
the one southern destination they absolutely, positively must visit. 



O ^ ^ " CAR \ A 

PLAN YOUR GETAWAY AT EXPLORECHARLESTON.COM 

I ©ExploreCHS | ©ExploreCharleston 




WHEREVER YOU FIND 
YOUR SMILE, 
YOU’LL FIND OURS. 

THAT’S CAYMANKIND. 


Where will you find your smile 
in the Cayman Islands? Here, 
over 135 different nationalities 
are waiting to welcome 
visitors with warmth. Join 
us as we celebrate, compete 
in, and climb aboard these 
upcoming events. 


LEGENDS & LIONS 2015/ 
INTERNATIONAL SCUBA 
DIVING HALL OF FAME 

September 5 - October 3, 2015 

From the birthplace of recreational 
diving comes a celebration of diving 
and the environment. 

PIRATES WEEK 

November 12-22, 2015 

Take a trip the whole crew will treasure 
to our Island-wide invasion. 
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T+L FAMILY 

Height of Amusement 

At theme parks from coast to coast, the newest hotels, rides, and 
attractions are surprisingly adult-friendly. This year, it might just be 
the parents dragging the kids around for once, by heidi mitchell 



EVERYTHING IS AWESOME I The LegoLand in Winter Haven, Florida, is huge with the preteen set, 
and now Master Builders can spend the night in the park's piece de resistance: the LEGOLAND HOTEL 
(florida.legoland.com: doubles from $218). As at its Carlsbad, California, counterpart, all 132 rooms 
are themed (pirates! adventure!), but some of the most coveted will be the Friends suites, modeled after 
the Lego sets that feature five female BFFs. 



INTERTRUST CAYMAN ISLANDS 
MARATHON 

December 6, 2015 

This race's scenic route through George 
Town is definitely worth sprinting for. 


For more information and to book, 
visit www.caymanislands.ky. 


ISLANDS^ 

CitiVKiH /CAtPUN IPWC f UTTLt CA»H*N 


LUAUS AND LEIS I Walt 
Disney World's 44-year-old 

POLYNESIAN VILLAGE RESORT 

(disneyworld.com: doubles 
from $483) has returned to its 
former glory, with a top-to-toe 
renovation of the lobby and 484 
earth-toned rooms, as well as 
the addition of the tiki-themed 
Trader Sam's Grog Grotto. For 
a taste of Bora-Bora (by way of 
Orlando), stay in one of the 20 
new overwater bungalows: the 
decks are positioned for views of 
the Magic Kingdom's fireworks. 
To book, call 407-934-7639. 

HELLO, DOLLY I To 

celebrate its 30th anniversary, 
DOLLYWOOD-oneof 
Tennessee's most visited 


attractions— is encouraging 
families to settle into the 
GreatSmoky Mountains and 
stay awhile. Ms. Parton cuts 
the ribbon this month on her 
307-room DreamMore Resort 
(dollywood.com: doubles 
from $179), where guests 
can gather by fire pits and try 
Southern cooking at the 
Song & Hearth restaurant. 

D’OH! I Homer's favorite 
hangouts are now found in a 
replica of downtown Springfield 
at UNIVERSAL STUDIOS 
HOLLYWOOD (universalstudios 
hollywood.com: day passes from 
$95). This microcosm of 
Anytown America (yes, there's a 
Krusty Burger and a Lard Lad 


Donuts) gives little Bart and 
Lisa fans reasons to stick around 
after the ride comes to a stop: 
grown-ups can grab cold ones at 
Moe's Tavern. 

GOING BATTY I Save lunch for 
after “Batman: The Ride," at 
San Antonio's SIX FLAGS FIESTA 
TEXAS (sixflags.com/fiesta 
texas: day passes from $48). 

The 4-D coaster sends adrena- 
linejunkies spinning downa 
magnetic track and drops into 
two vertical free falls. Because 
the line will undoubtedly be 
long, the ride designers gave 
much thought to the waiting 
area, which is kitted out with a 
full-size Batmobile, a Bat Signal, 
and other special effects. 
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JUST BECAUSE SUMMER ENDS 
DOESN'T MEAN THE EUN HAS TO. 

THAT’S CAYMANKIND. 


FALL 

ONLY IN CAYHAN 




Book now until Sept. 30, 2015 
Travel through Sept. 1 - Dec. 15, 2015 


While temperatures and leaves are dropping else\A/here, 
fall in the Cayman Islands offers more sand, sun and savings 
than ever. Just book a 4-night stay during Fall Only in Cayman, 
and you’ll receive a 5th night free at participating properties. 
And with the “Only in Cayman Savings Card,’’ you’ll save on dining, 
diving, and attractions all across the Cayman Islands as well. 

For more information and to book, visit www.onlyincayman.com 


a world away. 

ISL/WDS” JUST ONE HOUR FROM MIAMI. 

fcnmoa «E r 

Only valid at participating properties on new bookings made by Sept. 30, 2015 tor travel Sept. 1 - Dec. 15, 2015. 
Blackout dates may apply. See website tor complete rules and restrictions. 
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T+L DEALS 

Island Time 

Autumn is the smart season for a Caribbean getaway: the weather is mild, the crowds 
are sparse, and the offers at these stylish hotels are too good to resist. 




SUPER SAVER 

The Landings, St. Lucia 

Want to get a beachside massage ortake a guided hike up to 
Mount du Cap? Both are included in this deal from the 
Landings, an all-suite resort in the old fishing town of Gros 
Islet. The Deal Five nights in a two-bedroom suite, $2,025 for 
four; book by October 31. Save 36%. landingsstlucia.com. 


ANTIGUA 

CARLISLE BAY 

A contemporary twist on classic 
Caribbean, these 82 stream- 
lined suites are a launching 
pad forsnorkeling, sailing, and 
an oceanfrontdinnerat 
the Jetty Grill— all part of the 
package. The DealThree nights 
in a Bay suite, $2,310 for two, 
October 10-December 18. 

Save 32%. carlisle-bay.com. 

BRITISH VIRGIN 
ISLANDS 

VILLA AQUAMARE 

Stay at one of these sumptuous 
villas on Virgin Gorda, each 
with vaulted wood ceilings and 
an infinity pool, and the staff 
willarrangea jeep tourof 
the island for your entire crew. 
The Deal Five nights in a 
five-bedroom villa, $10,584 for 
12 people, through DecemberlS. 
Save 30%. villaaquamare.com. 

DOMINICAN REPUBLIC 

TORTUGA BAY 

You can't go wrong with 
Oscar de la Renta-designed 
interiorsandaSixSenses 
spa— particularly when 
a massage is on the house. 

The DealThree nights in a 
juniorsuite, $1,730 fortwo, 
through December 20. Save 
31%. tortugabayhotel.com. 

ST. KITTS 

BELLE MONT FARM 

Set on 400 acres of farmland, 
this collection of 84shingled 
cottages, designed by Bill 
Bensley, is the island's top 
retreat. Go foraging with the 
hotel's chef, then take a cooking 
class that uses your bounty. 

The Deal Six nights in a 
Guesthouse, $7,560 fortwo, all- 
inclusive: book by October 31. 
Save 30%. bellemontfarm.com. 
O FOR MORE ON HOW BELLE 
MONT FARM KIOKED OFF ST. 
KITTS'S LUXURY TRANSFORMA- 
TION, VISIT TANDL.ME/ST-KITTS. 

ST. LUCIA 

SUGAR BEACH 

A stay at this celebrity hangout- 
known for its sexy rum bar and 
bleached-white rooms— 
includesadaytriptothe 
nearby hot springs, stopping at 
waterfalls along the way. 

The Deal Five nights in a Luxury 
Villa, from $3,300 for two, 
through DecemberlO. Save 
32%. viceroyhotelsandresorts. 
Com.-LISA CHENG 
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O BLACKOUT DATES MAY APPLY. FOR BOOKING DETAILS, GO TO 
TANDL.ME/SEPTEMBERDEALS2015. 


FROM TOP: NOE DEWITT; COURTESY OF THE LANDINGS, ST. LUCIA 




TRY THE TRAVEL + LEISURE FAMILY CLUB TODAY AND 


> - 


A ONE-OF-A-KIND CLUB DEVOTED TO HELPING FAMILIES 
PLAN ADVENTURES WITH INSPIRING IDEAS AT BIG SAVINGS: 




% 

il 

SPECIAL RATES 

A FAMILY CONCIERGE 

SAVINGS 

VIP SHOPPING 

on hotels, resorts, cruises. 

to help 24 hours a day. 

on movies, museums. 

offers and savings 

tours, and more. 

7 days a week. 

theme parks, zoos and more. 

at top retailers. 


Visit tlfamilyclub.com/specialoffer 

to take advantage of this exclusive membership offer. 

TRAVEL+LEISURE 

FAMILY 

A ^CLUB 


This offer is for new members only. First month free. Subsequent months billed at rate in effect. 


Air TahitiNui f^ 

Tahiti. Be alone, together. 

The most beautiful islands on Earth are only 8 hours 
from LAX on our award-winning daily non-stops. 

airtahitinui.com I 1.877.824.4846 







WORLDLY GOODS 



Market Sweep 


On a breakneck shopping trip through Mexico City, Lynn Yaeger 
; discovers a place steeped in style, from the humblest fleas 

to the newest haute boutiques, photographs by Alexandra farias 



Beaded bowls at Onora, 
a store that sells modern 
wares made with 
traditional techniques. ^ 
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WORLDLY GOODS 


IF YOU SPEND YOUR FIRST 48 HOURS in Mexico City barely eating, barely sleeping, 
in order to squeeze in five humongous markets and a slew of shops, is it any 
wonder that your head begins to spin and you lose the ability, at least 
temporarily, to discern one purple-and-puce handwoven basket from its 
equally attractive bronze-and-beige cousin? 


FROM LEFT: The Avery 
boutique inside the 
new concept store 
AnatoLe 13; antiques at 
the San Angel nnarket. 


It is my first time in this city, and like all 
compulsive shoppers, I have hit the ground 
running (albeit with the aid of a car and driv- 
er — this isn’t the easiest town to get around 
in). In no time, I have become enamored of the 
faded pastel fagades, the wildly diverse 
neighborhoods, the stellar new boutiques, and 
most of all, the incredible fleas. And though 
the markets are ancient, the city’s energy is 
distinctly postmodern — Joey Arias, the male 
chanteuse, was at La Teatrerfa last week! 

Sam Shepard’s True West just closed at the 
Laboratories de Teatro! It’s the new Berlin! 

There are some towns where you can have 
fun alone, wandering aimlessly in blissful 
solitude. This is not one of them. The crazy 
energy demands you have your own people 
with you, and I have two: my friend Kym 
Canter, the creative director of the online 
marketplace Shop Latitude, who has been 
here many times before, and the indispensable 
Claudio Concato — an Italian-born fashion 
consultant, who moved to the city’s Colonia 


Juarez neighborhood two years ago, is 
nicknamed Angel Boy, and has agreed to act 
as guide. We make quite the triumvirate. 

To Market, to Market | day one 

After an inauspicious arrival on Friday night — 
traffic jam, stunning smog, driving rain — Kym 
and I have a late dinner at the open-air 
restaurant (cunningly designed so that you 
don’t get wet) of our hotel, the unapologetically 
groovy Condesa DF, in a beautiful neighbor- 
hood of the same name. Well, at least it looks 
good from my hotel room window the next 
morning, but no time to explore — it’s Saturday 
and we have three weekend- only markets to 
hit. We head first to the upscale Plaza del Angel. 
The antiques stores are open every day, but on 
Saturdays and Sundays they are joined by 
other dealers, which means tables and blankets 
displaying photographs of long-deceased 
Mexican flappers and peeling creche figures. 

I buy a wooden cherub that the seller claims is 
18th-century (well, I guess it could be) and 
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The completely redesigned 2015 Edge Sport is here and ready to put you in life’s pole position. Standard 2.7L 
EcoBoost® V6 and sport-tuned suspension. Available all-wheel drive. Just what you need when life throws you a 
curve. Or a straightaway. Go to ford.com to find out more. 


THE ALL-NEW 2015 EDGE 

BE UNSTOPPABLE 

Go Further 
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FROM LEFT: Leather 
designer PaoLo 
AngeLucci at his shop in 
Polanco; textiles at 
Remigio; home 
wares at Onora. 


whose price rapidly tumbles by two-thirds. 

(If you come here during the week, you can 
content yourself with a visit to Daniel 
Liebsohn, perhaps the best antiques gallery in 
the city, and Grafika La Estampa, which sells 
wonderful vintage books and prints.) 

We follow this up with the Mercado de 
Cuauhtemoc, near Colonia Roma, a neighbor- 
hood that Claudio describes as the Mexican 
version ofWilliamsburg, Brooklyn — “French 
people are moving in and opening restau- 
rants!” he exclaims. The goods are madly 
eclectic: amid tables choked with sad plastic 
Snoopys is the most beautiful piano shawl in 
the world, but unfortunately, the dealer thinks 
so, too — the price is around $800. 

Then it’s back in the car for a 20 -minute trip 
to El Bazaar Sabado in San Angel. We drive 
along Altavista, past Tiffany and Max Mara, but 
the actual market — avast complex up the 
hill from the glorious Museo del Carmen — is 
light-years away from a fancy mall. The 
offerings are so various as to give a whole new 
meaning to high-low. Maybe there is indeed 
something in the much-maligned local water, 
for Kym and I suddenly have an overwhelming 
desire to accoutre ourselves in the regalia of 
Frida Kahlo, the city’s patron saint and resi- 
dent goddess. Her sultry gaze stares out from 
coin purses and phone cases, T-shirts and 
backpacks: here she is as a big-eyed Keane girl; 


there she is smoking a cigarette in full punk 
finery. She is dirty; she is splendid; she is 
ubiquitous. Kahlo-worthy embroidered 
frocks are for sale at the street booths for far 
less than $100, but the truly gorgeous exam- 
ples are inside, at Androna clothing, where a 
white, square-necked dress resplendent with 
needlepoint flowers goes for around $300. 

Old Meets New | day two 

You might think that by the next morning we 
would crave some relief from this relentless 
market activity. You would be wrong. Sunday is 
the day for the legendary Lagunilla market, an 
enterprise so sprawling, tourists have been 
known to wander helplessly through miles of 
sneakers and hoodies, never finding the good 
part. But we have Claudio. He tells the driver to 
drop us on Paseo de la Reforma in front of 
Chedraui supermarket. It is 11 a.m. and still 
not terribly crowded, but there are plenty of 
locals, many of whom are slurping what looks 
like a lethal combination of sangrita and 
tequila from giant cups. Collectively, we rapidly 
amass an early-20th-century Indian mask, 
a 1920S portrait of a Mexican baby, a turquoise- 
and-white Otomi coverlet, a tiny head that 
might have been whacked off a 19th-century 
Virgin Mary, and an itchy but divine woolen 
shawl. Alas, the tweedy Chanel jacket from 
the 1980s, a steal at around $300, makes both 
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Kym and me look like over stuffed 
Nancy Reagans — but two minutes 
later we find a blue suede coat with a 
few fade marks and a distinct 
Miuccia Prada air for all of $15. 

For lunch we skip the tequila and 
sangrita for our first foray into 
modern Mexico City: a quick bite at 
30 Isabel la Catolica, a 16th-century 
building in the Centro Historico 
district that contains the Downtown 
hotel, a vertical garden featuring a 
precariously situated bicycle, a num- 
ber of wonderful-looking restaurants 
(but we don’t have time for a full 
meal), and most important for us, a 
second floor of stylish shops. At 
Fabrica Social, traditional needle skills 
have been repurposed for modern 
garments, and everything comes with 
a detailed tag, so you know that a 
delightful beige-and-blue linen jacket 
was made by Nicola and took 36 hours. 

A few doors down is Carla 
Fernandez, one of Mexico’s new breed 
of designers, with a collection that 
incorporates indigenous hand-worked 
details and is frequently based on 
geometric shapes that are somehow 
both classic and avant-garde. 

At Remigio, a spot that Claudio has 
dubbed “Mexican Marni,” we find 
stacks of the traditional shawls called 
rebozos, each more gorgeous than 
the last, and peasant blouses that 
by some miracle don’t give you that 
dreaded maternity silhouette. 

Now, frankly, I am flagging. But my 
spirits are revived with a coffee at the 
Casa de los Azulejos, an incredible 
blue-and -white-tile pile. Originally a 
Baroque palace, it became the flagship 
of the Sanborns restaurant-and-store 
chain around the turn of the 20th 
century. There’s a huge circular lunch 
counter straight out of a 1930s movie 
(paging Dolores del Rio!), and the 
second floor flaunts a spectacular 
Orozco mural (who says I didn’t see 
any art when I was in Mexico?). 

Thus fortified, we troop over to 
La Ciudadela, where, just at closing 
time, I scoop up a glittering $30 
tasseled scarf that I swear could pass 
for Dries Van Noten; Kym grabs a 
bright blue tooled-leather shoulder 


bag, which prompts Claudio to observe, 
“Turquoise is the navy blue of Mexico.” 

Boutique Boom | day three 

Monday dawns, and with it, a desire to 
further seek out what is new and now. 
Our neighborhood of choice is Colonia 
Polanco, which some people say 
reminds them of the West Village, but 
which I think is more like Beverly 
Hills — gleaming chalk- white 
buildings, lush vegetation, posh 
homes hidden behind imposing gates. 
The streets in this quarter are all 
named for famous authors, so it is 
possible to meet someone at the 
Nespresso near Edgar Allan Poe or 
hang out on Calle Oscar Wilde. 

This is a neighborhood for explor- 
ing tiny one-off shops, though like 
in L.A., everyone seems to drive. We 
walk, and discover Paolo Angelucci, 
where the handmade fringed bags and 
studded belts neatly reflect the 1970s 
vibe so prevalent on runways these 
days. At the gorgeously appointed 
Onora, the co-owner, Maggie Galton, 
an expat from New York, works with 
local artisans from across the country 
to create home goods and accessories 
that combine ancient handwork 
with a modern sensibility — rebozo 
patterns inform pillows, and 
traditional beadwork adorns bowls. 

Our last stop is the recently opened 
concept store Anatole 13, which is also 
its address. (When Anatole France, 
the 19th-century French litterateur, 
wrote, “All changes, even the most 
longed for, have their melancholy,” 
was he thinking about just this kind 
of rapidly shifting city?) Turquoise 
maybe the navy blue of Mexico City, 
but here, black, the international hue 
of hipsterism, holds sway. Taking in 
the Escheresque felt rugs, the art 
gallery, the newsstand with its array 
of obscure journals, you can’t help 
but wonder: if Kahlo had been born 
in her beloved hometown three- 
quarters of a century later, would she 
have traded her rebozo for a metal- 
mesh T-shirt? & 

THE DETAILS A shopper's guide to Mexico 
City, page 148. 
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Unlimited-Luxury® 
Exclusive Meets Inclusive. 
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ESCAPE INTO LUXURY 


24-HOUR ROOM SERVICE 
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TOP-SHELF SPIRITS 


SIP, SAVOR & SEE 
MULTI-RESORT DINING 



At Secrets Resorts & Spas, Unlimited-Luxury® lets you enjoy as much of everything 
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reservations. Providing infinite pleasure is our secret. How you enjoy it, is yours. 
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Most views of Venice’s central square, once described by Napoleon as “the finest drawing room of Europe," show 
it swarming with people and pigeons. But this image, shot in the early morning hours from the Campanile of St. Mark's g 

O 

Basilica, captures the graceful geometry of the plaza, nearly unchanged since it was built in the ninth century. m 

For now, the scene is refreshingly peaceful: the intricate mosaic of paved bricks is easy to make out, rows of cafe tables ^ 

sit empty, and couples have room to roam beneath the marble arcades of the 12th-century Procuratie □ 

Vecchie building, its mesmerizing fagade of endless arched windows glowing softly. — Lindsey olander i 
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Advertisement 


USING YOUR MILES 
TO FLY IS ONLY 
THE BEGINNING 


Travel on your terms 
with Venture®. 

With the Venture card you’ll 
earn unlimited double miles 
on every purchase, and you’ll 
have the flexibility to fly on any 
airline anytime. But that’s not 
all Venture miles are good for. 

You can use them for the travel 
experiences that make your 
journey unforgettable — whether 
it’s an afternoon of pampering at 
the hotel spa, or swimming with 
dolphins in the Caribbean. 

A new thrill: erasing your 
travel purchases. 

Just think of all the travel expenses 
that you can use your Venture 
miles to pay for — car rentals, 
cruises, hotel rooms, timeshares, 
even train fares and cab rides. 

And it’s so easy to redeem miles 
for those expenses with Venture’s 
online Purchase Eraser tool. 

Simply click on the purchases 
you want to redeem your miles 
for. It’s that easy. 

Your portal to a world 
of possibilities. 

With the Venture card, redeem 
miles for the “it” hotel you’ve been 
dreaming about, take a limo 
to the airport, or enjoy a spa 
service at your favorite resort. 

With Venture, you get what every 
traveler wants: freedom. 


CapiisaOne' 



Credit approval required. Offered by Capital One Bank (USA), N.A. ©2015 Capital One. 


2015 TIME INC. AFFLUENT MEDIA GROUP. ALL RIGHTS RESERVED. 
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VENTURE^ MILES CAN. Any flight, any airline. Find the flight 
you want for Honolulu or Paris or anyplace else. Fly on a Friday or 
a Sunday or a holiday weekend. No blackout dates. No exceptions 
Isn’t it about time you switched? 


what's in your waiietT 
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dential 


and breakthrough food scene 
LessLy docunnented, but the city remains 
and new. Sara Jaffa returns 
few favorites, photographs by shawm records 


WHEN I LIVED IN PORTLAND briefly in the late 1990s, East Coast 
friends kept calling to ask me how life was in Seattle. Fast-forward 
20 years, and Portland’s national profile has skyrocketed; it’s the 
subject of travel-magazine features like this one, a 2012 exhibition 
at Paris’s Centre Pompidou called “Keep Portland Weird,” and, 
of course, a certain TV show. Today, when people ask me how life is 
in Portland (I moved back in 2011), I’m almost certain they’re 
imagining eco-baby boutiques, artisanal ice cream, and urban 
chicken coops. And though I sometimes eat that ice cream and 
buy cute eco-items for my infant son, those aren’t the experiences 
that have captivated me in my chosen city. 

Instead, I’ve sought out places that couldn’t exist anywhere 
else — like the grassy banks along the freeway exits, which bloom 
wildly each spring with roses planted by the city. Unlike their coun- 
terparts at the International Rose Test Garden, they feel unruly, 
as if they might rally their forces to reclaim the land for themselves. 


One of my favorite urban nature 
spots is Pier Park, in the North 
Portland neighborhood of St. Johns. I 
love swimming in the public pool, 
inhaling the heady scent of ancient 
cedar trees every time I lift my head 
for a breath. Even on the most gor- 
geous summer day, I usually get a lane 
to myself. Forest Park, one of the 
country’s largest urban forests, is 
similarly uncrowded. Over drinks, my 
friend Rebecca Gates, an artist and 
activist who used to play in the indie 
band the Spinanes, recalled that when 
she was a kid, the park wasn’t neces- 
sarily safe for casual hikers. Now, with 


m 


TRAVEL + LEISURE / SEPTEMBER 2015 


O FOR THE BEST PLACES TO EXPERIENCE PORTLAND’S ART AND 
MUSIC, GO TO TANDL.ME/PORTLANDCULTURE. 





CLOCKWISE FROM 
LEFT: Willamette 
Bluffs, one of the 
oity’s many green 
spaoes; Roman 
Candle, a pizzeria 
on the restaurant- 
lined Southeast 
Division Street; 
North Williams 
Avenue, formerly a 
hub for Portland's 
Afrioan Amerioan 
oommunity; the 
pool at Pier Park. 


THE NEW NABE 

Once a low-rent warehouse 
district, Central Eastside has become 
a sophisticated enclave of 
design shops and restaurants. 

WEATHERLY CREAMERY 
BUILDING I Noteworthy newcomers to 
this 1921 structure include Ancient 
Heritage Dairy (ancientheritagedoiry.com), 
where 11 different styles of 
sheep-milk cheese ripen in three caves 
(for bloomy, natural, and washed rinds). 
Next door at Renata (renatapdx.com; 
entrees $29-$32), chef Matthew Sigler 
uses Ancient Heritage’s Isabella cheese 
to fill his exquisite scarpinocc, 
a pasta from Lombardy, which is drizzled 
with local honey and topped with 
chopped almonds. For a sweet ending, 
there’s the second outpost of Alma 
Chocolate (almachocolate.com), where 
Sarah Hart crafts Thai peanut- 
butter cups and gold-leafed icons 
made of dark chocolate. 

CARGO INC. I At the new 
20,000-square-foot retail warehouse, 
you’ll find everything from Swedish 
soaps and floor-length kimonos to silver 
pendants from India and embroidered 
Pakistani ro/// quilts, cargoinc.com. 






its well-maintained trails and protect- 
ed ecosystem, it has become, in her 
words, “the true jewel of Portland.” Yet 
somehow it still feels like a well-kept 
secret. She worries that if newcomers 
don’t take full advantage of Portland’s 
abundant green spaces, they’ll be less 
politically and emotionally invested in 
the future of the city’s parks. 

In addition to those newcomers — 
transplants from the Bay Area or, like 
me. New York — Portland is home to 
numerous immigrant populations, 
many of which are concentrated in the 
outer reaches of East Portland. The 
best place I’ve found to get a sense of 


the city’s diversity is the affordable 
and unpretentious Lents International 
Farmers Market, which runs on 
summer Sundays through October 
in an otherwise vacant lot off I-205. 
Vendors include a honey-purveying, 
Russian-speaking religious refugee 
from Uzbekistan, Hmong merchants 
hawking huge bouquets of dahlias 
for $5, and Mexican farmers selling 
countless varieties of chili peppers. 
The multicultural makeup of both 
vendors and shoppers truly 
surprised me — according to a recent 
Washington Post article, Portland is 
“the whitest big city” in America, at 


HOLDFAST I Young chefs Will Preisch 
and Joel Stocks never repeat the 
nine-course menus they create each 
week, but past meals have included 
kimchi panna cotta with sea beans and 
sea purslane, and fried sweetbreads— 
“the Chicken McNugget of the 
offal world,” Stocks says— with pickled 
shimeji mushrooms and XO sauce. 
holdfostdining.com; prixfixe $90, 
including wine. 

COMMONS BREWERY I This 
beloved Belgian-style brewery has 
a sprawling new corner location. 
Pair the Urban Farmhouse Ale with a 
cheese plate, fondue, or a 
Gruyere-and-prosciutto sandwich. 
commonsbrewery.com. 

-HANNAH WALLACE 
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DESTINATION // OREGON 


FOR THE ROAD 

THE BEST WAY TO EXPERIENCE A DESTINATION IS BY ASKING THE LOCALS. TWO PORTLAND, OREGON 
INSIDERS FROM FOOD & WINE AND TRAVEL + LEISURE HIT THE ROAD AND REVEAL THEIR FAVORITE 
SPOTS. HEREWITH, A CHEF AND A CREATIVE DIRECTOR EXPLORE GREAT PLACES NEAR THEIR CITY 
IN THE ALL-NEW FIAT® 500X CROSSOVER. LET THE FUN BEGIN. 



A BRAVO TOP CHEFCmJESJm 
AND THE TRENDSETTING 
EXECUTIVE CHEF AT PORTLAND’S 
POPULAR PAN-ASIAN 
RESTAURANT, DEPARTURE. 


THOMAS RYAN 
A FORMER PROFESSIONAL 
SOCCER PLAYER AND 
FOUNDER OF TOMMY BLADES, 
A UNIQUE AND INSPIRATIONAL 
CLOTHING LINE. 


A THRILLING EXPERIENCE // THE CROWN POINT VISTA 
OVERLOOKING THE COLUMBIA RIVER GORGE, CORBETT. 


THE ULTIMATE ROAD TRIP VEHICLE 
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zn style 

OUR INSIDERS STARTED IN PORTLAND AND MADE THEIR WAY OUTSIDE 
THE CITY, ENJOYING THE BEST SHOPPING, FOOD, AND VIEWS. 




DRIVE // FIAT® 500X CROSSOVER 

You’ll have fun driving to lots of cool places in THE ALL-NEW 
FIAT® 500X CROSSOVER. The available all-wheel drive system 
gives you the freedom to tackle any terrain. 



VISITTRAVELANDLEISURE.COM/TWOFORTHEROAD FOR MORE HIGHLIGHTS. 
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76 percent, but you’d never know it 
shopping there. 

The city’s homogeneity gave me 
pause when we were considering 
whether to settle down here. Still, 

24 percent is not nothing, and I’ve 
been excited to discover artists like 
Intisar Abioto, a photographer and 
poet whose documentary project 
The Black Portlanders celebrates the 
long-standing presence of African 
Americans in the City of Roses. Over 
tea at the Warehouse Cafe & Market, 
we discussed Portland’s weird 
relationship to race and its “history of 
ugliness,” as Abioto put it — from 
exclusionary settlement laws in the 
19th century to the disappearance of 
historically African American neigh- 
borhoods in gentrifying North and 
Northeast Portland. However unflat- 
tering these aspects of the city’s 
history maybe. I’m glad I know about 
them. You can’t understand a city — 
or contribute positively to its 
evolution — if you don’t learn about its 
failures as well as its triumphs. 

Recently, the writer Jon Raymond 
told me over lunch that he misses a 
time when Portland wore its failures a 
little more openly. He’s best known 
for stories and screenplays grounded 
in the Northwest (Old Joy, Wendy 
and Lucy), but as a newer, shinier 
Portland has emerged, he feels less 
moved to continue his regional 
writing. “I’m not interested in writing 
about successful things,” he said. 
When I asked him to share a favorite 
bygone Portland spot, he described a 
corner store that had gone out of 
business with all of its products left 
sitting on the shelves — “a dusty 
museum of a corner grocery.” He 
misses a Portland that would let such 
places linger before being sold to the 
highest bidder. We were eating 
at Roman Candle, a flatbread- style 
pizzeria on Southeast Division Street 
surrounded by new condos. The 
irony was not lost on us that we were 
bemoaning the disappearance of 
old Portland over delicious pizza at 
a new Portland establishment. 

It’s too simple an equation, of 
course, to decide that all that is “old 




BEYOND THE ACE 

Two new hotels are giving Portland’s 
signature property a run for its money. 


- 1 - 

HOTEL EASTLUND 
This Eastside hotel, 
near the convention 
center, is a welcome 
haven after long 
meetings: an over- 
size image of Brigitte 
Bardot beckons from 
the lobby, and cozy 
fire pits dot the 
rooftop bar. Dine at 
David Machado’s 
beer-driven Altabira 
City Tavern for 
great skyline views. 
hoteleastlund.com; 
doubles from $189. 


- 2 - 

SOCIETY HOTEL 
Part boutique hotel, 
part upscale 
hostel— this property 
in Chinatown’s 
regal 1881 Mariners 
Building is slated 
to open this fall. 
There are 38 private 
rooms for those 
seeking solitude, as 
well as a room 
with 24 bunks that 
each start at $40 a 
night, thesociety 
hotel.com; doubles 
from $145. — H.W. 



Portland” is good and all that is new is 
inauthentic at best, nefarious at worst. 
There’s plenty of new Portland that 
I love. I’m ecstatic that the city hnally 
has a great free-form radio station 
in listener-supported XRAY-FM, 
where I can hear soul rarities, 1950s 
calypso, and my post-punk favorites. 
The three-year- old Portland Museum 
of Modern Art is a tiny gallery in 
the basement of a record store whose 
mission is to showcase folk art and 
visual work by artists known predom- 
inantly in other helds (music, perfor- 
mance) and to put on group shows that 
bring contemporary stars together 
with little-known artists. And in a city 
nearly bursting with food trucks, a 
much-welcomed addition opened this 
year: the Portland Mercado, featuring 
carts serving Latin American cuisine as 
well as an indoor public market. 

A few years ago, I wrote a short 
story called “Stormchasers” in which 
I explored my ambivalence about how 
“easy” it was to live in Portland 
compared with Brooklyn. Like so 
many other transplants, I moved here 
in part for the laid-back lifestyle, 
but in order to really make Portland 
feel like home I’ve had to get out of the 
backyard hammock and explore — by 
bus, car, foot, and bike. I’ve had to pay 
attention to the incongruities, the 
rumblings below the surface. Rather 
than seeking out the Portland I 
thought I knew. I’ve learned to let the 
city surprise me. © 
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^ A Flavorful Adventure 
From STACY’S 

Want to add some heat to your summer 
palate? Warm up to new STACY’S Fire 
Roasted Jalapeho Pita Chips, with real 
jalapehos baked in and seasoned with the 
perfect blend of spices. Enjoy the delicious 
flavor of quality ingredients that you can see 
and taste in every bite. They are a delicious 
companion to guacamole, salsa or your 
favorite margarita. 

For more ideas and inspiration visit 

stacyssnacks.com/recipes. 




^ Grand Fiesta Americana 
Puerto Vallarta All 
Inclusive Adults Only 

Nestled on golden shores between the blue 
Pacific Ocean and the rugged Sierra Madre 
Mountains, the Grand Fiesta Americana 
Puerto Vallarta All Inclusive Adults Only is an 
ideal spot for a vacation getaway. The hotel is 
minutes from the historic downtown district 
and the world-famous “malecon” boardwalk, 
with a wide range of shops, galleries, unique 
restaurants and nightlife. 

Unlimited Food, Drinks and Fun. There's also 
an on-site day spa, relaxing swimming pool 
and a variety of restaurants and bars. 

Visit fiestamericanaresorts.com today. 


int: 



^ Wine & Food Festival 
Comes to Mexico City 

From September 24 to 27, Mexico City 
will welcome the best chefs and sommeliers 
in the world for the fifth edition of the 
Wine & Food Festival celebrating the 
flavors of Mexico, Spain and New York. 


Join the celebration by purchasing your 
tickets at www.wineandfoodfest.com. 



> Delano Las Vegas 
Celebrates a Year of 
Defiantly Inspired Living 

Our all-suite, luxury hotel experience 
features a distinct energy with social 
spaces such as Franklin Lounge, 3940 
Coffee -I- Tea and Della’s kitchen, where 
farmhouse meets urban kitchen. Book 
your stay now at delanolasvegas.com. 


DELANO 

LAS VEGAS 



Visit travelandleisure.com/promo/check-in/ for more advertiser events, promotions -I- offers. 




beyond / ON LOCATION 


Higher Power 

For director Baltasar Kormakur and actor Jason Clarke, making a movie 

about the 1996 Everest mountain-climbing disaster was always going to be 
difficult. But when a magnitude 7.8 earthquake struck Nepal last April during 

post-production, the meaning of the project changed for everyone involved. 



DURING THE MAKING of the new film Everest, 
about the 1996 storm that killed eight climbers, 
further tragedy struck on the world’s highest 
peak. In April 2014, 16 Nepalese guides per- 
ished in an avalanche. The film is dedicated to 
their memory. Then, this past April, a magni- 
tude 7.8 earthquake took 19 lives on the moun- 
tain and more than 9,000 across Nepal. 

“On a personal level, the earthquake was 
devastating,” says director Baltasar Kormakur. 
He hopes Everest can help disrupt the pattern 
that often follows natural disasters, where the 
world watches raptly for a week or two before 
moving on to fresh news. To that end. Universal, 
the film’s studio, is encouraging audiences 
to donate to Oxfam International (oxfam.org) in 
support of earthquake relief. 


Kormakur shot Everest, which stars Jason 
Clarke, Jake Gyllenhaal, and Josh Brolin, in 
Kathmandu and at Everest Base Camp, before 
heading to the Dolomites, in northern Italy, 
which stood in for the treacherous Lhotse Face. 
The deaths during filming reinforced the mov- 
ie’s underlying questions. “We want to know. 
What can we achieve?” Kormakur says. “But the 
commercialization of nature is a risky thing.” 

Despite avalanche warnings in Italy and 
frigid nights throughout, the cast and crew knew 
their circumstances were vastly easier than 
those of the people they were portraying. In the 
end, Clarke says, he came to understand what 
drives people to climb the mountain. “The 
summit? You know the shape of it. It takes your 
breath away.”- mickey rapkin 


1. Jason Clarke (pictured 
here) trained with Guy 
Cotter, the CEO of the 
mountaineering company 
Adventure Consultants 
(he's played by Sam 
Worthington in the movie). 
Cotter was at Camp One 
leading an expedition last 
April when the ground 
started shaking. “If they'd 
happened to be outthatday 
heading up to Camp Two," 
Clarke says, “they would 
have been wiped out." 
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2. CLarke fondly recalls 
the morning light when he 
woke up for early call 
times in Namche Bazaar, 
near Everest. More than 
two weeks after the first 
Nepal earthquake, the tiny 
village was the victim of a 
magnitude 7.3 aftershock 
that killed 48 and caused 
extensive damage. 

3. During the film's first 
30 minutes, audiences 
actually see Gyllenhaal 
(pictured here) and other 
cast members acclimat- 
ing as they climb toward 
Base Camp. “Everybody 
has to deal with altitude," 
Clarke says. “It doesn't 
matter how strong you 
are. You find yourself 
drinking a lot of sweet 
tea. Your body needs it." 




4. To re-create some of 
the most difficult aspects 
of the Everest ascent, the 
production headed to 
Cinecitta, the legendary 
Rome studio once used by 
Federico Fellini. “We had 
to fill it with Base Camp 
gravel," says Kormakur 
(pictured here). The condi- 
tions of the Hillary Step, 
the 40-foot wall just 
before the summit, were 
replicated with jet engines 
blowing salt at the actors. 

5. Prayer flags memorial- 
izing climbers who have 
perished on the mountain, 
like these hanging near 
Base Camp, are a common 
sight on Everest. 

6. Josh Brolin, who quit 
smoking so he could 
tackle the project, is seen 
here on the streets of 
Lukla, the village where 
most expeditions begin. In 
Nepali, tukta means “place 
with many goats and 
sheep," but according to 
Kormakur, things have 
changed— there's even 

a cafe dressed up to look 
like a Starbucks. “It's the 
last place you get a coffee 
on the way to Everest." 


EVEREST opens in 
IMAX 3-D September 18. 
everestmovie.com. 


O FOR MORE ON DONATING TO EARTHOUAKE RELIEF EFFORTS IN NEPAL, VISIT TANDL.ME/SUPPORTNEPAL. 




beyond / ARTIST’S VIEW 



STUDY FOR 4 P.M. BY ALEX KATZ 

The artist on his depiction of the Maine Landscape: "The painting was done around four o'clock on an August 
afternoon. It’s humid. That's why it has those colors. And the sun is going down very rapidly at that point. The 
Light in Maine is different. I live behind the pretty pictures of the coast, in a hamlet that fell down after the 
sailing industry coLLapsed. We are three miles from the shore. I have the scenery I need here. I Like the fact 
that if you're a painter in Maine, you’re just like anybody else, like a carpenter or a plumber. There are a lot of 
painters. If I put an easel out on the street where I grew up, in Queens, people would think I was nuts." 


70 
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GET REABY TO EXPERIENCE 
HAWAI‘1 IN A WHOLE NEW 
WAV. EXPLORING THESE 
ISLANDS IS ABOUT STAYING 
OPEN TO POSSIBILITY-AND 
LETTING UNEXPECTED 
DISCOVERIES SURPRISE 
AND AMAZE YOU. 



Advertisement 


LET HAWAI‘1 HAPPEN SIX HAWAIIAN ISLANDS. SIX UNIQUE 
EXPERIENCES. FROM CRYSTAL BLUE WATERS TO BLACK SAND BEACHES, HAWAITS 
ICONIC LOCATIONS WILL FILL ANY BUCKET LIST. BUT THERE’S MORE TO HAWAI’I THAN 
WHAT YOU’VE HEARD ABOUT. TAKE A MOMENT. WANDER FROM THE SUGGESTED 
ROUTE. STUMBLE UPON FOOD THAT LOCALS LOVE. EXPERIENCE A CULTURE FULL OF 
WELCOMING ALOHA. YOU WON’T NEED A ROAD MAP TO FIND YOUR MOST MEMORABLE 
MOMENTS. ALL YOU HAVE TO DO IS #LETHAWAIIHAPPEN. 



Oahu 

Iconic > In legendary WaikTkT, take a surf lesson or walk 
along Kalakaua Avenue for world-class shopping and dining. 
See where World War II history unfolded at Pearl Harbor and 
visit five sites including the USS Arizona Memorial and the 
USS Bowfin Submarine Museum & Park. From November 
through February, watch the pros get barreled while riding the 
enormous, glassy waves that break on the North Shore. 


Kaua‘i 


Iconic > No visit to Kaua'i would be complete without a 
glimpse of the Napali Coast, where velvet green cliffs plunge 
into the sea— drink it in on a boat or kayak tour, or go all out 
with an aerial tour via helicopter. Set your sights on dramatic, 
cascading Wailua Falls, easily accessible from the roadside 
just north of LThu'e. And don’t miss spectacular Waimea 
Canyon, renowned for its crested buttes, rugged crags, 
and deep valley gorges. 


Unexpected > Lush and spectacular, Kaua’i’s natural 
landscapes beg to be explored. Stroll through Allerton Garden, 
marveling at the sculptural roots of the towering Moreton Bay 
Fig trees, and visit McBryde Garden, home to the world’s largest 
collection of Native Hawaiian flora. Go mountain tubing through 
the gentle flumes and tunnels of the old LThu’e Sugar Plantation. 
And take in the sights and sounds of the island’s eastern coast 
along the Ke Ala Hele Makalae Trail, perfect for biking. 


Unexpected > Go off the beaten path in laid-back Hale’iwa, 
visiting boutiques and galleries and tasting fabulous food-truck 
fare (be sure to get a shave ice). Explore the pristine and beautiful 
Kualoa Ranch with an ATV tour through lush rainforests and open 
valleys. At the end of the day, mix with a stylish crowd at “First 
Friday” evenings in Honolulu’s Chinatown, where you can ogle 
art exhibits, enjoy free entertainment, and check out the hip, 
contemporary dining scene. 
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HANG TEN. HANG LOOSE. HANG OUT. 

A SCENIC DRIVE FROM WAIKIKI BEACH TO O'AHU'S NORTH SHORE AND PLACES IN-BETWEEN. 


For generations, Waikiki Beach on 0‘ahu has showcased the iconic HawaiT. Who can 
resist a hike up Le‘ahi (Diamond Head), sun-drenched surf lessons or a sunset on the 
world’s most famous beach? But for those who love the urban-ocean mix of 0‘ahu, 
Waikiki is just the beginning. 

Nearby, Kapahulu is fun, with funky shops and unique eateries. From there, head to 
Nu‘uanu Pali Lookout for a view of Windward 0‘ahu and the good things to come. 
The coastline leads you to 0‘ahu’s fabled North Shore and the surf town of HaleTwa, 
where summer waves are mild, but winter is reserved for the pros. 

Beyond surf and sea, you’ll discover historic places 
with their own stories to tell: Bishop Museum, 

Tolani Palace, Pearl Harbor. And wherever your travels 
lead you, take a few moments to savor the local flavors, 
from exotic fruits in Chinatown to farm-fresh menus. 


The Island of 

The Heart of Hawai'i* 


UPCOMING 
O'AHU EVENTS 

Hawaii International Film Festival 
November 12-22, 201^ 

Honolulu Fashion Week 
November 20-22, 201^ 

Xterra Trail Run 
World Championship 
December 6 , 201^ 

Vans Triple Crown of Surfing 
November 12 - December 20, 201^ 


PLAN YOUR O'AHU GETAWAY AT V is i t - 0 3 h u . c 0 m OP like US at facebook.com/OahuHawaii. 
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Maui 

Iconic > On Maui’s west coast, visit Lahaina, a former 
whaling town that’s on the National Register of Historic 
Places— now dotted with galleries, restaurants, and shops. 
Take an easy hike into ‘lao Valley State Park to gaze 
upon the ‘lao Needle, the island’s much-photographed 
1,200-foot rock outcropping. Save a whole day for driving 
the Road to Hana, which hugs Maui’s eastern coastline, 
stopping to walk along rainforest trails, gaze at waterfalls, 
dip into pools, and admire sweeping seascapes. 


HawaVi Island 


Iconic > Visit one of the 
world’s most active and 
accessible volcanoes 
in Hawai'i Volcanoes 
National Park. Hike into 
‘Akaka Falls State Park for 
close encounters with two 
gorgeous waterfalls including 
the famous 442-foot-high 
‘Akaka Falls. Take a trip 
to Punalu‘u Black Sand 
Beach, feeling jet-black 
sand between your toes and 
looking out for sightings of 
the resident honu (Hawaiian 
green sea turtles). 


Unexpected > See Hawai‘i Island’s coffee culture brewing in 
Hblualoa, where you can tour a coffee farm, taste the region’s 
famous Kona coffee, and browse artisan shops in town. Spend 
a night at a B&B in Waimea, the heart of paniolo country, 
visiting a working sheep and cattle ranch or exploring the scenic 
landscapes by horseback or ATV During the winter, see where 
it snows in Hawai’i at the top of Maunakea, the tallest sea 
mountain in the world. 


Unexpected > Leave the coast behind to discover small 
Upcountry towns like Makawao, equally famous for its 
paniolo (Hawaiian cowboy) heritage and its artisan shops 
featuring glassblowing, wood sculpting, and painting. 
Savor farm-to-table fare at island restaurants— then visit 
the farms themselves in enchanted inland locales like 
Kula, home to a goat dairy and a lavender farm. Rise 
early to catch an unforgettable sunrise atop Haleakala, 
Maui’s highest peak (sunsets are equally impressive). 


WHERE TO STAY 

Outrigger Hotels and Resorts welcomes guests with true aloha 
spirit at inviting locations on four Hawaiian Islands. Discover the 
ultimate 0‘ahu resort experience at Outrigger Waikiki Beach Resort 
with its legendary Duke’s Waikiki Restaurant and Bar. At properties 
like Maui Eldorado Kaanapali®^ by Outrigger®, revel in deluxe 
vacation rentals with resort-style amenities such as private beach 
cabanas and nearby golf. For reservations, visit outrigger.com. 
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Discover more unforgettable moments at gohawaii.com. 
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Where can you be welcomed like 
family in a paradise far from home? 





> AV 




HAWAII 

UNBOUND 


WHERE TO STAY 


Indulgent Escape: 

Mailani Tower 


Steal away to 0‘ahu and 
discover no-holds-barred luxury 
on famous Waikiki Beach. The 
newly transformed Mailani Tower 
at The Royai Hawaiian, a Luxury 
Coiiection Resort, bridges historic 
hotel splendor with ultra-modern 
amenities and high-touch service. 

An Icon, Reimagined 

From the moment it opened its doors, The Royal Hawaiian, 
a Luxury Collection Resort, became an instant sensation and a 
magnet for jet-set pleasure seekers. Now the legendary “Pink 
Palace of the Pacific” is capturing imaginations once again 
with its newly unveiled and re-envisioned Mailani Tower. 

Mailani is Hawaiian for “treated in a royal manner”— and 
that’s exactly how guests feel during a stay here. Each 
guest room or suite in the 1 79-room beachfront tower has 
sweeping views of the Pacific Ocean and iconic Diamond 
Head. Enjoy an early morning breakfast or a sunset drink 
on the refreshed private lanais. 


A Celebrated Place 

The experience begins in the exclusive check-in area with 
a fresh flower lei. Comforts and indulgences abound— from 
the spa-inspired in-room amenities to the tranquil Malulani 
swimming pool, fringed by luxurious chaise lounge chairs and 
large deck umbrellas. A suite of concierge services caters to 
every need, including customized, curated itineraries that can 
be arranged prior to arrival for the ultimate vacation adventure. 

A cosmopolitan retreat beckons at the poolside Mailani 
Lounge, available exclusively to Mailani Tower guests. This is 
the enchanted setting in which to enjoy a complimentary 
hotel breakfast with island juices, a barista coffee station, 
seasonal fresh fruit, and freshly baked confections. Come 
evening, the lounge transforms into a sophisticated haven 
with a Luxury Collection signature cocktail, wine, beer, 
appetizers, and music to set the mood. 


Imagine your own indulgent escape and book your stay at 

mailanitower.com. 
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ST REGIS 

PRINCrVILLI 


TIMELESS 

CELEBRATIONS 

The quintessential address for life’s 
celebrations, The St. Regis Princeville 
Resort extends an invitation to 
experience a world of unexpected 
delights. With panoramic views 
of the Pacific Ocean and the mystical 
Na Molokama Mountains on the 
island of Kauai, this Hawaiian 
paradise awaits your arrival. 


5520 KA HAKU ROAD 
PRINCEVILLE, HAWAII 
STREGISPRINCEVILLE.COM 
1.877.STREGIS 


♦ ® a 



Cuust 

©2015 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. 
Preferred Guest, SPG, St. Regis and their logos are the trademarks of Starwood 
Hotels & Resorts Worldwide, Inc., or its affiliates. 


A LEGACY OF LUXURY. 

NOW AT OVER 30 OF THE WORLD’S 
FINEST HOTELS & RESORTS. 

STREGIS.COM 



/ beyond / THE SCENE 


IT’S 8 P.M. ON A WEDNESDAY at the 

Rooftop Bar of Dublin’s Dean Hotel, 
a 52-rooni property set in an 18th- 
century Georgian building. But it feels 
like midnight on a Saturday. Groups of 
twenty- and thirty somethings are 
eating pizzas topped with Parma ham 
and sipping Jameson cocktails, fueling 
up for a night in Grafton Street’s clubs. 
Since opening less than a year ago, the 
Dean has established itself as a haven 
for artists, creators, and fresh-faced 
entrepreneurs. But it’s the corridors 
James Earley wants to show me. The 
3 3 -year- old designer and graffiti artist 
is giving me a tour of the impressive 
art collection — which he knows well. 


Garrett Pitcher at 
the headquarters 
of his design firm, 
Indigo & Cloth. 


Dublin hj 
' Design 

The recession scared many young peojILeiway 
from lreland|p capital. But for a group of creative 

entr^reneurs, it was just the inspiration they needed 
William|Shaw visits the world they’ve created. 


PHOTOGRAPHS BY MATTHEW THOMPSON 



Follow in the footsteps of famed explorers on your own awe-inspiring voyage of discovery to the earth's 
polar regions. As one of a small number of guests aboard PONANT's ultra-modern, Cleon-certified® 
ships, you'll witness the majesty of the Arctic, Antarctica, Greenland, and the Kuril Islands os few people 
con. Join knowledgeable experts, naturalists, and noted luminaries for a rare glimpse of the regions' 
breathtaking vistas, wildlife, and geological history— all in the 5-Star comfort, safety, and French-inspired 
elegance for which PONANT is known. 


Contact your 
travel advisor or call 

. 888 400 1082 


Savor the experience at www.ponant.com 





CULTURAL CRUISES & EXPEDITIONS 
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CLOCKWISE FROM TOP: 
Rosie O'Reilly of We 
Are Islanders with 
Gian Corcoran (center) 
and Ahmad Fakhry of 
Designgoat at South 
Studios: O’Reilly work- 
ing on a hand-painted 
shirtdress; artist 
James Earley: a suite 
at the Dean Hotel. 


since he handpicked all 270 works. Aside from a single neon 
Tracey Emin sign, every piece is by a young, homegrown artist. 

“I just thought the time was right to celebrate the rich talent 
Ireland has to offer,” Earley says, pointing to a stylized print by 
design duo Ronan Dillon and Peter O’Gara of Me&him&you. 

That collaborative energy extends to the hotel’s contemporary, 
unfussy logo and signage, created by the Dublin branding firm 
Indigo & Cloth. From top to bottom, the Dean is a showcase for a 
close-knit group of influencers who are turning their city into 
Europe’s latest design capital. As the 2015 World Design Hub (an 
honor bestowed by the International Association of Designers) 
and the home of Irish Design 2015 (an initiative sponsored by 
the national government), Dublin is midway through a yearlong 
program of exhibitions and events celebrating everything from 
furniture and architecture to animation. 

Seven years ago, the story was very different. The country was 
in the throes of a severe recession after the so-called Celtic Tiger 
boom, which lasted from the late 1990s until 2007. Property 
values crashed. Buildings were abandoned. Dillon, a recent college 
graduate at the time, estimates that more than half of his class- 
mates left Ireland altogether. 

But a downturn can offer opportunities. Dillon’s two-man 
company moved into deserted rooms on South Great George’s 
Street — they occasionally had to chase out the pigeons but 
they paid no rent. For its first project, Me&him&you installed 
rocking chairs made from old cable reels, palm trees, and a 

piano onto Dame Lane in the dead of night. Residents 
who’d gone to bed on a dirty street woke up to a 
grown-up playground. 

Earley also saw the neglected city as a blank canvas, 
and he began covering unused walls in elaborate 
paintings celebrating Ireland’s heritage. Elk, bears, 
and wolves, long extinct on the island, started appear- 
ing around town. “I’m not a massively nationalistic 
M j person, but I felt it was time to make us feel a bit more 
^ proud to be Irish,” he says. 

In 2009, Dublin’s artists and designers launched 
the Offset conference, three days of workshops and 
presentations by local and international experts 
in animation, fashion, film, and beyond. “Before that, 
there was more of a culture of hiding your homework. 
Those events brought people together,” says David 
Wall of graphic- design company Conor & David. 

Perhaps the single most conspicuous change in Dublin today 
is in the area surrounding George’s Street Arcade, around the 
corner from Me&him&you’s original installation. The city had 
attempted to revitalize this Victorian district before the crash, but 
it wasn’t until 2012 that there was enough momentum from young 
designers to establish it as the Creative Quarter, a city govern- 
ment designation. When Clare Grennan and Laura Caffrey set up 
Irish Design Shop — an emporium of locally made products like 
prints and cushions — there, in 2013, some of the neighboring 
buildings were still empty. Now, it’s an epicenter of productivity. 
There’s Designist, which sells wooden egg cups, colorful pendant- 
lamp shades, and other handmade items. Around the corner. 
Industry carries a mix of vintage and modern furniture and 
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SOFT-AIR TECHNOLOGY BY MEPHISTO: 

For tireless walking! 

MEPHISTO offers you comfort with modern design. The SOFT-AIR midsole minimizes 
' ' the shock that results from walking and provides soft and supple walking comfort. 



•% 

Scan for 
MEPHISTO 
dealer locations 


AVAILABLE AT ALL MEPHISTO-SHOPS AND SPECIALTY SHOE RETAILERS NEAR YOU. 

VISIT: WWW.MEPHISTOUSA.COM 



AMERICAN EXPRESS TBAVEL 

For our 100th anniversary, 
American Express Travel is 
recognizing the Journeymakers^^ 
who take travel further. 


MEET BECCA’S JOURNEYMAKER... 



The Magic Tour Guide 

I want to recognize Hem Singh; 
he was my Journeymaker. I was 
on a dream trip to India when it 
happened. We were headed for the 
Taj Mahal and I dropped my camera, 
smashing it on the floor of our tour 
bus. For a travel blogger, nothing 
could be worse. 

Hem was our Micato guide, and 
he immediately took the camera 
and handed it out the window to 
what looked like strangers on a 
motorcycle. They took off. I gasped, 
assuming it was gone forever. 

Later, as the others took pictures of 
the Taj Majal, Hem approached me: 
“Do you want to use my camera?” 

I reached for it and then realized 
that it was MY camera. It was fixed! 
Hem just laughed, as if he was used 
to conjuring little miracles like this 
out of thin air. Here’s to making me 
believe in magic again. Hem! 






CLOCKWISE FROM LEFT: 

Irish Design Shop 
owners Clare Grennan 
(left) and Laura 
Caffrey: a Locally 
printed calendar from 
the shop: Conor Nolan 
(left) and David Wall 
of the graphic-design 
firm Conor & David. 


housewares, like factory-style steel storage units and 
graphic rugs. Shop owners often congregate at Kaph, a 
diminutive, light-filled cafe that hosts art exhibits and 
serves gluten-free baked goods and single-origin coffee. 

Elsewhere, abandoned warehouses and factories are 
also becoming centers of creativity, notably South Studios, 
set in an old brewery south of St. Patrick’s Cathedral. 

On the top floor, you’ll find the intense, fast-talking Rosie 
O’Reilly, of the fashion label We Are Islanders, who uses 
sustainable materials to create pieces like bamboo-silk bomber 
jackets and wool trousers. “It’s about supporting local weavers and 
seamstresses, making what they do more contemporary,” she 
says. Architecture firm ABCG and photographer Kieren Harnett 
are also among O’Reilly’s neighbors. 

To the north, across the river Liffey, Cian Corcoran and Ahmad 
Fakhry of Designgoat have a workshop in a former distillery. The 
pair, who met as seniors at the National College of Art & Design, 
devise aesthetic identities for shops and restaurants, including 
the bespoke wood furniture at the specialty coffee shops sfe and 
Sister Sadie. Nearby, the Chocolate Factory is shared by an experi- 
mental theater company, several artists, and a recording studio. 

In a former Temple Bar garment warehouse, Garrett Pitcher 
presides over Indigo & Cloth. Like the Dean Hotel, it’s a place 
that embodies Dublin’s collaborative spirit. The painting of 
a fantastical beast on the outside of the building? That’s by Earley. 
Designgoat was responsible for the fresh, wood aesthetic of the 
ground-floor coffee shop and the first-floor clothing store. Pitcher 
also heads the biannual magazine Thread, which showcases 
peers who are pushing boundaries in fashion, art, film, and music. 

“People leave if there’s not a community,” says Corcoran, 
sitting in the Fumbally cafe on the doorstep of South Studios. “The 
important thing was to stick with people who were here.” © 


Go tojourneymakers.com to 

recognize your Journeymaker. 


THE DETAILS Dublin's best design shops, cafes, and more, page 148. 


SouthernLiviiig 

OF 



SEPTEMBER 2S-27, 2015 


FRIDAY, SEPT 25 SATURDAY, SEPT 26 SUNDAY, SEPT 27 

IronCh^ Cooking Welt Invitational, Ultimate Tailgate, Main Event 

and Siveet & Sonthern 



CHARLESTON 

RESTAURANT 

FOUNDATION, IHC. 


For event descripttons, dates, priceii^ and Clcfeet pure Aoses vijtit 

CHARLESTON RESTAURANTASSOCIATIONXOM 

A portion of the proceeds will benefit the following charities: 

The Ronald McDonald House, Rollings Cancer Center, SKriners Hospitals for Children, 
and Charleston County Schools Science Materials Resource Center. 
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WRAPPING PAPER 

"I went to the Alexander 
McQueen exhibit at 
the V&A. It was on such 
a bigger scale than 
the one at the Met. I 
bought this paper with 
the designer's print 
at the gift shop." 
vandashop.com; $3. 


I NEVER KNEW 
THAT ABOUT 
LONDON 

"This book is filled with 
stories about various 
buildings and neighbor- 
hoods in the city. I 
would take it with me 
on the Tube— it’s a great 
travel companion." 
hatchards.co.uk; $17. 


NEWSBOY CAP 

"Lock & Co. Hatters is 
one of the oldest hat 
shops in the world; they 
created the first bowler. 
I've always wanted 
something from there, 
and thought the color 
and sheen of this one 
were really cool." Lock 
hatters.co.uk; $157. 


COLOGNE 

"I'm from Mexico, 
where men traditionally 
wear a lot of scent. 
Grafton, by Truefitt & 
Hill— the famous barber 
and perfumer on St. 
James's Street— smells 
very masculine, which 
reminded me of home." 
truefittandhill.com; $75. 


PAPERWEIGHT 

"The Chelsea Physic 
Garden, which dates 
back to 1673, is a lovely 
spot on the Chelsea 
embankment. It has a 
small store, where 
I found this resin ball 
with wildflowers encased 
inside." chelseaphysic 
garden.co.uk; $44. 


100 PLANTS THAT 
ALMOST CHANGED 
THE WORLD 

"This has fascinating 
information about 
plants, which will really 
complement the stories 
I create about each 
of my perfumes." 
chelseaphysicgarden. 
co.uk; $21. 


CARLOS HUBER I perfumer I London A place in time: that is the inspiration behind each scent from 

Huber’s artisanal fragrance brand, Arquiste (orquiste.com). For the recently released Architects Club, it was the Fumoir cocktail 
bar at London’s Claridge’s hotel in the 1920s. "It’s where all the bright young things would meet," he says. "I wanted to 
capture that clubby English feel." Huber travels often to London, where he picked up these items on a late-spring visit. "It was such 
a beautiful time of year. Every street had a house covered in wisteria. I’ve never seen so many flowers." — KATIE james 
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ENCHANTMENT 


See what makes Enchantment an experience of extraordinary proportions 


It's like no other destination resort. World-class service. Mild, year-round temperatures. All within a natural arena of 
vermillion-colored rock formations that has to be experienced to fully appreciate. Together with Mii amo, one of the world's 
top destination spas and access to Seven Canyons championship golf, you'll be inspired beyond words. 
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A Bronx State of Mind 

Members of the New York City culinary collective Ghetto Gastro give a tour 

of their stomping ground, by thessaly la force photographs by Mackenzie stroh 


IT WAS A RAINY DAY at Johnny’s 
Reef Restaurant on City Island, at the 
eastern edge of the Bronx, where 
four members of Ghetto Gastro had 
gathered for a feast of fried seafood. 
“Growing up. City Island was like 
the Hamptons for the hood,” said Jon 
Gray, a Bronx native and one of the 
three founders of the 25-person roving 
culinary group — a tribe, really — 
which stages pop-up dinners with a 
cult following around the world. 

He sipped a Henny-Colada — one part 
Hennessy and two parts piha colada, 
topped with a maraschino cherry and 
an American flag toothpick. “That 
was the weekend getaway. We’d go to 
Johnny’s Reef, do our thing. You might 
see some cats you had beef with. Or 
you might see ladies with a lot of cool 
vibes on the water.” In summer, the 
place fills up with locals who come for 
the fried lobster tails and fresh 
red snapper, as well as the uninter- 
rupted view of Long Island Sound. 




FROM TOP: Ghetto 
Gastro founders 
Jon Gray (left) and 
Lester Walker (sec- 
ond fronn Left) with 
friends at Johnny's 
Reef Restaurant: 
the restaurant’s 
fried calamari; a 
delivery of fresh 
carrots at Lloyd’s 
Carrot Cake. 


Gray, a classic charismatic front- 
man, had come to give T+L a culinary 
tour of the Bronx. Though often over- 
looked as a dining destination, the 
borough is a source of pride for Ghetto 
Gastro, and is full of authentic food 
experiences that can easily compete 
with those of more frequently hyped 
Brooklyn and Queens. 

Gray dreamed up the idea of Ghetto 
Gastro in 2012 — “The name came 
to me in a nap!” he said — after a stint 
designing a denim line. Along the way. 


he recruited two other Bronx-born 
chefs, Lester Walker and Malcolm 
Livingston 11 . All three share a pas- 
sion for food (as a teenager. Gray used 
to roam Manhattan with a Zagat 
guide) and a desire to connect Bronx 
culture with that of the rest of the 
world. Walker and Gray were old 
friends; Gray befriended Livingston 
when he learned Livingston was 
working at Wylie Dufresne’s acclaimed 
restaurant WD~5 o (since closed). 

“I was like, yo, let’s link,” Gray said. 
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The trio started throwing under- 
ground dinners for tastemakers in 
downtown Manhattan, and that gradu- 
ally grew into a more global enter- 
prise. In the past two years, Ghetto 
Gastro has staged dinners at Art 
Basel Miami, flown out to attend 
Rene Redzepi’s MAD Symposium in 
Copenhagen, and hosted a dinner at 
the Cannes Film Festival. 

Their events and food, which they 
promote by word of mouth and on 
social media, are inspired by both the 
Michelin- starred restaurants they 
admire, such as Osteria Francescana, 
in Modena, Italy, and the food they 
grew up eating at home. Their menus 
might include dishes such as “crab 
and cornbread,” a crab veloute with 
beluga caviar and a crunch of freeze- 
dried corn bread, and “swerve and 


turf,” a cut of Kobe beef with saffron- 
butter-poached lobster tail. 

But while their cooking has evolved, 
tending to their roots is still a big part 
of Ghetto Castro’s mission. Gray, who 
manages the group full-time, often 
volunteers at community events (GG 
recently served ice cream for Africa’s 
Out, Wangechi Mutu’s LGBT initia- 
tive). “Making it out of the Bronx is a 
success, but let’s also make our neigh- 
borhood better,” he said. 

“You hear the word ghetto and you 
think failure,” Walker said. He now 
splits his time between the Bronx and 
Washington, D.C., where he cooks 
at the Jose Andres restaurant China 
Chilcano. “We want to redefine 
what ghetto means. Our mission is 
to empower the youth, educate, 
and bring culture through food,” 
said Livingston via e-mail from 
Copenhagen, where he now works 
as Noma’s pastry chef. 

The three may lead far-flung lives, 
but they still make it a priority to meet 
up in the borough they grew up in, 
whether for broken rice at Com Tam 
Ninh Kieu or beef patties at Kingston 
Tropical Bakery. Some dishes are 
always worth returning home for. © 

LEFT: A pastrami sandwich from Loeser's 
Old Fashioned Kosher Deli. BELOW: Owner 
Fredy Loeser, who has been serving 
customers in the Bronx for over 50 years. 



GHETTO GASTRO’S BRONX 


The chefs pick the borough’s best food, 
from global cuisine to New York classics. 


Kingston Tropical Bakery 

The Bronx's best coco bread, baked 
fresh every day. 4000 White Plains Rd.; 
718-798-0076. 

Green Garden Health Food 

Fruit smoothies with a Rastafarian touch. 
greengardenheaithfood-hub.com. 

Feroza's Restaurant Roti 

The place for Trinidadian chicken roti 
sandwiches and imported Caribbean soda. 
716 Burke Ave.; 718-405-9081. 

Johnny’s Reef Restaurant 

Come for the seafood; stay for the view. 
johnnysreefrestaurant.com. 

Com Tam Ninh Kieu 

Famous for its Vietnamese com tarn 
(broken rice) with pork, egg, and shrimp 
cake. 2641 Jerome Ave.; 718-365-2680. 

Loeser’s Old Fashioned Kosher 
Deli & Caterer 

A pastrami sandwich to rival Katz’s. 

214 W. 231st St; 718-601-6665. 

Lloyd’s Carrot Cake 

The bakery still uses an adapted version 
of the Late Lloyd Adams’s mother’s recipe. 
lloydscorrotcoke.com. 

Seis Vecinos 

Serves Central American specialties like 
pupusos (Salvadoran savory pancakes) 
and morohon (cashew apple) juice. 
seisvecinosnyc.com. 





BANGKOK 

Thailand s economic and business hub is also the epicenter of its vibrant tourism scene 
and a convenient gateway for exploring a wealth of Southeast Asian attractions. 
Here are some of the reasons why Bangkok sizzles all year long, 
and the top ways to soak up its legendary energy. 


Arts + Culture Part cosmopolitan metropolis, part living museum, 
Bangkok is the ideal spot to get a feel forThailandS rich past, 
and its exciting present. Both sides come alive in its arts and 
culture offerings. On the traditional front, enjoy activities like 
visiting ancient temples, stunning royal palaces, and fascinating 
museums spotlighting everything from priceless artwork to 
dazzling jewels and textiles. At some of the wat, or temples, 
visitors can interact with Buddhist monks and learn about their 
way of life (or even take a Thai massage class). Modern Bangkok 
comes alive in spots like the Bangkok Art and Culture Centre, a 
hub for contemporary art, film, design, music, and theater. And 
don’t forget the festivals: a full calendar of spiritual, religious, 
and cultural celebrations showcase traditions from all over the 
country, and reveal the core spirit of the Thai people. 


Sail Through The City Bangkok’s history is intertwined with 
the Chao Phraya River, dating back to the first settlements that 
were set up along its lush western banks. In the late-1700’s. King 
Rama I founded modern Bangkok on the river’s eastern banks, 
building breathtaking temples to commemorate the occasion. In 
the following decades, the scenic canals fed by the river became 
destinations themselves, inspiring some of the 20th century’s top 
writers to wax poetic about the Chao Phraya’s beauty. Today, the 
river remains the lifeblood of the city, a lively mix of commuter 
ferries, wooden houseboats, floating markets, goods-laden barges, 
and more. Hop on a ferry to visit the waterside attractions (which 
include some of the city’s top luxury hotels), or take a leisurely 
sunset or dinner cruise to take in the magic of the twilight colors, 
and enjoy a relaxing drink or meal on Bangkok’s floating highway. 
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Culinary Journeys Sweet, salty, spicy, sour— you'll find it all in 
Bangkok's restaurants, and at any time of the day or night. While 
each of Thailand's regions boasts its own signature dishes and 
cooking techniques, Bangkok's culinary scene showcases them all, 
along with international flavors and menus by renowned chefs. 

Book a romantic table in a riverside restaurant— or one set in an 
antique teak mansion, or perched high above the city in a skyscraper 
—to savor gourmet versions of Thai favorites, or pop into a family- 
owned neighborhood eatery for some delicious home cooking. 
Adventurous palates can't miss the famous markets and street food 
stalls, where you can join locals in relishing boat noodles, roast duck, 
fresh seafood, rice noodle rolls, curried stir fries, and much more. 

Health + Wellness Dating back centuries, Thailand's rich healing 
traditions are alive and well in Bangkok's spas and wellness 
retreats, which offer signature therapies like Thai stretching and 
poultice massages and herbal body treatments. In addition to 
seeking spa relaxation, today's travelers are also heading to the 
capital city for modern health treatments, as Bangkok has become 
a top destination for medical tourism. Private hospitals boasting 
state-of-the-art facilities, internationally trained staff, hotel-like 
atmospheres, and access to the latest technologies and treatments 
ensure that no matter the procedure, patients will receive the 
utmost care and attention, with more personalized service and 
comforts than they might find at home. 


Clockwise from left: Bangkok’s awe-inspiring Wat Phra Kaeo; 

Rama VIII Bridge on the Chao Phraya River; a local food stall in Yaowarat; 
a typical floating market; a scenic view from Benchakitti Park. 

Shopper s Paradise Pro tip: When coming to Bangkok, 
bring an extra suitcase. With boutiques, department stores, 
and markets galore busting with everything from high-end 
jewelry and designer fashions to handmade art, textiles, and 
handicrafts, shoppers will find plenty of retail temptations. 
Luxury malls in the Ratchaprasong area offer name brand 
goods, Siam Square is a hot spot of indie shops, and new 
developments along the waterfront combine retail and dining 
experiences. The history and beauty of the Thai silk industry 
come alive at upscale boutiques around town, while the iconic 
night markets, including the sprawling Chatuchak Weekend 
Market, are packed with everything you could imagine— and 
much more. Wander the warren of stalls to find the perfect 
souvenir and get a feel for a time-honored local pastime. 


Start planning your Bangkok getaway at 


bangkoktourist.com. 
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>> PREPARE EOR AN expeHetice that inspires 

AT SUNSET KEY COTTAGES, A LUXURY COLLECTION RESORT, 

KEY WEST, FLORIDA. 
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an exquisitely intimate enclave of charming individual bougainvillea-laced cottages, 
an exclusive beach, idyllic spa and delicious waterfront dining. 

Fun, romance, and relaxation awaits. 


245 Front Street, Key West FL 33040 


For reservations, please call 866.236.6700 or visit SunsetKeyCottages.com 




COURTESY OF SELGASCANO 



> JOSE SELGAS AND LUCIA 
I CANO OF SELGASCANO, 
CREATORS OF THIS 
YEAR'S SERPENTINE 
PAVILION, IN THEIR HOME 
OFFICE OUTSIDE MADRID. 


These six firms are creating the new must-see destinations in cities across the world- 
plazas transformed into majestic urban sculptures, restaurants that feel like time capsules, 
run with the tools of tomorrow, light-filled museums that upend our expectations about 
how; to view art. Plus: six more much-anticipated design-driven openings. BY CHEE PEARLMAN 
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DESIGN STARS 2015 



SELGASCANO 

ELEVATORS OF EVERYDAY ARCHITECTURE, 



SELGASCANO'S SERPENTINE 
PAVILION IS A CURVY MAZE 
OF BRIGHT TUBES MADE OF 
SYNTHETIC MATERIALS WITH 
A CAFE AT THE CENTER. 


Many boldfaced names have been invited 
to design the Serpentine Pavilion, a 
temporary structure erected each year on 
the lawn of London’s Serpentine Gallery 
[serpentinegallenes.org], including Frank 
Gehry Herzog & de Meuron, and Zaha 
Hadid. But for the 15th edition, the prize 
went to the little-known Spanish hus- 
band-and-wife team Selgascano. The 
selection of the duo, whose sinuous sensi- 
bility sometimes evokes the fantastical 
structures of Antoni Gaudi, was especially 
surprising since most of their projects to 


date have been private residences and offices. One exception was 
a community center in Badajoz, Spain, where skateboarders can 
ride curvaceous ramps under an orange, mushroom-like roof. 

Partners Jose Selgas and Lucia Cano seized the Serpentine 
commission as an opportunity to play. The amoeba-like building, 
on view through October 18, is wrapped with polymer ETFE 
fabric panels and ribbons printed in 19 colors. A changing rain- 
bow of hues shines through the translucent fabric onto a glossy 
white floor, turning a Fortnum & Mason pop-up cafe at the center 
of four passageways into a kaleidoscopic light show. "The whole 
building is a dialogue between the materials, to test shapes 
and colors,” Selgas says. "We want the experiment to feel playful 
or even mysterious, like a dream.” 


COMING SOON 

The firm’s design for a 
school for the slum 
dwellers of Kibera, in 
Nairobi, Kenya, is on 
view at the Louisiana 
Museum of Modern Art 
in Humlebaek, Denmark, 
through October 25, 
after which it will be 
rebuilt in Kenya. The 
Serpentine Pavilion will 
travel to a park in Los 
Angeles next year, where 
it will live permanently. 


THE MUSEUMS 
OE TOMORROW 

Three bold new 
cultural centers to 
watch for. 


National Museum of 
African American 
History & Culture, 
Washington, D.C. 

The British-Ghanaian archi- 
tect David Adjaye oversaw 


the design of the 
Smithsonian’s newest 
institution, a perforated- 
bronze structure on the 
National Mall. Opens 
fall 2016. nmaahc.si.edu. 


San Francisco Museum of 
Modern Art 

Oslo- and New York-based 
Snohetta is doubling the 
museum's exhibition space 
by adding a rippling white 


concrete block to the 1995 
Mario Botta building. Opens 
spring 2016. sfmoma.org. 

Design Museum, London 

Minimalist British architect 


John Pawson is turning 
the landmark Common- 
wealth Institute Building 
into a space for large-scale 
exhibitions. Opens fall 2016. 
designmuseum.org. 
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GEICO has been serving up great car insurance and 
fantastic customer service for more than 75 years. Get a 
quote and see how much you could save today. 


geico.com 1 1-800-947-AUTO | local office 



Some discounts, coverages, payment plans and features are not available in all states or all GEICO companies. GEICO is a registered service mark of Government Employees 
Insurance Company, Washington, D.C. 20076; a Berkshire Hathaway Inc. subsidiary. © 2015 GEICO 
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AVROKO 

INFLUENTIAL PURVEYORS OF 
THROWBACK MODERNISM. 




From Left: PARJPJERS WILLIAM 
HARRIS, KRISTINA O'NEAL, 
ADAM FARMERIE, AND GREG 
BRADSHAW OUTSIDE GENUINE 
SUPERETTE, IN NEW YORK CITY. 
Below: MOMOTARO, IN CHICAGO, 
IS INSPIRED BY THE “SALARY-, 
MAN" OF POSTWAR JAPAN. 


Many designers find inspiration in 
earlier eras, but AvroKO does it better than 
most— in part because of the partners’ 
exacting control of their projects, especial- 
ly the eight bars and restaurants they 
operate themselves. The firm, now based 
in New York, San Francisco, and Bangkok, 
adopted this strategy in 2003 with Public, 
in New York’s Nolita neighborhood, a riff 
on early- 20th-century civic buildings [like 
post offices and libraries], and has since 
used it for projects like the equestrian- 
themed Saxon & Parole in New York and 
Moscow. These personal ventures allow 
them the freedom to try things, which 
they can later apply to client commis- 
sions, like Momotaro [momotarochicago. 
com], an homage to mid-century 
lapan, which opened last fall in Chicago. 

Genuine Superette (eatgenuine.com], 


•/Cj TRAVEL -H LEISURE 


which they opened In April In New York’s Little Italy, mixes 
graphics that evoke coastal California eateries, light-filled con- 
struction Inspired by Fames Case Study houses, and a sound- 
track culled from childhood cassettes. The menu Is just as 
carefully designed, with options like a roadslde-dlner-style, hor- 
mone-free burger with American cheese and golden fries cooked 
with state-of-the-art technology that reduces the fat content. "It’s 
not that we want to take you on a journey to a nostalgic past,” 
partner Kristina O’Neal explains. "It’s more like modernist poetry. 
We want you to feel a sensation of the past, not a copy of It.” 



COMING SOON 

Among a dozen projeots 
AvroKO has under way 
around the world are 
Genuine Liquorette, a 
bar opening later this 
month beneath Genuine 
Superette, and a yet- 
to-be-named hotel, 
restaurant, and spa, on 
the site of a 1950s motel 
in Calistoga, California, 
that will open next fall. 


FROM TOP: ANDREW HETHERINGTON; GOURTESY OE AVROKO 
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Visit tlelitetraveler.com/specialoffer 

to take adoaritage of thiis 
exclusive membership offer. 


TRY TRAVEL + LEISURE 
ELITE TRAVELER 
TODAY AND GET YOUR 

FIRST MONTH FREE. 


LIVE THE ADVENTURE WITH TRAVEL + LEISURE ELITE TRAVELER 
AND ENJOY EXCLUSIVE MEMBERSHIP BENEFITS. 


> ACCESS TO A FULL SERVICE TRAVEL AGENCY 

> EXPERT RECOMMENDATIONS AND TRAVEL TIPS 

> SAVINGS WHEN YOU SHOP WITH OUR 
EXCLUSIVE PARTNERS 

> 24/7 CONCIERGE SERVICE TO ASSIST 
YOU WITH ANY AND EVERYTHING 


This offer is for new members only. First month free. Subsequent months billed at rate in effect. 



DESIGNERS ROSSANA HU 
AND LYNDON NERI AT 
HOME IN SHANGHAI. Right: 
ABERDEEN STREET SOCIAL, 
A RESTAURANT IN A 1950S 
BUILDING IN HONG KONG. 
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NERI&HU DESIGN 
AND RESEARCH OFFICE 

CHINA'S MASTER MULTICULTI MULTITASKERS. 


Modern-day China is often 
accused of having terrible 
design standards, and when 
the Chinese designer Lyndon 
Neri was working with his 
wife, Rossana Hu, in the 
Princeton office of starchitect 
Michael Graves, he was often 
one of the accusers. Then a 
Chinese journalist challenged 
him to do something about It. 
So In 2004, the duo moved to 
China to launch their firm; 
today, they employ a staff of 
100, who design everything 
from teacups to buildings. 

For one signature project, 
the Waterhouse hotel. In 
Shanghai’s South Bund, they 
repurposed a 1930s building. 
Introducing modern architec- 
tural elements to the original 
concrete structure. Neri says 
that when It opened. In 2010, 
many Chinese considered It 
"controversial for Its rawness,” 
but that changed when celebri- 
ties began staying there. 

In 2012, Nerl&Hu brought a 
similar aesthetic to Design 
Republic Design Commune, a 
1910 British police building In 
Shanghai that the firm con- 
verted into design shops and 
lason Atherton’s restaurant the 
Commune Social. The British 
chef has been a frequent part- 
ner; Neri&Hu has designed 
restaurants for him in London, 
Sydney, and Hong Kong, 
where last year It opened the 
airy, two-story Aberdeen 
Street Social [aberdeenstreet 
socialhk). Neri describes the 
aesthetic as "textured and 
eclectic,” a reflection of 
the cultural mix he and Hu 
have embraced In their fast- 
changing adopted hometown. 

COMING SOON 

The Hub, a mixed-use retail, hotel, 
event, and performance space near 
Shanghai's Hongqiao Railway Station, 
opens this fall, followed by Social 
Japanese, the firm’s eighth restaurant 
for Jason Atherton, in London in 
December. A seven-story hotel and 
retail space is scheduled for 
Miami's Design District in late 2016. 


TOO 
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BALI . BILOXI . CANCUN . CHICAGO . HOLLYWOOD, FL . IBIZA . LAS VEGAS . MACAU . NORTH FI ELD PARK . ORLANDO . PALM SPRINGS . PANAMA MEGAPOLIS 
PATTAYA . PENANG . PUNTA CANA . RIVIERA MAYA . SAN DIEGO . SINGAPORE .TAMPA .VALLARTA . COMING SOON: DUBAI MARINA . GOA . SHENZHEN 





Y©UR HOTEL KEY 


UNLOCKS SO MUCH MORE THAN JUST A ROOM. 






SEE MORE OF THE STORY: HARDROCKHOTELS.COM 

©2015 Hard Rock International (USA), Inc. All rights reserved. 
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DILLERSCOFIDIO& RENFRO 

AMERICA'S PREMIER CREATORS 

OF CIVIC GATHERING SPACES. 



From Left: PARTNERS CHARLES 
RENFRO, RICARDO SCOFIDIO, 
AND ELIZABETH DILLER IN 
THEIR NEW YORK STUDIO. Right: 
EXTERIOR AND INTERIOR VIEWS 
OF THE BROAD MUSEUM, IN 
DOWNTOWN LOS ANGELES. 


COMING SOON 

DS&R's new campus 
for the Berkeley Art 
Museum and Pacific 
Film Archive, which 
combines a 1930s Art 
Deco printing press with 
a modern structure, 
opens in January. After 
that: the Museum of 
Image & Sound in Rio de 
Janeiro; the United 
States Olympic Museum 
in Colorado Springs; the 
Culture Shed, an arts 
hub in New York City's 
Hudson Yards; and an 
expansion of New York's 
Museum of Modern Art. 


No architecture firm working today has 
done more than this team to transform 
New York City’s once woebegone struc- 
tures into dynamic pubiic destinations. 
Diiier Scofidio & Renfro’s signature proj- 
ect is the High Line, the miie-and-a-haif- 
iong aeriai greenway on a section of 
abandoned eievated-raiiroad track in 
Manhattan that is now a modei for urban 
interventions around the worid. Before 
that, they revived dreary Lincoin Center, 
first peeiing back the fortressiike fagade 
of Aiice Tuiiy Haii to engage with the 
street, then stitching together the frag- 
mented 16-acre campus by creating better 


Now DS&R has brought its knack for civic choreography to 
downtown Los Angeies with the Broad museum fthebroad.orgj, 
opening this month. Because the institution, which wiii be free to 
the pubiic, has two jobs— to house 2,000 works from the Broad 
famiiy’s coiiection and to present rotating exhibitions— DS&R 
devised a concept that partner Eiizabeth Diiier describes as "veii 
and vauit.” The veii is a honeycomb iayer of concrete and steei 
around the exterior, which aiiows diffused iight into the gaiieries. 
The vauit is an immense storage system at the buiiding’s core. 


access to its piazas, opening up its front- 


with a vast gaiiery space above and a iobby beiow. “We iifted the 


age aiong Coiumbus Avenue, and adding veii on two sides of the buiiding to make it feei weicoming,’’ 


a dramaticaiiy sioped sunbathing iawn 


Diiier says, “it was important to us to make a porous interface 


with a restaurant beiow. 


between the cuiturai institution and the city.’’ 


T()2 
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ANDREW HETHERINGTON; DRESS BY DENISE HAJJAR 



JANET ECHELMAN WITH HER 
AERIAL SCULPTURE AS IF IT 
WERE ALREADY HERE, WHICH IS 
SUSPENDED OVER BOSTON'S 
ROSE KENNEDY GREENWAY. 


JANET ECHELMAN 

AN ARTISTIC REINVENTOR OF 
URBAN LANDSCAPES. 


Cities often commission 
large-scale public art to create 
events that draw visitors and 
give locals a fresh perspective 
on their environs. Few are bet- 
ter at delivering such experi- 
ences than Janet Echelman. 
Urban space is her canvas, and 
rope— miles and miles of it— 
is her brush. With these tools, 
the Boston-based artist fash- 
ions multihued installations 
that hover over once-ordinary 
plazas like airborne fishing 
nets. Her latest, inspired by a 
cat’s cradle, floats above Bos- 
ton’s Rose Kennedy Greenway 
[rosekennedYgreenwaY.org], a 
zone reclaimed from car traffic 
after the Big Dig. Echelman 
says she conceived the project, 
on view through mid-October, 
as a way to "link the city back 
together along the gash that 
had been a six-lane highway.” 

Echelman, who developed 
her technique after watching 
fishermen construct nets in 
the Indian village of Mahabali- 
puram, has in recent years 
created undulating works in 
cities from San Francisco to 
Singapore. Their construction 
is not simple: the one-ton 
installation in Boston required 
more than 100 miles of spe- 
cially braided twine and half 
a million knots, not to mention 
custom software to model 
the sculpture’s joints and pre- 
dict the effects of weather. 

Most visitors lie on the grass to 
view it, watching as it ripples 
against the sky. 


COMING SOON 

In November, Echelman will exhibit a 
sculpture inspired by the Japanese 
tsunami at the Smithsonian American 
Art Museum's Renwick Gallery, fol- 
lowed by projects in West Hollywood 
and Greensboro, North Carolina. 


CHILDREN OF 
THE HIGH LINE 

Three linear park 
concepts coming soon 
to a city near you. 


Goods Line, Sydney 

Architecture firms Aspect 
Studios and Chrofi are 
transforming an old railway 
corridor near the new 
Frank Gehry-designed UTS 



Business School into a 
verdant 1,640-foot-long 
strip, opening this fall. 

Seoul Skygarden 

Dutch architectural firm 


MVRDV is converting an 
abandoned 2.4-acre, 
3,000-foot-long overpass 
into a pedestrian walkway. 
When it is completed in 
2017, it will have cafes, 


shops, and 254 species of 
trees, shrubs, and flowers. 

11th Street Bridge Park, 
Washington, D.C. 

This greenbelt planned for 


late 2018 by DMA and Olin, 
on a former freeway 
bridge overtheAnacostia 
River, will have flexible 
venues for markets, festi- 
vals, and performances. 





From left: PARTNERS 
ROMAN ALONSO, STEVEN 
JOHANKNECHT, AND PAMELA 
SHAMSHIRI AT VERVE 
COFFEE ROASTERS IN WEST 
HOLLYWOOD. Right: THE 
ACE HOTEL DOWNTOWN L.A. 
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COMMUNE 

EXPORTERS OE COOL CALIEORNIA ECLECTICISM. 




Maybe you've noticed the Golden State 
vibe that has become ubiquitous in res- 
taurants and hotels: warm but cool, arti- 
sanal yet polished, jumbled while being 
immaculately curated. One of the style’s 
leading lights is the southern California 
firm Commune [none of whose three 


now a bastion of desert cool for 
its "hippie camping” aesthetic. 

"Modernism in L.A. reinvent- 
ed the way people live,” says 
partner Pamela Shamshiri, who 
is originally from Iran. "Our 
work is about that freedom to 


members, ironically, is a West Coast 
native). At the Ace Hotel in downtown Los 
Angeles, which opened last year to instant 
acclaim, the firm brought a mash- up of 
minimalism and craft to the former Unit- 
ed Artists film studio and theater with a 
lobby showcasing the work of local arti- 
sans and guest rooms with exposed con- 
crete. That was their second Ace, following 
the conversion of a 1965 Howard fohnson 
Motor Lodge and former Denny’s in Palm 
Springs into the Ace Hotel & Swim Club, 


embrace many histories and 

multiple narratives.” They’ve applied this approach to projects 
outside California, like the American Trade Hotel, another ven- 
ture of the Ace Hotel Group, in Panama City. For the new West 
Hollywood location of Verve Coffee Roasters [vervecoffee 
roasters.com], Commune mined another California trope, the 
blurring of inside and out: past the copper counter is a tiled patio 
with stadium seating. For the Durham Hotel [thedurham.com], 
which opened this summer in North Carolina, the firm recon- 
ceived a mid-century bank building as an elegant boutique prop- 
erty. "You want each project to look like it’s always been there,” 
Shamshiri says. "To make it look effortless is the hardest thing.” 


COMING SOON 

Their third Farmshop 
restaurant and market 
for chef Jeff Cerciello 
opens this month in 
Tokyo in a space that 
marries West Coast 
artisanship (Heath 
Ceramics wall tiles, 
Robert Lewis lighting) 
with Japanese craft. 
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Pikaia Lodge, in 
the Galapagos 
Islands, reoom- 
mended by 
regional expert 
Brian Morgan. 
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Boating the backwaters of Kerala, India. 1 
Seeing Tanzania’s dreat Migration from 
a helicopter. Paddleboarding with locals 
off the coast of Colombia. A top travel 
advisor can help you turn a great vacation 
into a truly life-changing adventure. In 
Travel + Leisure's 14th annual A-List, we 
showcase the best specialists in the 
business— the people who have firsthand 
knowledge of destinations on the rise, 
can get you in to sold-out hotels, 
and provide the best insider travel tips. 


EDITED BY AMY FARLEY AND BROOKE PORTER KATZ 
REPORTED BY STIRLING KELSO 



NEW FOR 2016, SILVERSEA OFFERS THE 
MOST ALL-INCLUSIVE VOYAGES TO ASIA 

Seeing the Far East has never been easier with Silversea's 
convenient, seamless packages. Trace the spice route to 
the bejewelled pagodas of Myanmar, wind your way 
through the fabled isles of Indonesia and the Philippines, 
explore Vietnam in-depth, or wander China, Korea, and 
Japan. Take advantage of our included airfare, two-night 
pre-cruise hotel and transfers, and free shore excursions. 

And you can experience it all with a degree of luxury 
unmatched at sea — free onboard WiFi, a spacious suite, 
exquisite cuisine, head-to-toe pampering by a butler. 
Plus, the delightful camaraderie of a smaller ship 
that can bring you closer to the lands you visit. 


FAR 
MORE 

INTHE FAR EAST 


SILVERSEA* 


8 INTIMATE SHIPS • 7 CONTINENTS • INFINITE POSSIBILITIES 


SILVERSEA'S ASIA ... 

NOW MORE INCLUSIVE THAN EVER 

Every suite. Every port. Every 2016 
Asia voyage aboard Silver Shadow. 


FREE SHORE EXCURSIONS 


FREE WIFI FOR EVERY GUEST 


INCLUDED ECONOMY CLASS AIR PLUS 
TRANSFERS or BUSINESS CLASS AIR UPGRADE 

FROM JUST $1,999 EACH WAY 




It's the ultimate, all-inclusive vacation package. And of course nothing but the best will do for our guests. That's why your 
pre-cruise stay will be at a 5-star Shangri-La Hotel, the leading luxury hotel group in the Asia-Pacific. With two nights in Hong Kong, 
Singapore or Tokyo, you'll have time to rest up from your flight and explore one of Asia's great cities. And once you set sail, your 
free shore excursions include only the best local guides to introduce you to the region's most memorable attractions. Nice to know 
that with free WiFi in every suite, you can connect with family and friends anytime you please — at no additional charge. 


^SIWERSEA' 


INCOMPARABLE LUXURY • UNRIVALLED ALL-INCLUSIVE VALUE 

To reserve your suite, contact your travel professional or call Silversea at 888.978.2856. 
Eorfull terms and conditions, please visit Silversea.com/Exclusive-offers. 


SUPER-AGENTS 

Meet the travel industry’s all-stars: experts 
with unparalleled experience and the 
ability to turn any dream trip into a reality. 



Malta Barrenechea 

With three decades of on-the- 
ground travel-management 
experience in Argentina, Chile, 
and Uruguay, Barrenechea 
has the friends and the indus- 
try connections to arrange 
everything from an equestrian 
getaway in Patagonia to a high 
roller’s beach weekend on 
the Uruguayan coast. She was 
also a pioneer in the estancia 
movement, helping struggling 
ranchers convert their proper- 
ties into luxury guesthouses. 
She’s happy to see that travel- 
ers are showing increasing 
interest in lesser-known towns 
and cities, including a string 
of townships in the Pampas 
outside Buenos Aires, home to 
1930S and 40S Italian-inspired 
architecture and wildlife areas 
such as La Sistina, an island 
estancia southwest of the capi- 
tal where you may see ostrich- 
like rheas, guanacos (similar to 
llamas), and fallow deer. 

MailO, Buenos Aires; 54-11- 
4314-3390; moito@moilO. 
conn, an 


Jack S. Ezon 

Along with bespoke trips for 
individuals, Ezon plans nearly 
45 celebrations around the 
world every year. To pull off 
these events, he has a party- 
planning department with un- 
paralleled global connections, 
though Ezon himself remains 
heavily involved in the details, 
from selecting bar mitzvah 
bands in St. Bart’s to picking 
out St.-Tropez beach clubs for 
honeymooners. A former law- 
yer, he is an expert at negotiat- 
ing on behalf of his clients and 
keeping up with the demand- 
ing — and often last-minute — 
pace of today’s traveler. 

Ovation Vacations, New York 
City; 800-977-5893; jezon@ 
ovationtravet.com. 

Patrick Fragale • 

The president of Protravel 
International, Eragale oversees 
an agency with more than 
900 employees and has sat on 
the boards of hotels, airlines, 
and other industry groups. As 
a father of five, he considers 


India expert Pallavi 
Shah is a fan of Jawai, 
a leopard oamp 
in Rajasthan, India. 


travel to be an essential part 
of any education and explores 
the world with his family at 
every opportunity. He prides 
himself on demonstrating to 
clients the benefits of working 
with an excellent travel advi- 
sor — someone who has the 
necessary industry relation- 
ships and experience to handle 
canceled flights, sold-out hotels, 
or other unexpected situations. 
Protravel International, New 
York City; 212-651-2102; patrick. 
frogole@protrovelinc.com. 

Lisa Lindblad 

Lindblad’s background in an- 
thropology comes through in 
her itineraries, which frequent- 
ly include tours led by histo- 
rians and experiences usually 
only available to in-the-know 
locals. Her recommendations 
are based on in-depth research, 
conducted with the needs of 
a specific client in mind. In 
anticipation of a trip to Iceland, 
Lindblad went with a team to 
Reykjavik to vet the country’s 
transportation options — snow- 
mobiles, Zodiacs, and helicop- 
ters — and experience cave and 
glacier hikes firsthand. She sees 
every journey as an opportu- 
nity for cultural exchange and 
personal development. 

Lisa Lindblad Travel Oesign, 

New York City; 212-876-2554; 
lisa@lisolindblod.com. 

Mary Ann Ramsey 

Ramsey, who is celebrating her 
40 th year in the travel industry, 
approaches her work with the 
mind- set of a financial planner, 
meeting with clients to discuss 
their long-term travel objec- 
tives and develop an execution 
strategy. She maintains a mas- 
ter list of their dream trips, and 
uses her frequent travels to vet 
destinations and experiences. 
Ramsey cruises regularly, and 
creating personalized shore 
excursions is one of her spe- 
cialties. She also makes a point 
of flying various airlines to 
stay on top of new cabin lay- 
outs and designs. 

Betty Maclean Travel, Naples, 
Flo.; 800-865-8111; maryann@ 
bettymacleantravel.com. 

Guy Rubin 

When Rubin moved to China 
in 1994 , he was surprised to 
find a dearth of resources for 
discerning travelers in a coun- 
try so rich in cultural heritage 
and natural beauty. He and 
his wife, Nancy Kim, set out 
to change that, and they now 


lead China’s most sophisti- 
cated luxury tour operator. 

To keep up with the coun- 
try’s rapid transformation, 
Rubin is constantly inspect- 
ing new hotels — Chengdu has 
recently seen the arrival of 
Ritz-Carlton, St. Regis, Temple 
House, and Six Senses — and 
planning new excursions. In 
Hangzhou, he can set up a vis- 
it to a practitioner of Chinese 
medicine; in Shanghai, he’ll 
arrange a nightlife tour that 
explores the city’s jazz scene. 
Imperial Tours, Beijing; 888-888- 
1970; guy@imperialtours.net. 

Anne Morgan Scully 

Scully’s clients can expect 
seamless trips that are full of 
welcome surprises, from air- 
port transfers in luxury cars 
to thoughtful extras such as 
personalized shopping sugges- 
tions and freshly cut flowers 
in hotel rooms. She stresses 
the importance of well-edu- 
cated guides who are fantastic 
storytellers and local taste- 
makers who can enrich a trip 
with their insider knowledge. 
Having watched the cruise in- 
dustry develop over the past 
30 years, Scully is also an expert 
on luxury ships, from ocean 
liners and riverboats to private 
yachts. She’s the godmother to 
the Ingvi, a recently launched 
Viking River Cruises ship. 
McCabe World Travel, McLean, 
Vo.; 703-762-5055; onne@ 
mccobeworld.com. 

Pallavi Shah 

When Shah evaluates a des- 
tination, she goes beyond 
simply checking out hotels and 
restaurants. She dives into 
historical context and cultural 
background. She is especially 
drawn to experiences that con- 
nect travelers with locals. 

In India, for example, she asks 
her favorite designers and 
craftspeople to open up their 
houses and studios and show 
guests the artistic process be- 
hind their textiles, clothes, and 
jewelry. Her clients have also 
taken part in temple ceremo- 
nies and learned to play tradi- 
tional musical instruments. 

Cur Personal Guest, New York 
City; 646-284-2454; opgny@our 
personolguest.com. 

Jim Strong & 

Nancy Strong 

Attention to detail from the 
first meeting, accessibility 
(as a rule, their phone is 
answered on the first ring). 


# NEW TO LIST MEMBER OF T+L’S TAB* 

T+L has a Travel Advisory Board of 18 experts who provide insight on industry developments, emerging destinations, and more. 


COURTESY OF SUJAN 


and a contagious passion for 
travel define this mother-and- 
son team. They arm clients 
with both paper and digital 
copies of itineraries that 
are loaded with confirmation 
numbers and contacts for 
round-the-clock assistance. 
Strong Travel Services, Doiios; 
214-361-0027; jim@strong 
travel.com and nstrong@strong 
trovel.com. 

Valerie Ann Wilson 

Wilson is an industry influenc- 
er with i6 offices around the 
United States and more than 
30 years of experience. She’s 
chairman emeritus of Virtuoso’s 
advisory board and a valued 
advisor for half a dozen luxury 
hotels and travel brands. She’s 
also written two travel books 
and is on the road for more 
than a third of every year. 
Wilson and the staff of her top- 
notch agency (now also under 
the leadership of her daugh- 
ters, A-Listers Jennifer Whson- 
Buttigieg and Kimberly Whson 
Wetty) are well traveled and 
highly organized. But they still 
enjoy the collaborative nature 
of planning trips with clients. 
“Part of the fun is hearing their 
ideas and vicariously travel- 
ing through our customers,” 
Wilson says. 

Valerie Wilson Travel, New York 
City; 212-532-3400; valeriew@ 
vwti.com. 

Joel A. Zack 

Concentrating on a small 
piece of the world — Portugal, 
Morocco, South Africa, Spain, 
and Turkey — and knowing 
these destinations inside and 
out gives Zack his edge. A 
dedicated team and network of 
well-connected locals sustain 
the business, which grew 
out of Zack’s own curiosity and 
expertise as an architect and 
historic preservationist. “We 
focus on people perhaps even 
more than place,” he says of his 
guides. They can open doors to 
experiences ranging from late- 
night jam sessions with musi- 
cians in Seville’s local bars 
to after-hours tours of Hagia 
Sophia, in Istanbul. 

Heritage Tours Private Travel, 
New York City; 800-378-4555; 
joel@htprivotetrovel.com. 


The Galleria Vittorio 
Emanuele II, in Milan 


EUROPE EXPERTS 



£ CENTRAL EUROPE 

I Nathalie Nagy 

I Fluent in both Hungarian 
I and German, and a part-time 
I resident of Budapest, Nagy 
I shows her clients an insider’s 
I perspective on well-known 
I places like Prague and Vienna. 
I But she also enjoys introduc- 
I ing travelers to off-the-beaten 
I path destinations such as the 
I vineyard-filled Goriska Brda re- 
I gion of Slovenia or Brno in the 
I Czech Republic, where you can 
I tour the Mies van der Rohe- 
I designed Villa Tugendhat. 

I OTHER SPECIALTY Western 
I Europe. 

I Protrovel International, New York 
I City; 212-409-9562; nathalie. 

I nogy@protrovelinc.com. 

I Ellison Poe 

I Central Europe is a second 
I home to Poe, who grew up in 
I Vienna and travels regularly 
I to Austria and neighboring 
I countries. Thanks to a lifetime 
I spent in the travel industry 
I (her parents founded Poe 
I Travel 55 years ago), she has 
I numerous tricks up her sleeve 
I for scoring last-minute tickets 
I to the Vienna State Opera or 
i planning events like a private 


Murielle Blanchard 

Never satisfied with second- 
hand reviews, this Paris 
native personally vets all 
her recommendations, from 
little-known auberges and 
shops to countryside festivals 
and markets. Only after she 
gives a place an “A” rating 
(as she did most recently to 
the reopened Picasso Museum 
in Paris and Marseilles’ new 
Museum of European and 
Mediterranean Civilizations) is 
it worthy of one of her tailor- 
made itineraries. 

OTHER SPECIALTY Italy. 

Block Pearl Luxury Services, 

Salt Lake City; 801-483- 
6533; murielle@blackpearl 
services.com. 

Bob Preston 

A graduate of France’s insead 
business school who has lived 
in the French Alps, in Paris, 
and on the Cote d’Azur, Preston 


Mina Agnos 

Agnos, who spends six to 
eight months a year in Greece, 
builds her trips with an exact- 
ing eye for detail. She makes 
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both scheduled and incognito 
visits to preferred hotels (up- 
dating her list of go -to rooms, 
plus those to avoid) and meets 
with her hand-selected guides 
and drivers. Agnos even 
hangs out at regional airports 
to ensure that the pickup pro- 
cess runs smoothly. Her staff 
also experience it all firsthand 
so they can share everything 
with clients, “down to the 
views, sounds, and smells.” Re- 
cently, she traveled extensively 
through northern Greece, the 
Ionian Islands, the Saronic 
Coast, and the Peloponnese, 
where new and renovated ho- 
tels (Amanzoe and Nikki Beach 
in Porto Heli, Grace Hotels’ 
upcoming property in Kala- 
mata) are fueling demand. 
OTHER SPECIALTIES Turkey, 
Spain, Italy, and Egypt. 
Travelive, BLoomfieLd, N.J.; 888- 
377-5483, ext. 1004; mina@ 
travelive.com. 

Christos Stergiou 

A champion of experiential 
travel in off-the -beaten-path 
areas of Greece, Stergiou has a 
knack for introducing travelers 
to small, independent hotels, 
private farms and wineries, 
and guides who have a talent 
for storytelling. Based in a sub- 
urb of Athens, Stergiou — who 
gave a TEDx talk about entre- 
preneurship and the founding 
of his company, TrueGreece — 
strives to meet clients in per- 
son when possible. 

OTHER SPECIALTIES Turkey, 
Italy, Spain, and Erance. 
TrueGreece, Athens; 800-817- 
7098; christos@truegreece.com. 

Petros Zissimos 

When Zissimos took over his 
family business more than a 
decade ago, he saw great poten- 
tial in Greece as an affordable - 
luxury destination. By relying 
on an extensive network of 
personal contacts rather than 
third-party planning compa- 
nies, he can craft personalized 
vacations (surprise yacht trips, 
private cooking classes on a 
farm in Crete), often at a lower 
price than his competitors. 
OTHER SPECIALTY Turkey. 
Hellenic Holidays, New York 
City; 212-944-8288; pzissimos@ 
hellenicholidoys.com. 

IRELAND 

Jonathan Epstein • 

Epstein approaches travel plan- 
ning with a keen eye for detail. 
He not only vets the best hotels. 


castles, and country houses 
but also knows which rooms 
to book. He arms clients with 
lists of the country’s top res- 
taurants, from laid-back pubs 
to Michelin-starred dining 
rooms, as well as suggested 
routes for scenic road trips. 
Epstein can also set up private 
whiskey tastings and bag seats 
at sought-after sporting events. 
OTHER SPECIALTIES England 
and Scotland. 

Celebrated Experiences, Atlanta; 
404-812-9298; j'onathon@ 
celebratedexperiences.com. 

ITAL Y 

Joyce Falcone 

In the past few years alone, 
Ealcone has hiked her 
way across Elba, skied the 
Dolomites, sailed from Sicily 
to Naples, rented villas in 
Lake Como and Tuscany, 
and slept in innumerable 
boutique hotels — all for the 
sake of delivering exceptional 
insights to her clients. The 
dual American and Italian 
citizen tailors trips to her 
clients’ interests (Slow Eood, 
art history, design), but also 
makes a point of expanding 
their horizons. 

The Italian Concierge, For Hills, 
N.J.; 888-674-3311; info@italian 
concierge.com. 

Emily FitzRoy 

On her monthly visits to Italy, 
EitzRoy hits the big cities as 
weU as lesser-known corners 
to find hidden gems. She can 
lead you to the back streets of 
Bari, where women sell fresh 
orecchiette from their front 
doors. In Maremma, she has 
an exclusive villa with private 
access to the Tarot Garden. 
And, thanks to persistence and 
the right friends, she can open 
the Uffizi in Elorence after 
hours or rent a private palazzo 
near Rome’s Spanish Steps. 
Bellini Travel, London; 44-20- 
7602-7602; emily@bellini 
trovel.com. 

Andrea Grisdale 

“Anyone can book a Eerrari, 
helicopter ride, or yacht,” the 
Lake Como-based Grisdale 
says. Thanks to a knack for 
innovation and a keen sense of 
what’s new, she goes one step 
further, finding novel ways 
to personalize and enrich her 
itineraries, from offering a 
behind-the-scenes look at the 
historic Palio horse race in 
Siena to planning a tour of the 


islands off the Amalfi Coast 
by kayak. Grisdale also de- 
veloped her own app so that 
clients can easily access their 
evolving schedules. 

IC Bellogio, Bellogio, Italy; 
39-031-952-059; ondrea@ic 
bellagio.com. 

Uri Harash 

Harash, who settled in Rome 
in 2001, aims to immerse trav- 
elers in the culture of his ad- 
opted country, using their own 
interests as a starting point. 

Eor painters, he can coordinate 
classes with an artist in her 
private studio in the Roman 
neighborhood of Trastevere. If 
you love wine, he can arrange 
a tour of a second-century 
tunnel containing the cellar 
of the celebrated Don Alfonso 
1890 restaurant on the Amalfi 
Coast. And no matter where his 
detailed itineraries take you, 
he always makes sure there 
are optimum opportunities for 
photographs. 

Perfetto Traveler, Rome; 39- 
345-040-6396; info@perfetto 
traveler.com. 

Beth Rubin 

While she can plan getaways 
to Florence or Rome, Rubin 
encourages travelers to look 
beyond popular destinations 
to places like Calabria, where 
she has helped clients track 
their ancestors. Even on clas- 
sic trips, Rubin tempts clients 
with unusual day trips or 
excursions. She also utilizes 
the many resources Select 
Italy — which has been piecing 
together custom itineraries 
loaded with insider tips since 
1997 — affords her. 

OTHER SPECIALTY Croatia. 
Select Italy, Chicago; 800-877- 
1755; beth@selectitaly.com. 

Marjorie Shaw 

Shaw’s Roman roots can be 
traced back to her grandfather, 
who moved to the city from 
New York in 1919 to take up a 
post at the American Embassy. 
Shaw was raised in Rome 
and lives there now with her 
husband and two children. 
Their frequent explorations 
of Italy have made her an 
expert in family travel, though 
honeymoon and group trips 
are also in her wheelhouse. 

She can pull strings for private 
food and wine experiences 
in Puglia and insider art and 
history tours in Venice. 
Insider’s Italy, Rome; 914-470- 
1 612; info@insidersitoly.com. 


RUSSIA 

Greg Tepper 

While Russia isn’t politically 
popular in the U.S. this year, 
Tepper notes that the ruble 
has dropped more than 50 
percent against the dollar, 
making it more affordable 
than ever. He specializes in 
the kind of genuine VIP expe- 
riences that require serious 
connections, like curator- 
led tours of St. Petersburg’s 
Hermitage Museum and a 
behind-the-scenes look at 
Moscow’s Bolshoi Theater. He 
founded Exeter while working 
and living in Russia, and now 
travels to the country at least 
six times a year. 

OTHER SPECIALTIES Central 
Europe, Eastern Europe, and 
Croatia. 

Exeter International, Tompo, 

Flo.; 800-633-1008; greg@ 
exeterinternotionol.com. 

SCANDINAVIA AND ICELAND 

Diane B. Eide« 

Eide takes extensive research 
trips several times each year 
so she can uncover the best 
experiences — glacier hik- 
ing in Iceland, farm stays in 
Norway — for all four seasons. 
While she takes advantage of 
the hotel deals that her travel 
industry connections afford 
her, she also encourages her cli- 
ents to embrace everyday mo- 
ments: watching children sled 
to school in tiny Norwegian 
towns or taking public trans- 
portation in Oslo to see com- 
muters with a briefcase in one 
hand and skis in the other. 
OTHER SPECIALTY Adventure. 
Travel Experts, Phoenix; 480- 
759-8490; diane@trovelxperts. 
com. 

SCOTLAND 

Claire Schoeder 

Schoeder opens doors through- 
out the country thanks to her 
network of plugged-in friends 
and quarterly research trips. 
She can book private whisky- 
cellar tours, falcon hunts, and 
overnights on family estates — 
but some of her favorite trips 
are relaxed drives with stops at 
top restaurants. Visitors with 
Scottish ancestry should ask 
about her genealogy and clan- 
history guide. 

OTHER SPECIALTY England. 
Century Travel, Atlanta; 800- 
533-6336, ext. 4011; claire@ 
centurytvl.com. 
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SPAIN 

Virginia Irurita 

A former banker, Irurita 
founded the Madrid-based 
Made for Spain as a way to 
share her enthusiasm for 
the country’s history, cul- 
ture, and laid-back lifestyle. 
Through her stable of non- 
traditional guides, including 
professional architects and 
writers, she is the consum- 
mate insider hostess, arrang- 
ing tapas crawls in Seville 
and sherry tastings in Cadiz. 
Her team is always on call, 
ready to deal with any missed 
flight or other travel mishap. 
OTHER SPECIALTIES Food and 
wine, Portugal. 

Made for Spain, Madrid; 34-91- 
448-7275; virginia@madefor 
spain.com. 

SPAIN AND PORTUGAL 
Joel A. Zack 

See Super-Agents. 

SWITZERLAND 
ILene Koenig 

Switzerland is a notoriously 
expensive destination, but 
Koenig is skilled at finding 
great deals and working within 
a range of budgets. As a ski 
enthusiast, she knows the local 
slopes inside and out, includ- 
ing ritzy Zermatt; the more 
low-key town of Andermatt, 
high up in the Gotthard pass; 
and Wengen, a car-free village 
accessible only by train. 

OTHER SPECIALTY Winter 
sports. 

Let’s Travel (a division of 
Plaza Travel), Santo Monica, 
Calif; 800-458-7477; ilene@lets 
trovel-sm.com. 

TURKEY 

Tony Huffman • 

When Huffman, who lived 
in Turkey for three years 
and speaks Turkish fluently, 
retired from a Fortune 500 
company in 1997, he decided 
to follow his passion and open 
a travel business. He returns 
once a year, keeping an eye out 
for new hotels, restaurants, 
and sights. He plans at least 10 
bespoke trips to the country 
each year, and is equally skilled 
at helping travelers navigate 
the experiences in major des- 
N tinations (Istanbul, Ephesus, 

“ Cappadocia) and discover new 

^ ones, like sailing by gulet along 

w the Turkish coast. 


OTHER SPECIALTY Winter 
sports. 

Huffman Travel, Dayton, Ohio; 
937-293-3399; tony@huffmon 
trovel.com. 

UNITED KINGDOM 

Ellen LeCompte 

LeCompte — who went to 
school in England and lives 
part-time in a 17th-century 
cottage in the Cotswolds — 
will satisfy even the most 
zealous Anglophile. She 
can book special tours of 
Highclere Castle, where 
Downton Abbey is filmed, 
arrange tea with prominent 
members of the aristocracy, 
and secure box seats at 
Manchester United games. 
OTHER SPECIALTY Erance. 
LeCompte Travel, on indepen- 
dent affiliate of Brownell, 
Richmond, Vo.; 804-510-0608; 
ellen@lecomptetrovel.com. 

Linda M. Raymer 

Raymer looks at each journey 
she creates in three parts: the 
planning process, the trip it- 
self, and the stories you tell af- 
terward. She will put together 
private dinners in country 
houses, a tour of London in a 
Mini Cooper, and an excursion 
to Queen Elizabeth’s Hunting 
Lodge, where you can play 
Tudor for a day. 

OTHER SPECIALTIES Italy and 
Switzerland. 

Privileged Journeys, Travelink, 
American Express Travel, 
Nashville; 615-277-5146; Undo. 
roymer@trovelink.com. 

Susie Worthy 

If it’s high-end and exclu- 
sive activities you want, this 
London-based advisor deliv- 
ers: lunch and a match at the 
Guards Polo Club; private boat 
parties on the Thames; and 
front-row seats at the Old Vic 
theater with backstage passes 
to meet the actors. 

OTHER SPECIALTY Paris and 
northern Prance. 

Noteworthy Events, London; 
44-20-3051-5165; susie@ 
noteworthy.co.uk. 

WESTERN EUROPE 

Anne Morgan Scully : 

See Super-Agents. 

Jim Strong - & 

Nancy Strong 

See Super-Agents. 



Margie Hand 

Hand has traveled to 15 
islands in just the past few 
years, including Jamaica, 
Grand Cayman, Nassau, and 
St. Martin. She takes par- 
ticular interest in planning 
multigenerational vacations, 
like a recent trip for a fam- 
ily of 17 in Turks and Caicos. 
(The men went deep-sea fish- 
ing while the women spent a 
day at the spa.) Hand, an avid 
scuba diver who first fell in 
love with the Caribbean on 
her honeymoon two decades 
ago, is able to secure room up- 
grades, private sailing trips 
and yoga classes, spa credits, 
and other perks. 

OTHER SPECIALTY Destination 
weddings. 

Andovo Travel, Birmingham, 
Ala.; 888-234-0046; morgie. 
hond@ondovotrovel.com. 


Janet McLaughlin 

McLaughlin has friends in all 
the right places: she knows 
hotel managers, gallery 
owners, chefs, private-yacht 
captains, you name it. She 
can arrange a camel safari in 
Jamaica, swimming with wild 
island pigs on the Bahamian 
island of Big Major Cay, and 
private diving trips on Cu- 
rasao. And McLaughlin has 
also been known to pull off 
miracles, including booking a 
group of clients into a resort 
in St. Bart’s that was listed 
everywhere as sold out. 
OTHER SPECIALTY Italy. 
Provident Travel, Cincinnati; 
513-533-7867; jmcloughUn@ 
providenttravel.com. 


The Malliouhana, an 
Auberge Resort, in 
Anguilla, a new favorite 
of Margie Hand. 
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MEXICO & CENTRAL & 
SOUTH AMERICA EXPERTS 


ARGENTINA AND CHILE 

Jordan Harvey 

Harvey and his wife were 
living on a dairy farm in 
Patagonia when they founded 
Knowmad Adventures, and 
their friends — artists, chefs, 
architects, and photogra- 
phers — became their network 
of insider contacts. The result? 
Many of the vineyards, haci- 
endas, and estates available 
to their clients aren’t typi- 
cally open to the public. While 
Harvey and his family are 
now based in Minnesota, they 
return to the region for three 
months of each year. 

OTHER SPECIALTIES Peru and 
the Galapagos. 

Knowmad Adventures, Minne- 
apolis; 877-616-8747; jordon@ 
knowmododventures.com. 

ARGENTINA, CHILE, AND 
URUGUAY 

Malta Barrenechea 

See Super-Agents. 

BRAZIL 

Martin Frankenberg 

Frankenberg and his staff at 
Matuete spare no expense 
when evaluating hotels and 
experiences, and u nlik e much 
of his competition, he doesn’t 


outsource any of his services 
(guides, drivers, etc.) to local 
operators. While Frankenberg, 
a Sao Paulo resident, can easily 
secure ocean-view suites at the 
Belmond Copacabana Palace 
or Hotel Fasano during peak 
season, he’U also recommend 
excursions to Brazil’s lesser- 
known corners, including 
Chapada dos Veadeiros, a trek- 
king paradise in central Brazil, 
or the shores of the Tapajos 
River, known as the Caribbean 
of the Amazon for its white- 
sand beaches. 

Matuete, Sao Paulo, Brazil; 
866-709-5952; martin@ 
matuete.com. 

Paul Irvine 

After a lo-day trip exploring 
Brazil’s remote regions, Irvine 
turned down a finance job and 
moved to Rio, where he co- 
founded Dehouche. The British 
expat values small, design- 
forward properties with top- 
notch wine cellars over large 
chain brands, and refrains 
from sending clients to hotels 
when he knows the manager 
wiU be away. The company 
doesn’t have offices in expen- 
sive cities like New York and 
London, meaning lower over- 
heads that often translate into 
savings for his clients. 

OTHER SPECIALTY Argentina. 


Dehouche, Rio de Janeiro; 
800-690-6899; paul.irvine@ 
dehouche.com. 

CENTRAL AND SOUTH 
AMERICA 

Emmanuel Burgio 

Burgio’s travel company. Blue 
Parallel, specializes in top- 
of-the-line bespoke getaways 
that combine luxury and 
adventure. It also has a collec- 
tion of private viUas, staffed 
by members of his team. All 
the itineraries — from solo 
ice treks through Argentina’s 
Perito Moreno glacier to 
family- friendly polo lessons 
on a private estancia — come 
with 24/7 concierge service 
that keeps VIP needs and time 
constraints in mind. 

OTHER SPECIALTY The Medi- 
terranean. 

Blue Parallel, Potomac, Md.; 
301-263-6670; emmonuel@ 
blueporollel.com. 

CHILE 

Brian Pearson 

Pearson, who splits his time 
between Santiago and Hadley, 
Massachusetts, has cycled 
thousands of miles to develop 
bike itineraries, personally 
testing all the stops along the 
way — including tasting wine 


in private vineyards and pic- 
nicking in peach orchards. He 
also manages Ski Arpa, an ex- 
clusive snowcat ski mountain 
in the Andes that is open from 
June through September. 
OTHER SPECIALTIES Argentina 
and Uruguay. 

Upscope, Santiago, Chile; 802- 
904-6798; brion@upscope 
trovel.com. 

GALAPAGOS ISLANDS 

Brian Morgan 

Due to constantly changing 
park regulations, the 
Galapagos can be a difficult 
destination to navigate — but 
Morgan and his staff of 23 do 
it with ease, arranging every- 
thing from scuba diving to 
boat transfers between islands. 
He has in-depth knowledge of 
the region’s land accommoda- 
tions and 50-plus small ships 
and luxury cruise lines, includ- 
ing each vessel’s comfort level, 
activity options, and routes. 
OTHER SPECIALTIES Ecuador 
and Peru. 

Adventure Life, Missoula, Mont; 
800-344-6118; go-golopogos@ 
adventure-life.com. 

MEXICO 

Zachary Rabinor 

The Puerto VaUarta-based 
founder of Journey Mexico 
worked his way up the industry 
ladder — he’s been a tour leader, 
driver, guide, and logistician — 
which gives him an inside 
perspective on the planning 



Argentina and Chile 
specialist Jordan 
Harvey is excited 
about the Awasi 
Patagonia, in Torres 
del Paine, Chile. 
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• NEW TO LIST 


MEMBER OF T+L'S TAB 


COURTESY OF AWASI 



process. He collaborates 
with the country’s best hotels 
on everything from wellness- 
focused Tulum getaways 
to culture -filled stays in San 
Miguel de Allende. His co- 
ordinators personally check 
in with clients at least three 
times per trip, 

OTHER SPECIALTY Central 
America, 

Journey Mexico, Puerto Vollorto, 
Mexico; 800-513-1587; zach@ 
journeymexico.com. 

PERU AND BOLIVIA 

Beth Jenkins 

Over the past few years, 
Jenkins has made it a prior- 
ity to explore lesser-known 
destinations, including Roatan, 
Honduras; Nicaragua; Chile’s 
Lake District; and the Colca 
Valley in Peru — though she is 
also adept at arranging trips to 
the classics (Galapagos Islands, 
Patagonia), At 28, she is espe- 
cially in tune with the planning 
styles of younger travelers, and 
is a great fit for someone using 
a specialist for the first time. 
OTHER SPECIALTY Honey- 
moons. 

McCobe World Travel, McLean, 
Va.; 703-762-5048; beth@ 
mccabeworld.com. 

MarisoL Mosquera 

A Peruvian native living in 
Lima, Mosquera creates au- 
thentic local experiences for 
clients. This could mean cook- 
ing classes in a chef’s home, 
a homestay on the shores of 
Lake Titicaca, or guided fly- 
fishing excursions in a remote 
lagoon in the Peruvian Andes, 
OTHER SPECIALTY Galapagos. 
Aracori Travel, Lima, Peru; 51-1- 
651-2424; marisol@aracari.com. 

SOUTH AMERICAN FOOD 
AND WINE 

Liz Caskey 

A trained sommelier and 
cookbook author, Caskey lives 
in Santiago with her Chilean 
husband and business partner. 
Together, they keep up with 
the region’s booming food 
scene, and her clients reap the 
benefits: Caskey can arrange 
olive-oh tastings in Colchagua, 
score coveted restaurant res- 
ervations in Buenos Aires and 
Lima, and set up private tours 
of Mendoza vineyards, 

OTHER SPECIALTY Adventure. 
Liz Caskey Culinary & Wine Ex- 
periences, Santiago, Chile; 904- 
687-0340; liz@lizcaskey.com. 


5 HAWAII 



CaroLyne Brandon 

Thanks to her close ties with 
Hawaii’s top hotels and tour 
outfitters, Brandon is able 
to book rooms at sold-out 
properties and secure popular 
local guides. She has made 
more than 70 trips to the 
islands, and is especially good 
at uncovering activities for 
adventure-minded travel- 
ers who are looking for more 
than a beach vacation, such as 
lesser-known rain-forest hikes 
and education-based tours, 
OTHER SPECIALTY Cruising. 
Altour American Express Travel, 
Cupertino, Calif.; 650-248-2344; 
corolyne.brondon@altour.com. 

Marilyn Clark 

Clark holds Master Specialist 
certifications for the six major 
islands, meaning she’s had 
on-site training and passed 
exams on Hawaiian culture 
and history. On every trip 
she makes — typically four a 
year — she inspects hotels, 
scouts out hikes, and visits 
museums, farms, gardens, 
and sacred sites. Her strong 
commitment to the destina- 
tion has made her a trusted 
source, even among locals — 
no easy feat in the tightly knit 
Hawaiian community. 


Michelle Murre 

Murre frequently makes the 
drive from San Francisco to 
evaluate new hotels, restau- 
rants, and experiences in the 
country’s preeminent wine 
region. While she maintains a 
little black book packed with 
contacts at wineries — many 
not open to the public — she’s 
also quick to recommend 
Napa’s lesser-known nature 
trails and outdoor activities, 
especially for families. On her 
itineraries, the restaurant 
suggestions read like mini- 
reviews, with notes on design, 
food, and wine, 

OTHER SPECIALTY Italy. 
Azurine, San Francisco; 415- 
796-3869; michelle@azurine 
travel.com. 

NEW YORK CITY 

Lia Batkin 

Batkin and her partner, Seth 
Kaplan, created In the Know 
Experiences to cater to a 
younger set of savvy travelers 
who crave insider knowledge 
and local connections. In her 


Sheri Doyle 

For more than 20 years, the 
Seattle resident has focused on 
Washington, Oregon, British 
Columbia, and northern 
California, building a network 
of plugged-in insiders who 
keep her up to date on restau- 
rants, activities, and — as there 
aren’t many quality hotels out- 
side of the major cities — new 
inns and vacation rentals. Her 
detailed, 20-plus-page itin- 
eraries include activities like 
kayaking trips along Oregon’s 
Alsea River and exclusive rent- 
als in the San Juan Islands. 
OTHER SPECIALTIES Canadian 
Rockies, western Canada, and 
Iceland, 

Pacific Northwest Journeys, 
Seattle; 800-935-9730; info@ 
pnwjourneys.com. 
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Lisa LindbLad 

See Super-Agents. 

Michael Lorentz 

Lorentz — the cofounder and 
CEO of Passage to Africa and 
cofounder of Safarious.com, 
a social networking site for 
safari-goers — is best known 
for pioneering off-the-grid 
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adventures like stays at the 
newly launched Camp Nomade 
in Chad’s Zakouma National 
Park or viewing rarely seen 
tribal ceremonies in Ethiopia’s 
Omo River Valley. Let him 
push you outside your comfort 
zone — the experience is al- 
ways worth it. 

Passage to Africa, Cape Town; 
27-82-895-8527; mL@passage 
toafrica.com. 

Dana Welch 

A former trekking guide in 
Nepal and lodge manager in 
Zambia, Welch is the go -to 
advisor for adventure -minded 
travelers looking to take a sa- 
fari and spot wildlife. She part- 
ners with a very select group of 
operators and guides to create 
itineraries like flying safaris 
across Namibia, hiking treks 
up Mount Kilimanjaro, and 
walking trips across Zambia. 
The Travel Society, Denver; 
303-563-6225; dana@travel 
society.com. 

EAST AND SOUTHERN AFRICA 

Dan Achber 

Achber, whose father is South 


A tented guest room at 
Kwihala Camp, in 
Tanzania, a top piok of 
SunitSanghrajka. 


r\^ 


vV- , 






African, spent a few years 
managing safari lodges in 
Botswana and Zimbabwe. His 
time spent in the bush — and 
the fact that he’s vetted nearly 
100 safari camps — means he 
knows the difference between 
a good camp and a great one. 
Trufflepig, Toronto; 416-628- 
1272; dan@trufflepig.com. 

Volker Altvater 

The self-described safari 
addict visits Africa twice a 
year, and continuously nur- 
tures his passion for private, 
community-based conser- 
vancies, which he believes 
are vital tools for preserving 
traditional lands and saving 
wildlife. Altvater is a cham- 
pion of smaller-scale tented 
camps — most lodges he books 
have fewer than eight tents — 
that focus on wildlife preser- 
vation. His accommodation 
inspections are thorough: his 
checklist includes bed com- 
fort, water temperature, and 
camp kitchen cleanliness. 

Big Five Tours & Expeditions, 
Stuart, Flo.; 800-345-2445; 
volker@bigfive.com. 

Elizabeth Gordon 

The 33-year-old Gordon — 
who was born in Kenya and 
worked for Wilderness Safaris 
in Namibia — understands 
the particular travel demands 


of younger clients, who are 
time-crunched, adventurous, 
and independent-minded. She 
visits Africa up to three times 
a year to stay on top of lodge 
openings, changes in manage- 
ment, and more. 

Extraordinary Journeys, New 
York City; 800-403-6012; 
elizobeth@ejofrico.com. 

Mark Lakin • 

As cofounder of Epic Road, 
Lakin aims to marry bespoke 
journeys with on-the-ground 
philanthropy. His safaris might 
include distributing solar- 
powered lights and mosquito 
nets in a local village or team- 
ing up with a conservation 
team to tag and track rhinos. 
Lakin, an accomplished 
photographer, also sits on the 
board of directors of the Bodhi 
Tree Eoundation and Goods 
for Good. 

OTHER SPECIALTY Antarctica. 
Epic Rood, New York City; 646- 
580-3050; ml@epicroad.com. 

Mark William Molting 

Nolting wrote the book on 
African safaris — literally. 
The author of the compen- 
dium Africa’s Top Wildlife 
Countries, he has in-depth 
knowledge of the region and 
strong relationships with 
guides and lodge owners. And 
he takes client feedback (from 
more than io,ooo travelers 
and counting) very seriously, 
using it to improve every 
new itinerary. 

OTHER SPECIALTIES Madagas- 
car and the Seychelles. 

Africa Adventure Company, Fort 
Lauderdale, Flo.; 800-882-9453; 
mark@africa-adventure.com. 

Kent Redding 

A former camp manager and 
safari guide in Tanzania, 
Redding has traveled across 
the continent to evaluate 
camps, guides, and layover 
cities, keeping safety, family- 
friendliness, and comfort 
top of mind. He adds extra 
amenities whenever possible, 
like a complimentary walking 
safari or a welcome basket 
with South African wine and 
rooibos tea. He can also negoti- 
ate the best rates for whale- 
watching flights off Herma- 
nns, South Africa, and private 
game drives with a front-row 
seat for the Serengeti’s Mara 
River crossing. 

Africa Adventure Consultants, 
Denver; 866-778-1089; kent@ 
odventuresinofrico.com. 


• NEW TO LIST 


MEMBER OF T+L’S TAB 


COURTESY OF KWIHALA CAMP 


Jackie Rush 

Rush, who often leads trips 
herself, has traveled through- 
out the continent for more 
than 39 years, building strong 
and lasting connections with 
lodge owners and private 
guides. She promotes camps 
and reserves that are at the 
forefront of efforts to save ele- 
phants and rhinos from poach- 
ing, and, in her free time, 
she fund-raises for Save the 
Elephants, a charity headed up 
by Iain Douglas -Hamilton. 
OTHER SPECIALTIES Jordan, 
Bhutan, and Myanmar. 
Connoisseur Travel Washington, 
D.C.; 610-343-1694; Jackie. 
rush@ctltd.com. 

Sunit Sanghrajka 

This fourth-generation Kenyan 
designs safaris that showcase 
sustainable tourism and dem- 
onstrate how conflicts between 
humans and wildlife can be 
successfully managed. A found- 
ing member of Safari Pros, he 
seeks out camps and lodges — 
like Wilderness Safaris’ Hoanib 
Skeleton Coast Camp, in 
Namibia — that focus on con- 
servation and deliver excellent 
game viewing. He introduces 
guests to local friends who 
work in the safari industry and 
are using tourism to transform 
the continent for the better. 
Alluring Africa, Winter Park, Flo.; 
800-510-6059; sunit@alluring 
ofrico.com. 

EGYPT 

MaLaka Hilton 

Hilton, whose father was born 
in Egypt, has an extensive 
network of friends and family 
throughout the country, which 
translates into insider experi- 
ences such as meals in local 
homes, golf at exclusive cours- 
es, and private-yacht rentals. 
She once organized a dinner at 
the foot of the Pyramids. 

OTHER SPECIALTIES Jordan and 
the United Arab Emirates. 
Admiral Travel Internotionol 
Sarasota, Fla.; 888-722-3401; 
moloko@odmiroltrovel.com. 

FAMILY SAFARIS 

Leora Rothschild 

Rothschild, a South Africa 
native, has experienced every- 
thing that she plans for her 
clients: canoeing with her chil- 
dren on Zambia’s Lower Zam- 
bezi, taking family to Kenya’s 
Mara River crossing during the 
Great Migration, and trekking 


to see gorillas in Rwanda. She 
can also set up family-friendly 
volunteering opportunities in 
southern Africa. 

OTHER SPECIALTY Honeymoon 
safaris. 

Rothschild Safaris, Denver; 800- 
405-9463; leora@rothschild 
safaris.com. 

ISRAEL 

Rachel Epstein 

At a time when travelers have a 
lot of questions about travel to 
Israel, Epstein serves as an in- 
valuable resource. She travels 
to the country about five times 
a year and knows it from every 
angle: adventure, cultural, 
faith-based, and political. She 
leads many of her own trips, 
and has planned bar- and 
bat mitzvah celebrations, 
private masses and baptisms, 
wedding-vow renewals, and 
history-focused vacations. 
OTHER SPECIALTIES Spain and 
group travel. 

Frosch, New York City; 800-866- 
1623; rachel.epstein@frosch. 
com. 

MOROCCO 

Michael Diamond 

With a keen interest in cul- 
tural and experiential travel. 
Diamond plans everything 
from cooking classes in a Eez 
Had to hikes and horseback 
rides through the country’s 
scenic southern deserts. One 
special touch: all of his clients 
are given cell phones dur- 
ing the trip so that they can 
caU guides, drivers, and the 
Marrakesh office of his com- 
pany at any time. 

OTHER SPECIALTY Turkey. 
Heritage Tours Private Travel 
New York City; 800-378-4555; 
michoel@htprivotetrovel.com. 

NAMIBIA 

Chris Liebenberg 

A Namibian national parks 
contractor turned travel advi- 
sor, Liebenberg has lived in 
every major destination in 
Namibia and driven almost 
every road (often with his fam- 
ily) to test self-guided safari 
options. He has also worked on 
anti-rhino -poaching missions 
and elephant and lion con- 
servation projects in Etosha 
National Park. 

OTHER SPECIALTY Botswana. 
Piper & Heath Travel San Diego; 
888-897-2634; chris@piperand 
heath.com. 


SOUTH AFRICA 

Tamsyn Pricker 

Ericker approaches trip plan- 
ning as an art form — one 
that involves learning about 
her clients’ concerns, desires, 
and interests before even 
discussing the destination. 
The keyed-in University of 
South Africa graduate has 
strong connections with sup- 
pliers (drivers, lodge owners, 
guides, and porters), and she 
also frequently taps into her 
network of plugged-in locals. 
In case of an emergency, 
there is a South Africa-based 
team to provide round-the- 
clock support, and Ericker 
herself is available 24/7. 
OTHER SPECIALTIES Southern 
Africa and East Africa. 

Travel Artistry Africa, Houston; 
281-974-3662; tamsyn@travel 
ortistryafrica. com. 

SOUTHERN AFRICA 

Craig Beal 

A former nuclear engineer and 
submarine officer, Beal knows 
how to pay close attention to 
detail. His South African- 
born mother founded Travel 
Beyond, taking him on his first 
safari at age four. He’s adept 
at navigating the complicated 
logistics of getting clients to 
and from remote safari desti- 
nations, and he briefs them be- 
forehand on any backup plans. 
When he isn’t in Africa, he’s 
talking about it at conferences 
as a cofounder of Safari Pros 
or in online forums such as 
TripAdvisor and ElyerTalk. 
OTHER SPECIALTIES Rwanda 
and Kenya. 

Travel Beyond, Wayzata, Minn.; 
800-876-3131; craigb@travel 
beyond.com. 

Cherri Briggs 

Briggs has houses in Zambia 
and Botswana, and spends six 
to nine months a year travel- 
ing the continent, with recent 
trips to Gabon, Cameroon, 
Ethiopia, and Sudan. This 
legwork allows her to bypass 
destination-management 
companies and book every 
hotel, lodge, transfer, guide, 
and driver personally, often 
reducing the overall cost. 
Briggs and her husband have 
also founded a slew of com- 
munity development projects 
in Zambia, including solar- 
powered irrigation systems. 
OTHER SPECIALTIES Uganda 
and Rwanda. 


Explore, Inc., Steamboat 
Springs, Colo.; 888-596-6377; 
cherri@exploreafrica.net. 

Julian Harrison 

Born and raised in South 
Africa, this former game ranger 
and co-author of Fodor’s Afri- 
can Safan knows when to visit 
certain destinations to maxi- 
mize wildlife viewing, keeping 
factors such as rain, migratory 
patterns, and vegetation in 
mind. Over the past few years, 
Harrison — who can arrange 
home visits with scientists and 
conservationists — has boated 
the Okavango Delta, gone 
gorilla trekking in Congo, and 
fished in Malawi. 

OTHER SPECIALTIES East and 
central Africa and the Indian 
Ocean islands. 

Premier Tours, Philadelphia; 
800-545-1910; julianh@premier 
tours.com. 

Teresa Sullivan 

Since founding Mango African 
Safaris 16 years ago with 
her business partner Casey 
Hermansen, Sullivan has 
intensively vetted each experi- 
ence they offer, spending 
weeks at a time on the ground. 
She has hitchhiked, taken 
trains, and ridden camels, 
horses, and elephants, always 
seeking out what’s around 
the next corner. Sullivan pays 
particular attention to the pac- 
ing of a trip, limiting the num- 
ber of one- and two-night stays 
at safari camps, and is adept at 
booking travel during the 
more affordable green season. 
OTHER SPECIALTIES East Africa 
and the Indian Ocean islands. 
Mango African Safaris, Portland, 
Ore.; 888-406-2646; teresa@ 
mangosafari.com. 

UNITED ARAB EMIRATES 

Amalia Lazarov • 

A former tour leader for rock 
bands and performers, 

Lazarov fell in love with the 
Middle East — its art and 
architecture, cuisine and sense 
of hospitality — years ago. 
Lazarov’s clients appreciate her 
attention to their particular in- 
terests, whether it’s squeezing 
in museum and gallery visits 
between business meetings or 
visiting Dubai’s gold markets 
with a private shopper. 

OTHER SPECIALTIES Corporate 
travel and Asia. 

Protravel International New 
York City; 646-747-9356; 
amalia@protravelinc.com. 
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CAMBODIA 

Andrew Booth 

After realizing that Cambo- 
dians were only benefiting 
marginally from the travel 
industry, British-born Booth 
moved to Siem Reap to found 
the bespoke tour operator 
ABOUTAsia, which donates 
its profits to local schools. His 
specialty is tailoring itiner- 
aries to avoid crowds at the 
temples of Angkor and hiring 
extremely knowledgeable, 
English-speaking guides. 

He’s also the co-author of The 
Angkor Guidebook, a handbook 
on Cambodia’s iconic temples. 
ABOUTAsia Travel, Siem Reap, 
Cambadia; 855-12-338-872; 
a.baath@abautasiatravel.cam. 

CHINA 

Stan Godwyn 

Godwyn, who speaks Man- 
darin, has lived in Shanxi 
province and has a master’s 
in anthropology with a focus 
on Chinese archaeology — 
which means he can deliver 
itineraries with a great sense 
of history, while also nimbly 
managing common hiccups 
such as unannounced flight 
changes and gridlocked traffic 
in Beijing. Regular visits are 
essential, he says, as the coun- 
try is changing so rapidly. 
OTHER SPECIALTY Southeast 
Asia. 

TraveiStare, Sacramenta, Calif.; 
916-830-5511; start. g@travel 
stare, cam. 

Guy Rubin 

See Super-Agents. 

CHINA AND TIBET 
Mei Zhang 

Based in Beijing, Zhang formed 
WildChina with a mission 
to take travelers away from 
the beaten path, showing off 
the hidden sides of Shanghai 
and Beijing and introduc- 
ing destinations like Xiahe in 
northwestern China, known for 
its Tibetan culture. She is es- 
pecially adept at getting people 
out to the countryside to ex- 
plore some of China’s stunning 
national parks, like Zhangjia- 
jie, the landscape inspiration 
behind the movie Avatar. 
OTHER SPECIALTIES Bhutan, 
Myanmar, and North Korea. 


WildChina, Beijing; 888- 
902-8808; mei.zhang@wild 
china. cam. 

HONG KONG 

Laura Woo 

Raised in Hong Kong, Woo 
returns often to her home- 
town to uncover new shops, 
restaurants, and hotels. She’s 
very familiar with the city’s 
outskirts, from the residen- 
tial New Territories to islands 
like Cheung Chau, where 
travelers can see ancient rock 
carvings and relax on white - 
sand beaches. She also knows 
the ins and outs of the city’s 
ferries, trains, funiculars, 
and buses. 

OTHER SPECIALTIES Hawaii 
and Macao. 

West University Travel, Haustan; 
281-497-8820; waa@haTpc.arg. 

INDIA 

Jonny Bealby 

This former travel journalist 
is a pro at pairing India’s most 
popular destinations — Agra, 
Jaipur, Delhi, Mumbai — with 
less-frequented rural areas, his 
point of passion. He’ll put cli- 
ents in grand palace hotels, but 
can just as easily open doors 
at private-house hotels in the 
countryside. His knowledge of 
northern Indian locales — Leh, 
in the Indus Valley, and the 
Nubra Valley — is unparalleled. 
OTHER SPECIALTY Central Asia. 
Wild Frantiers, Landan; 
44-20-7736-3968; janny@ 
wildfrantiers. ca.uk. 

PalLavi Shah 

See Super-Agents. 

INDIA AND SRI LANKA 
Carole A. Cambata 

The president of Greaves 
Tours earns her accolades by 
budding hassle -free trips that 
don’t lose sight of the Indian 
Subcontinent’s rich cultural 
layers. Her clients might head 
out on a fearless street-food 
tour in Hyderabad; the next 
day, they’re playing elephant 
polo in Jaipur. She’s also 
skilled at planning wellness 
trips and exotic honeymoons. 
OTHER SPECIALTY Bhutan. 
Greaves Taurs, Highland Park, 
III.; 800-318-7801; ccambata@ 
greavestvl.cam. 


Ashish Sanghrajka 

Sanghrajka, who grew up 
visiting family in India every 
year, loves introducing clients 
to parts of the country that 
travelers don’t often see. His 
tador-made itineraries might 
include stays at smaU boutique 
hotels on the outskirts of 
Jodhpur or open-air lodges in 
the jungles of Madhya Pradesh. 
OTHER SPECIALTY Kenya. 

Big Five Taurs & Expeditians, 
Stuart, Fla.; 800-244-3483; 
ashish@bigfive.cam. 

INDONESIA 

Jarrod Hobson 

Known as “the Indonesia guy” 
by his coUeagues, Hobson is 
the go-to advisor for trips to 
the country’s 17,508 islands, 
especiady Bali. He’d walk you 
through the complex geography 
and wildlife highlights and lead 
you to Ubud’s best restaurants. 
He can also arrange a visit to 
a school he helped found and 
treks to remote vdlages. 

OTHER SPECIALTY Southeast 
Asia. 

Asia Transpacific Jaurneys, 
Baulder, Cala.; 800-642-2742; 
jarrad@asiatranspacific.cam. 

JAPAN 

Noriko Townsend 

At least two trips a year aUow 
Townsend, an Aomori native, 
to explore Japan’s popular 
cities and smaU vidages. She’s 
always finding new hotels and 


uncovering experiences that 
appeal to her clients’ interests. 
When travelers want to learn 
about Japanese Buddhism, 
she might arrange for them to 
meditate with a monk at dawn 
on a mountaintop temple in 
Koyasan. For families with 
teens, she recommends J-pop 
concerts or the Ghibli Museum, 
known for its anime exhibits. 
OTHER SPECIALTY Southeast 
Asia. 

Altaur American Express Travel! 
Japan In Style, Fart Callins, 

Cala.; 855-678-1512; narika. 
tawnsend@altaur.cam. 

Duff Trimble 

In an effort to introduce guests 
to authentic traditions in 
what he cads the “lost Japan,” 
Trimble invests consider- 
able time and resources on 
scouting trips to areas that 
foreigners seldom visit. He 
takes the same approach in 
Tokyo and Kyoto, mapping out 
hidden finds and planning get- 
togethers with sake brewers, 
artists, and designers. 
Wabi-Sabi Japan, Singhamp- 
tan, Ont; 647-477-1711; duff@ 
wabi-sabijapan. cam. 

MALDIVES 

Justin Parkinson 

Parkinson has stayed in about 
35 Maldives resorts, evaluat- 
ing each property against 
a checklist of lOO-plus at- 
tributes — from the brand of 
bathroom amenities to the 
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excursion menus — so he can 
perfectly match each client 
with a dream stay. 

OTHER SPECIALTY The United 
Arab Emirates. 

Linara Travel, Eagle, Idaho; 
800-335-6033; justin@linoro 
trovel.com. 

MYANMAR 

Rebecca Mazzaro 

Mazzaro has traveled exten- 
sively through this increasingly 
popular, though stiU relatively 
undeveloped, destination. She 
knows where to find Myan- 
mar’s secluded corners and 
can get clients the best rooms 
at top hotels, thanks to per- 
sonal relationships with on-site 
managers. She can set up a 
hot-air-balloon ride over Bagan, 
a guided longboat tour of Inle 
Lake, or a biking trip through 
the scenic Shan state. 

OTHER SPECIALTY India. 

Asia Transpacific Journeys, 
Boulder, Colo.; 800-642-2742; 
rebecca@asiatranspacific.com. 

SOUTHEAST ASIA 

Andrea Ross 

Ross lived in Siem Reap for a 
decade and now travels to the 
region multiple times a year 
to vet guides, check out new 
hotels, and evaluate activi- 
ties like jungle hikes and river 
cruises — especially important 
in rapidly developing coun- 
tries such as Cambodia and 
Myanmar. Many trips by her 
company. Journeys Within, 
also include philanthropic 
aspects like volunteering at 
a school or taking part in a 
village-run cooking class. 
Journeys Within, Truckee, 

Calif; 877-454-3672; andrea@ 
journeys-within.com. 

THAILAND 

Holly Monahan • 

Monahan lived in Bangkok for 
a year and returns annually to 
travel throughout Thailand. She 
can recommend biking trails in 
the country’s culture-rich north 
for adventurous clients or off- 
the-grid island ideas for honey- 
mooners. A vegan herself, she’s 
an expert at helping travelers 
with food allergies or dietary 
restrictions navigate the coun- 
try’s diverse culinary scene. 
OTHER SPECIALTIES Southeast 
Asia, India, and North Africa. 
Absolute Travel, New York City; 
212-627-1950; hmonohon@ 
absolutetravel.com. 



AUSTRALIA, NEW ZEALAND & 
THE SOUTH PACIFIC EXPERTS 


AUSTRALIA 

Cassandra Bookholder 

Bookholder visits her native 
country two or three times a 
year, always on the lookout 
for up-and-coming destina- 
tions and new ways to explore 
old favorites such as Sydney 
and Melbourne. A few recent 
discoveries: Ningaloo Reef, in 
Western Australia, where trav- 
elers can snorkel right off 
the beach, and new pop-up ca- 
fes and boutique wineries in 
the farmlands outside Sydney. 
OTHER SPECIALTY New 
Zealand. 

Camelback Odyssey Travel, 

Son Diego; 602-889-5902; 

cassandrob@camelback 

trovel.com. 

Suzy Mercien-Ferol 

Mercien-Ferol creates each 
itinerary from scratch, often 
with off-the-beaten-path sur- 
prises, such as stops at her fa- 
vorite cafes along Queensland’s 
Sunshine Coast or a rain-forest 
trek followed by a champagne 
lunch. She also favors indepen- 
dent boutique hotels and lodges 
over international chain hotels. 
OTHER SPECIALTY New 
Zealand. 

Touring Treasures, Brighton, 
Australia; 800-536-5328; suzy. 
mercien@touringtreosures.com. 


FRENCH POLYNESIA 
Susanne Hamer 

Vacations to the South Pacific 
can feel packaged — unless 
you get someone creative like 
Hamer involved. On biannual 
trips, she seeks out the best 
overwater bungalows for views 
and privacy and scouts off-the- 
radar finds (pearl shops, res- 
taurants, and airport-layover 
detours) for travelers looking 
to explore beyond the hotel. 
OTHER SPECIALTIES The 
Maldives and the Seychelles. 
TrovelStore, Los Angeles; 
310-689-5411; susonne.h@ 
trovelstore.com. 

Robin L. Turner 

This A-List veteran acknowl- 
edges that her area of expertise 
is a splurge, so she’s made 
it her mission to uncover 
value options at the islands’ 
top properties. Turn to her if 
you’re looking for an active 
vacation: she can schedule 
archaeologist-led treks on 
Huahine Island and snorkeling 
trips in Bora-Bora’s turtle- 
and leopard-ray-fiUed waters. 
OTHER SPECIALTY The 
Maldives. 

American Express Travel, 
Chicago; 866-901-1234, 
ext. 83207; robin. l.turner@ 
aexp.com. 


NEW ZEALAND 
Jean-Michel Jefferson 

No request is off-limits for 
this South Island -based travel 
advisor, who counts Maori 
tribesmen. Kiwi artists, and 
fly-fishing guides among the 
friends he can tap on behalf 
of his clients. Want to drive 
a jet boat? He has the exclusive 
contact. Eager to snap pho- 
tos of the country’s famous 
landscapes? He’ll arrange an 
outing with a photographer by 
your side. 

Ahipora Luxury Travel, Central 
Otago, New Zealand; 64-3- 
447-3558; jeon-michel@ 
ohiparo.com. 

Donna Thomas 

Thomas has explored every 
corner of the North and South 
Islands on her 70-plus visits 
and always jots down places 
and ideas — waterfalls where 
fur-seal pups play, roadside 
sandwich shops, golfing tips — 
to incorporate into her detailed 
itineraries. She’s particularly 
savvy about staying within 
her clients’ budgets, a difficult 
task in this once-in-a-lifetime 
destination. 

OTHER SPECIALTY Australia. 
New Zealand Travel, Longhorne, 
Po.; 800-367-5494; nztrovel@ 
ool.com. 
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CRUISING 
Paul Niskanen 

Niskanen excels at advising 
travelers who believe the main 
attraction is the destination, 
rather than the ship. He is well 
acquainted with hundreds of 
port cities in Europe, Asia, 
and South America, and can 
recommend excursions, res- 
taurants, shops, and private or 
self-guided tours in each one. 
He’s also traveled along the 
Nhe, the Yangtze, and every 
major river system in Europe. 
OTHER SPECIALTY Southern 
Africa. 

Cruise Masters/ Concierge Travel 
Advisors, Portland, Ore.; 
800-848-7120; pauln@fine 
voyoges.com. 

Mary Ann Ramsey : 

See Super-Agents. 

Liz Sadie Sutton < 

The president of Alabama 
World Travel/Sutton & 
Associates, Sutton visits new 
ships and ports with an exten- 
sive checklist in hand, placing 
an emphasis on service wher- 
ever she goes. Eor port excur- 
sions, she can arrange private 
transportation and English- 
speaking guides, and her 
clients never stand in line at 
popular sites like the Vatican 
or Barcelona’s Sagrada Eamilia. 
OTHER SPECIALTIES Caribbean 
and river cruising. 

Alobomo World Trovel/Sutton & 
Associates, Montgomery, Ala.; 
334-260-2482; liz@owtinc.com. 

LUXURY CRUISING 

Scott Kertes 

Kertes has sailed on every 
major cruise line, allowing him 
to give clients a comprehensive 
analysis of boats, itineraries, 
rooms, activities, and more. 
He’s especially good at ex- 
plaining the fine print behind 
all-inclusives: he’ll tell you how 
much that “free” pre-cruise 
hotel night really costs. Along 
with vacations for couples 
and families, Kertes designs 
group and themed cruises, 
such as a classical-music trip 
to the Baltics, Scandinavia, and 
Russia organized in conjunc- 
tion with the Broadway Cares/ 
Equity Eights AIDS charity. 
OTHER SPECIALTY Group 
cruising. 


Vocations by Design @ Hartford 
Holidays Travel, Garden City, 
N.Y.; 800-828-4813; scott@ 
hortfordholidoys.com. 

Ruth Turpin 

Since founding her luxury- 
cruise-focused agency some 
36 years ago, Turpin has taken 
more than 180 ocean voyages, 
giving her a strong under- 
standing of the crucial differ- 
ences among ships and lines. 
And when clients come to her 
with no idea of what they’re 
looking for, she has a knack for 
matching them with just the 
right cruise. 

Cruises Etc., Fort Worth, Tex.; 
817-732-6991; ruth@cruisesetc 
trovel.com. 

SMALL SHIPS 

Betsy Patton 

No matter the ship, Patton 
can recommend the best quiet 
corners for reading, where to 
watch the sunset over particu- 
lar ports, and the top tables to 
book for a romantic dinner. 
Worried about getting a good 
night’s rest? She can even tell 
you which rooms have hard 
beds, and how to remedy the 
problem (ask the ship to pro- 
vide egg-crate pads!). Since cli- 
ents are now booking pre- and 
post-cruise trips, Patton has 
also become an expert in creat- 
ing seamless land-and-water 
combination packages. 

OTHER SPECIALTIES Luxury 
cruising and celebrations. 
Hurley Direct Travel, Naples, Fla.; 
800-874-1743; bpatton@dt.com. 

Marcella Rappoport 

When it comes to luxury 
cruises, Rappoport is known 
for making the impossible 
happen. She can book cabins 
on sold-out ships and secure 
coveted staterooms, as well 
as advise travelers on how 
and when to book for the best 
value. Her deep relationships 
in the industry translate into 
highly personalized voyages 
for her clients, including wel- 
come gifts, dinners with cap- 
tains, and customized tours. 
OTHER SPECIALTY Private-jet 
travel. 

Ovation Travel, New York City; 
212-329-7260; mrappoport@ 
ovotiontrovel.com. 



! SPECIAL-INTEREST 
I EXPERTS 


I ADVENTURE 

I Betty Jo Currie 

I Currie focuses on maintaining 
I personal networks and stra- 
1 tegic partnerships around the 
I globe, which translates into 
I superior service wherever her 
1 clients travel. Her mission is 
I to connect people to far-flung 
I destinations through adven- 
1 tures like hiking the Peruvian 
I Andes or boating on the back- 
I waters of Kerala, India. 

I OTHER SPECIALTY Africa. 

I Currie & Co. Travels Unlimited, 

I Atlanta; 404-254-5677; betty 
1 jo@curriecotrovels.com. 

I Patrick Fragale • : 

I See Super-Agents. 

= 

I Brooke Garnett 

I Garnett developed her appre- 
i elation for travel working as a 
I dive master on Ko Phi Phi Don, 
I a tiny Thai island. While her 
I itineraries are usually action- 
I packed — horseback rides 
I through the Atacama Desert, 

I whale-shark dives in Austra- 
I lia — she doesn’t shy away from 
I purely indulgent moments. 

I OTHER SPECIALTY Australia. 

I Absolute Travel, New York City; 

I 212-627-1950; bgornett@ 

I absolutetravel.com. 

I Tom Marchant 0 

I Marchant’s enviable Rolodex 
I includes a top volcanologist in 
I Iceland, a professional explorer 
I in Papua New Guinea, and vil- 
I lage leaders everywhere from 
I Tanzania to Thailand. He has 
I buht his business at bespoke 


luxury travel company Black 
Tomato with an ear to the 
ground, always looking for new 
ways to experience a place. 
Black Tomato, New York City; 
646-558-3644; tom@block 
tomoto.com. 

Susan Sparks 

Sparks — who launched her 
own company after a disap- 
pointing experience with a 
travel agent — prides herself 
on paying close attention 
to difficulty levels when 
planning hiking and biking 
adventure trips. She studies 
altitude, incline, and quality 
of paths and trails to ensure 
her non-adrenaline-junkie 
clients are prepared. 

OTHER SPECIALTY Southeast 
Asia. 

Points of Interest Travel, Aspen, 
Colo.; 970-925-5855; suson@ 
poitroveler.com. 

AIR TRAVEL 

Michael Holtz 

Holtz’s connections give him 
access to ticket pools that 
don’t show up on online travel 
agencies, which translates into 
deep discounts on first- and 
business-class fares. Holtz 
launched SmartElyer in an 
effort to create a new breed 
of advisory firm that crafts 
leisure and business trips 
and addresses complicated, 
unglamorous transportation 
logistics head-on. 

OTHER SPECIALTIES Australia 
and Asia. 

SmortFlyer, New York City; 
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212-268-9088; michael@smort 
fiyer.com. 

BUSINESS TRAVEL 

Bryan Leibman 

Leibman earned an MD before 
deciding to join the family 
business at Frosch. He has cul- 
tivated relationships with air- 
lines, tour operators, and ma- 
jor hotel chains and boutique 
properties, and is equally as 
focused on providing business 
clients with a luxury travel 
experience as he is on coming 
up with ways to add value and 
increase savings. 

Frosch, New York City; 212- 
784-0218; bryon.Leibmon@ 
frosch.com. 

Steve Orens • 

Orens is known for his stream- 
lined itineraries — destination 
details, check-in links, baggage 
requirements — and he is con- 
stantly checking for upgrades. 
His company. Plaza Travel, is a 
preferred partner with brands 
like Four Seasons, Rosewood, 
and Jumeirah, so his clients 
get the best rooms and special 
amenities. 

OTHER SPECIALTIES Family 
travel and Hawaii. 

Pioza Travel, Encino, Calif; 
818-990-4053; steve@plaza 
travel.com. 

Jennifer WiLson-Buttigieg 

Wilson-Buttigieg is praised 
for her discreet service, and 
she understands the pres- 
sures and priorities of travel- 
ers who visit three cities in 
three days or who are away 
two weeks a month. A self- 
described road warrior, she 
plans destination board meet- 
ings and executive-education 
programs in addition to 
working with individuals. 
OTHER SPECIALTY Family 
travel. 

Valerie Wilson Travel, 

New York City; 212-592-1210; 
jenniferwb@vwti.com. 

CULTURE AND EDUCATION 

Margery Hunter 

In the past five years. Hunter 
has visited more than two 
dozen countries — always on 
the lookout for new ways to in- 
corporate history and culture 
into her itineraries. In Rome, 
she’ll not only direct clients 
to Bernini’s Ecstasy of Saint 
Teresa but also give them the 
reading material to bring the 
statue to life. 


OTHER SPECIALTY Europe. 

Rudi Steele Travel, Dallas; 214- 
522-2782; margery@rudisteele. 
com. 

DESTINATION CELEBRATIONS 

Jody Bear 

Bear typically works with a 
discerning clientele who de- 
pend on her to create once-in- 
a-lifetime events, so she makes 
a point of knowing destina- 
tions intimately. In prepara- 
tion for a family of six travel- 
ing to South Africa to celebrate 
Christmas, Bear jumped on a 
plane to handpick their guides, 
restaurants, and hotels. 

OTHER SPECIALTY Family 
travel. 

Bear & Bear Travel/Tzell, 

New York City; 212-340-0301; 
jodyb@beartvl.com. 

John Clifford 

Clifford’s little black book — 
fiUed with nearly 30 years’ 
worth of contacts — makes 
him the type of party plan- 
ner who can book the Peggy 
Guggenheim Collection in 
Venice for an after-hours tour. 
In Northern Ireland, he con- 
nected a client’s family with 
a genealogist who introduced 
them to distant relatives. 
OTHER SPECIALTIES Hotels and 
LGBT travel. 

International Travel Manage- 
ment, San Diego; 619-299- 
2359; john@internotionoltravel 
monogement.com. 

Jack S. Ezon 

See Super-Agents. 

DIVING 

Robert Becker 

Becker, a PADI Divemaster, 
has visited Myanmar, South 
Water Caye in Belize, and 
Hawaii’s Puna Coast over the 
past 12 months. He is adept at 
pairing diving opportunities 
with cultural destinations, and 
strives to work with operators 
who support local economies 
and are serious about conser- 
vation and sustainable travel. 
OTHER SPECIALTY Adventure. 
Protravel International/ 
Beckersphere, New York City; 
212-409-9527; robert.becker@ 
protravelinc.com. 

FLY-FISHING 

Betsy Donley • 

Donley’s adventures began in 
childhood, when she accom- 
panied her plant pathologist 


father to postings in Central 
and South America. Today, 
the 20-year fly-fishing veteran 
explores the world through 
its rivers, leading expeditions 
and planning private trips to 
Montana, Zambia, and beyond. 
OTHER SPECIALTY Adventure. 
Camelback Odyssey Travel, 
Phoenix; 602-889-5909; 
betsyd@camelbacktrovel.com. 

Mollie Fitzgerald 

Annual trips to emerging and 
bucket-list angler destina- 
tions like Russia, Iceland, and 
Norway make Fitzgerald an 
expert on when and where to 
fish. She provides packing tips 
that are unique to the sport, 
like bringing an electric bug 
swatter and making sure to 
have the best flies for the river. 
OTHER SPECIALTY India. 
Frontiers International Travel, 
Gibsonia, Po.; 724-935-1577; 
mollie@frontierstrovel.com. 

FOOD AND WINE 

Lynda Turley Garrett 

Garrett plans entire journeys 
around meals — not to mention 
food festivals, cooking classes, 
and market tours. In each 
destination she visits (recently 
Napa, Paris, Melbourne, and 
northern India), she makes it a 
priority to try both Michelin- 
starred restaurants and neigh- 
borhood joints. And she’s never 
used the same itinerary twice. 
OTHER SPECIALTIES Australia 
and New Zealand. 

Alpine Travel of Saratoga, 
Saratoga, Calif; 831-708-4030; 
lyndat@alpine-travel.com. 

Keith Waldon 

Waldon — known for his 
tailored, food-centric trips — 
began his career at Rosewood 
Hotels before working as 
an executive at the Virtuoso 
travel network. The creator 
of the survey tool Travel 
Persona, he’s an expert at 
addressing compatibility 
issues that might arise on a 
trip. Waldon also owns the 
Departure Lounge in Austin, 
Texas, a wine and coffee bar 
that doubles as a Virtuoso 
travel agency. 

Departure Lounge, Austin, 

Tex.; 512-750-1012; kwaldon@ 
departurelounge.com. 

GOLF 

Chad Clark* 

After a career in sports -televi- 
sion sales, Clark launched his 


namesake company to combine 
his two passions: travel and 
golf. He’s played at hundreds 
of courses in more than 30 
countries, and he can get his 
clients on exclusive private- 
club greens. In addition, hotel 
managers receive a personal- 
ized playbook noting client 
preferences, from pillows and 
music to favorite drinks. 

OTHER SPECIALTY Luxury 
travel. 

Chad Clark Travel Ventures, 
Phoenix; 602-228-2928; 
cclark@chadclarktrovel.com. 

Jani Miller • 

An avid golfer who has played 
all over the world. Miller has 
firsthand knowledge of courses 
and resorts from Ireland to 
China. Thanks to concierge 
and private club connections, 
she can score coveted reserva- 
tions at milestone greens like 
the Old Course at St. Andrews, 
Scotland, and Diamante Cabo 
San Lucas, in Mexico. 

OTHER SPECIALTY Adventure. 
Central Travel, Toledo, Ohio; 
800-633-5577; jani@centrol 
trovel.com. 

HOTELS 

Peter S. Carideo 

Carideo and his team are vigi- 
lant about visiting hotels not 
only after they open but 
also following renovations and 
brand and management chang- 
es. He sees a property’s worst 
rooms first, and carries out 
lengthy assessments that cover 
linen quality, bedside lighting, 
how long food trays linger in 
the hallways, and more. 

OTHER SPECIALTY Multi- 
generational travel. 

CRC Travel, Chicago; 773-525- 
3800, ext. 22; peter@crctrovel. 
com. 

Valerie Ann Wilson 

See Super-Agents. 

Bobby Zur 

Zur regularly travels the world 
to inspect properties and con- 
nect with hotelier friends — 
and he’s always up to date on 
room layouts, amenities, and 
activities. Clients fill out exten- 
sive surveys before Zur pairs 
them with destinations and re- 
sorts; honeymooning couples 
complete them separately. 
OTHER SPECIALTY Southern 
Africa. 

Travel Artistry, Franklin Lakes, 
N.J.; 201-848-4113; bobby@ 
trovelortistry.com. 
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LGBT TRAVEL 
David Rubin 

Rubin left a successful law 
practice to found DavidTravel, 
and he stdl draws on his legal 
background: listening with an 
analytic ear, negotiating rates, 
and anticipating and heading 
off problems. He frequently ar- 
ranges dinners with prominent 
members of gay communities, 
even in less tolerant countries 
like Kenya and Egypt. 

OTHER SPECIALTY Destination 
celebrations. 

DavidTravel, Carana del Mar, 
Calif.; 949-427-0199; david@ 
davidtravel.cam. 

LUXURY TRAVEL 

David Lowy • 

Lowy is known for his ability 
to curate extraordinary experi- 
ences: private viewings of the 
Sphinx in Egypt or a chance 
to sit in Churchill’s chair in 
the Cabinet War Rooms in 
London. His name guarantees 
VIP treatment at hotels around 
the world, especially at Eour 
Seasons properties, where he 
is a preferred partner. 

OTHER SPECIALTY Private-jet 
travel. 

Renshaw Travel, Vancauver, 
800-745-7753; dlawy@renshaw 
travel.cam. 

Andrea MaLis 

Like Jerry Maguire, Malis has 
made “Eewer clients, more 
attention” her motto. She can 
book destination celebrations, 
romantic getaways, family 
trips, and more, and earns 
praise for her attention to 
handling logistical challenges. 
Eor example, for a seasickness- 
prone family she arranged a 
land-only Galapagos trip that 
rivaled any luxury cruise. 
Camelback Odyssey Travel, 
Tucsan, Ariz.; 602-266-4000; 
amaUs@adysseyluxe.cam. 

Stacy Small 

This former editor of a private - 
jet magazine travels more than 
half the year to ensure that she 
personally experiences every 
hotel, yacht, and tour she rec- 
ommends. She’s well versed in 
the distinct needs of high-net- 
worth clients, and she’s a pro 
at scoring last-minute room 
and restaurant reservations. 
OTHER SPECIALTY Hotels. 

Elite Travel Internatianal, Las 
Angeles; 310-826-2939; stacy@ 
elitetravelinternatianal.cam. 


SPAS AND WELLNESS I 

I 

Karen Benson f 

Whether you’re looking for a | 
restorative retreat or just a lit- | 
tie pampering, Benson knows | 
where to turn. She has planned t 
ayurveda getaways to India, I 
hikes in Bhutan, and cultural = 
and spiritual experiences in = 
Arizona. She knows not only = 
which treatments to book but | 
also the best practitioners. = 
OTHER SPECIALTY Adventure. | 
Camelback Odyssey Travel, | 
Phaenix; 602-889-5862; | 

karenb@camelbacktravel.cam. | 

WEDDINGS AND HONEYMOONS | 

Harlan deBell & | 

Kara Bebell { 

This brother-and-sister team = 
has deep relationships in the | 
wedding industry, including | 
florists, caterers, and con- | 
fectioners. They are often on I 
site at destination weddings, | 

and have planned everything I 

from an intimate party in I 

Marrakesh, Morocco, to a big, I 
medieval-themed wedding in | 
Cabo San Lucas, Mexico. I 

OTHER SPECIALTY Pet travel. | 

The Travel Siblings at Tzell | 

Travel Graup, New Yark City; | 

212-340-0316; harland@tzell. | 
cam and karab@tzell.cam. | 

Peter Lloyd | 

The president of Century | 

Travel, Lloyd left a career in | 
software sales to dedicate him- | 
self to travel planning. He pays | 
close attention to details, and | 
always incorporates surprises | 
into his itineraries. Lloyd is a | 
problem solver who’s quick on | 
his feet, once arranging last- | 
minute transport for a | 

wedding cake to St. Martin. | 
OTHER SPECIALTIES Italy and | 
cruises. | 

Century Travel, Atlanta; 800- | 

533-6336; peter@centurytvl. | 
cam. I 

Kristen Korey Pike I 

After growing up in Europe | 
and the Middle East, Pike | 

became a travel addict. Her | 
bespoke itineraries are con- | 
stantly reevaluated and recon- | 
firmed, and her honeymoons | 
range from classic (vineyard | 
tours in Tuscany) to adventur- | 
ous (shark cage dives | 

in Gansbaai, South Africa). | 
OTHER SPECIALTY Middle East. | 
KK Travels Warldwide, Atlanta; | 
404-458-6800; kristen@ | 

kktww.cam. | 


Julie Danziger • 

Danziger makes it her mission 
to eliminate the irritations that 
can arise when traveling with 
children. She’ll make sure your 
hotel room has a step stool 
for the sink, and if she knows 
amenities like Bulgari are too 
fragrant for the kids, she’ll ask 
the hotel for a tot-friendly al- 
ternative. She also has a knack 
for designing family-friendly 
experiences that are both 
entertaining and educational, 
such as a scavenger hunt 
through the Vatican. 

OTHER SPECIALTIES Honey- 
moons and adventure. 

Ovatian Vacatians, New Yark 
City; 212-329-7289; julied@ 
avatiantravel.cam. 

Julia P. Douglas* 

Douglas, who holds dual 
American and German citizen- 
ship, travels constantly with 
her two young children and 
is attentive to the particular 
needs of families on the road, 
from seamless transfers to ap- 
propriate dining options. Her 
arsenal includes waltz lessons 
in Vienna, outrigger paddling 
in Polynesia, and even a cage 
dive off the coast of Cape Town 
with a shark expert. 

OTHER SPECIALTY Europe. 

Jet Set Warld Travel, Chicaga; 
312-574-1181; julia@jetset 
warldtravel.cam. 

Jessica Griscavage 

Griscavage is particularly skilled 
at planning multigenerational 
trips, most recently an all-out 
Disney getaway during which 
guests stayed at the new Eour 
Seasons Resort Orlando at Walt 
Disney World Resort. And she 
has plenty of personal experi- 
ence with family travel, having 
taken her young son throughout 
the Caribbean and to Hawaii. 
OTHER SPECIALTY Honey- 
moons. 

McCabe Warld Travel, McLean, 
Va.; 800-747-8401; jessica@ 
mccabewarld.cam. 

Shawna Huffman Owen * 

Raised for her first four years in 
Istanbul, Huffman Owen grew 
up traveling — first with her 
globe-trotting family, then as 
a study-abroad student in high 
school and college, and later 
as a management consultant. 


She joined her father’s travel 
advisor business in 2008 with 
a focus on planning multigen- 
erational trips to celebrate spe- 
cial occasions. To execute these 
sometimes high-pressure jour- 
neys, she turns to her consulting 
background, which trained her 
how to ask the right questions 
to uncover what her clients 
really want — even when they 
can’t articulate it themselves. 
OTHER SPECIALTY Italy. 
Huffman Travel, Chicaga; 312- 
257-2988; shawna@huffman 
travel.cam. 

Sam McClure 

McClure’s forte is planning 
for families who take extended 
trips, “using the world as their 
classroom.” While her on- staff 
curriculum consultant arrang- 
es the educational components 
of the journey, McClure maps 
out the lengthy itineraries with 
a keen understanding of the 
challenges of crossing time 
zones with children in tow. 
Small Warld Travel, Austin, Tex.; 
512-495-9495; sam@small 
warld. travel. 

Kathryn Sudeikis 

Sudeikis uses her own ex- 
tended family (65 strong) as 
her test group, and is a master 
at choosing hotels and restau- 
rants that deliver on all counts. 
She’s also skilled at planning 
reunions, offering everything 
from cruises and safaris to 
dude ranches and Disney. As 
she puts it, they “aren’t just for 
backyards anymore.” 

OTHER SPECIALTY India. 
Acendas, Missian, Kans.; 913- 
671-7700, ext. 325; ksudeikis@ 
acendas.cam. 

Kimberly Wilson Wetty 

The copresident ofValerie 
Wilson Travel has clients who 
have relied on her expertise 
for two decades. She logs their 
travel history, understands 
their goals, and keeps track 
of their interests so that she 
can make the right suggestion, 
whether it’s a relaxed Caribbe- 
an getaway, a culture-focused 
European trip, or an adventur- 
ous vacation in Australia. 
OTHER SPECIALTY Cruises. 
Valerie Wilsan Travel, New Yark 
City; 212-592-1218; kimberly 
ww@vwti.cam. 
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FAR 
MORE 

m THE FAR EAST 

NEW FOR 2016, SILVERSEA OFFERS THE 
MOST ALL-INCLUSIVE VOYAGES TO ASIA 


Seeing the Far East has never been easier with Silversea's 
convenient, seamless packages. Trace the spice route to 
the bejewelled pagodas of Myanmar, wind your way 
through the fabled isles of Indonesia and the Philippines, 
explore Vietnam in-depth, or wander China, Korea, and 
Japan. Take advantage of our included airfare, two-night 
pre-cruise hotel and transfers, and free shore excursions. 

And you can experience it all with a degree of luxury 
unmatched at sea — free onboard WiFi, a spacious suite, 
exquisite cuisine, head-to-toe pampering by a butler. 

Plus, the delightful camaraderie of a smaller ship 
that can bring you closer to the lands you visit. 

To reserve your suite, contact your 
travel professional or call Silversea at 888.978.2856. 

For full terms and conditions, please visit 
Silversea.com/Exclusive-offers. 


INFINITE POSSIBILITIES 



Advertisement 


Vibrant. Stunning. Charming. 


Discover the four corners of America and its 
four unforgettable cities. 



A ride into the city, amongst the picturesque landscape, the 
spectacular mountains and evergreen trees, is an experience itself. 


Corner 1 : Seattle As the largest city in the Pacific Northwest, Seattle sits between Puget Sound and Lake Washington. 
A ride into the city, amongst the picturesque landscape, the spectacular mountains and evergreen trees, is an 
experience in itself. But once you arrive, the Emerald City boasts a bevy of riches for curious minds-including a 
vibrant art and music scene, culturally diverse neighborhoods, a spectacular waterfront, wonderful mountain and 
water views-and the famous Space Needle. 

Corner 2: Los Angeles The picturesque beaches of Santa Monica, tree-lined boulevards of Beverly Hills and, oh, all 
those movie sets. A city that's ideal for driving, LA abounds with energy, glitz, culture and sunset beaches. When 
driving through, the question isn't what to do or see but where to begin. To get a true sense of the City of Angels, 
take a ride to soak in all of its attractions-including Venice Beach, the legendary Universal Studios, as well as such 
chic destinations as Bel Air, Beverly Hills and Rodeo Drive. And if you're game, take a road trip Napa Valley and enjoy 
some wine tasting and fine scenery. 

Corner 3: Orlando Whether you're traveling alone, with a friend or the entire family, Orlando is the perfect destination 
for a memorable trip and (yes!) it's a place where vacation dreams do come true. You can plan a big trip to any one of 
the iconic theme parks (Walt Disney World® Resort, SeaWorld® Orlando and others). And beyond the theme parks, 
Orlando also boasts world-class resorts, all-season golf courses and some of the best shopping outlets on the planet. 

Corner 4: New York City New York is truly the center of it all and with so much to see and do, you could spend a 
lifetime experiencing all the big city has to offer. But if you are driving through, there are a number of must-sees and 
dos, beginning with such iconic landmarks as Times Square, The Statue of Liberty, The Empire State Building and 
the Museum of Modern Art. Then be sure to give yourself some time to explore Central Park, and take in a Broadway 
show. And when the sun goes down, experience a nightlife scene that you can't find anywhere else in the world. 


Make Avis Your Road Partner for a Great Vacation 


Contrary to what you might think, the road trip is alive and well. If you're hitting the states and taking your 
vacation on the road, here are four tips to remember and consider when renting with Avis. 


Signature 


SERIES 



mGPS 


by Garmin* 



1 . For that special big trip, get 
moving with a Signature Series 
dream car from Avis (including 
BMW, Cadillac, Infiniti, and 
Lincoln). Get there in style, no 
matter the destination. 


2. Plan ahead, avoid traffic and 
find the sights with Avis's GPS 
by Garmin®. You'll always know 
exactly just where you are- 
and where you're going. Just 
choose your destination and 
let the GPS get you there. 


Satellite Radio 

by StrtuiXM* 

3. Plug in and get lost in your 
favorite with Avis Blast, the new 
SIRIUS XM Radio service available 
at more than 70 Avis locations in 
the United States. 


e-Toll 


4. Never slow down with 
Avis e-ToN™, which makes 
toll-collecting fast, easy 
and convenient. 



Take in the four corners 
of the America-your way. 

There's nothing like the freedom of seeing America 
from the open road. And there's nothing like doing it 
your way. Embark on your road trip, the way you want to 
go. For great rates, use AWD# A047904 at www.avis.com/ 
traveland leisure or call 800.331 .1212. 




Terms & Conditions: The savings of up to 1 5% applies to Avis Inbound leisure rates and is applicable only to the time and mileage charges of the rental. Offer does not apply to car group X. Optional products and refueling are extra. Please 
mention AWD# A047904 to take advantage of this offer. Offer is available to Inbound rentals at participating locations in the U.S.and Canada. Offer may not be used in conjunction with any other AWD number, promotion or offer. Discount 
valid on rentals booked before 1 2/31/201 Sand checked out before 3/31/2016. Offer is subject to vehicle availability at the time of rental and may not be available on some rates at some times, including some online rates at AVIS.com. Car 
rental return restrictions may apply. Offer subject to change without notice. Holiday and other blackout periods may apply. Renter must meet Avis age, driver and credit requirements. Minimum age may vary by location. An additional daily 
surcharge may apply for renters under 25 years old. 

©2015 Avis Rent A Car System, LLC 


f 


m 

■ 

Where should 
my kid go to college? 

Get the answers with the Money College Planner". 



The right school. The right price. The best value. 


Value-Focused Customizable search One-on-one Financial 

rankings of 700+ schools expert advice tools 


For $24.95 a year, the Money College Planner will help you find the schools 
that your child will love and your finances can handle. Stress averted. 

Powered by 

uniGO 




Canopy, Centric 
Moxy, Oh My! 


There’s been a global explosion of design-focused, 
tech-savvy hotels. And with so nnany to choose 

fronn, here’s how to tell thenn apart— and find the 
right one for you. illustrations by toby neilan 








/ upgrade / 


WITH BRANDS YOU'VE 

never heard of popping up 
on what seems like a weekly 
basis, ehoosing a place to 
stay has gotten harder than 
ever. It doesn't help that 
so many of them sound the 
same, look the same, and 
promise the same amenities. 
In short, they're all examples 
of what the hotel industry 
calls a “lifestyle” hotel— which 
generally means a sense 
of style at a reasonable 
price. To help you figure out 
the brand for you. Travel + 
Leisure scouted the fastest- 
growing newcomers to 
see what makes them tick 
and how well they live up to 
their ambitions. 



INOTEIS 

The big idea 

High-end style with a (rel- 
atively) low carbon foot- 
print, for those who like 
the idea of eco-friendly 
hotels but don’t want to 
sacrifice comfort. 

Where they are now 

Miami and Manhattan 

Where they’re going next 

Brooklyn 

Starting rate $399 


As flashy, scene-driven 
hotels open up at light- 
ning speed in Miami, 
there’s rarely much talk 
among developers of 


environmentalism. But at 
the 1 Hotel South Beach, 
sustainability is the driving 
force. The airy, earth-toned 
lobby has a living wall and 
a ceiling made from re- 
claimed oak from the East 
Coast. An excellent Tom 
Colicchio restaurant on 
the first floor emphasizes 
farm-to-table cooking. 

And in our whitewashed, 
650-square-foot entry- 
level room, we found 
recycled-cardboard hang- 
ers, cedar-scented bath 
products in big, reusable 
bottles, and a thoughtful 
welcome note made out of 
plantable seed paper. 

The hotel even invested in 


a triple-filtered water sys- 
tem to encourage guests 
to reach for the tap, not 
the Evian. 

A green ethos can some- 
times make for awkward 
service (might I reuse my 
towels?), but not here: 
at the 1 Hotel South Beach, 
the youthful staff is more 
soulful than preachy. 
Room-service tea trays, for 
example, arrive within 10 
minutes, bearing a tiny 
cactus as decoration. And 
upon checkout, guests who 
ask for a printed copy of 
their bill will be met with 
a polite refusal— the hotel, 
we were told, is trying to 
be paper-free. lhoteLs.com. 
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Three trends that explain the rise in lifestyle hotels. 



1. It’s all about the millennials. There 
are two things budding jet-setters want: 
constant Wi-Fi and not to feel like a 
tourist. Hotel companies are listening— 
and the results appeal to more than just 
today’s twentysomethings. According to 
Tina Edmundson, Marriott’s global brand 
officer, “Lifestyle hotels tap in to a new 
creative class, including young entrepre- 
neurial business types who want afford- 
able access to art, culture, and design, 

as well as more-seasoned, independent 
travelers who appreciate singular experi- 
ences and high standards of service.” 

2. Travelers want to feel like part of a 
club. “We know a lot of people are looking 
for a shared experience among like- 
minded guests,” says Barry Sternlicht, 


CEO of Starwood Capital Group, whose 
new brand, 1 Hotels, is built for luxury 
seekers with a passion for sustainability. 
He’s not the only hotelier thinking more 
about psychographics than about demo- 
graphics. Graduate Hotels caters to 
alumni in college towns, while 
InterContinental’s Even Hotels focuses 
on wellness. For all three, the appeal lies 
in a strong sense of belonging. 

3. Affordable real estate and "cool 
neighborhoods” go hand in hand. Rap- 
idly gentrifying areas may not be ideal 
for legacy brands, but they’re perfect 
for travelers who want to feel more inte- 
grated into the fabric of a city— and be far 
away from its tourist traps. They’re 
also a dream for developers. Gray Shealy, 


executive director 
of the Master’s of 
Hospitality Manage- 
ment program at 
Georgetown 
University, says, 
“Up-and-coming 
neighborhoods give 
lifestyle brands 
an insider’s look at 
a location— a strategy 
Airbnb has lever- 
aged.” Other perks? 
Potential for charac- 
ter-packed buildings. Construction 
costs can be higher in these, but 
guests are often willing to pay more 
for unique design touches. 



NUMBER OF 
LIFESTYLE 
BRANDS THAT 
HAVE LAUNCHED 
GLOBALLY IN 
THE PAST YEAR, 
AT T+L'S 
LAST COUNT. 
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Prilosec OTC contains medicine once only 
available by prescription, and is the: 

#1 Gastroenterologisf recommended, 

#1 Doctor^ & Pharmacist'''' recommended, and 
#1 Selling" frequent heartburn medicine 
for 9 straight years. 


I 



ONE PIU. EACH MORNING. 24 HOURS. fHoiet Ifik^ ZERO HEARTBURN. 


*lt’s possible while taking Prilosec OTC. Use as directed for 14 days to treat frequent heartburn. Do not take for 
more than 14 days or more often than every 4 months unless directed by a doctor. May take 1 to 4 days for full effect. Not for immediate relief. 
^^Symphony Health Solutions ProVoice™ Survey, Jan. 2005-Mar. 2014 Pharmacy Times Surveys, Acid Reducer/Heartburn Categories 2006-2014 

**P&G Calculation based on Nielsen ScanTrack FD+, 2004-2014 
© Procter & Gamble, Inc., 2014 
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HyATTC[NTRIC 

The big idea 

Super-central locations 
and reasonable prices 
cater to the masses, while 
communal work spaces 
and a residential aesthetic 
appeal to a younger set. 

Where they are now 

Miami and Chicago 

Where they’re going next 

Atlanta, New York, Paris, 
and a dozen other cities 

Starting rate $229 


Hyatt Centric was con- 
ceived for the “modern 
explorer," an eye-roll- 
inducing term that could 
be ascribed to nearly 
anyone with a passport. 
But if broad appeal, rather 
than uniqueness, is what 
Hyatt is going for, then its 
first property, in Chicago’s 
historic Loop, gets it right. 
The rooms are mono- 
chromatic and soothing 


(some will call them crisp: 
others, generic), with 
smart tech features like 
Bluetooth-enabled TVs 
and free high-speed Wi-Fi. 
There’s little to draw a 
local crowd besides a 
solid French bistro, but 
small details, like an onyx 
fireplace in the lounge 
and vibrant artwork in the 
lobby, succeed at making 
the hotel feel more bou- 
tique than bare-bones. 


An unbuttoned vibe 
helps trim costs— see the 
stripped-down room ser- 
vice, which swaps carts and 
china for bagged-up drop- 
offs. But without any real 
links to the city— not even 
local snacks in our mini- 
bar— the brand’s promise 
to supply an "authentic" ex- 
perience rings a bit hollow. 
Maybe modern explorers 
can find all that themselves. 
hyattcentric. com. 



Moxy 

The big idea 

A budget-friendly, DIY- 
inspired chain (brown-bag 
breakfasts, self check-in) 
with an eclectic, highbrow 
design philosophy. 

Where they are now 

Milan 

Where they’re going next 

New Orleans, Munich, 
London, and Copenhagen 

Starting rate $70 


Owned by Marriott but developed by a division of IKEA, 
Moxy’s Milan debut could have been a showroom for 
flat-pack particleboard furniture. But the brand has aimed 
higher than that: the lobby-slash-bar is outfitted with 
colorful pendant lights and tweed-covered armchairs: 
the boxy but well-appointed rooms have Avedonesque 
floor-to-ceiling photographs: and the library "plug-in zone" 
is lined with shelves of design and fashion books. Moxy, it 
turns out, delivers on style as much as it does on value. 

There are caveats, however. A location in Malpensa air- 
port is better suited to business travelers than the creative 
types we saw at the self-serve coffee bar (several of the 
slated openings are near airports), and the "hassle-free" 
mobile check-in turns out to be a fantasy— by 9:30 p.m. the 
line snaked from the front desk to the front door. Want 
to explore? The bus to Central Station takes an hour. It’s a 
bargain not without sacrifices, moxy-hoteis.marriott.com. 



COMING SOON 


Five more brands that 
are about to make a splash. 

TOMMIE 

This affordable micro-hotel— 
debuting with 325 rooms in 
New York this winter— will 
have space-efficient features 
like flip-down desks and 
flexible pegboard closets. 
tommiehotels.com. 


CANOPY 

Hilton’s four-star chain will 
focus on the neighborhood 
experience— think microbrew 
tastings and access to trendy 
fitness studios— in cities like 
Reykjavik, London, and San 
Diego, canopybyhilton.com. 


PROPER 

Former Viceroy execs are 
putting sleek hotels in new 
tech hubs (downtown L.A., San 
Francisco’s Mid-Market), 
with food by big-name chefs 
and partnerships with local 
start-ups. properhotel.com. 


SIXTY 

i These “urban inns’’ are head- 
:i ing to Miami, Montreal, and 

;i beyond, with mini-bars fit 

: : for a mixologist and works by 

:: young American artists. 

: sixtyhotels.com. 


COROIS 

This upscale entry by 
Langham pulls back on the 
formalities (no butlers, less 
marble) for family-friendly 
stays in Asia and the U.S. 
cordishotels.com. 
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FROM TOP: OOURTESY OF HYATT CENTRIO; RENDERING COURTESY OF MARRIOTT INTERNATIONAL 


FROM TOP: OOURTESY OF MARRIOTT INTERNATIONAL; OOURTESY OF GRADUATE HOTELS 



Marriott’s AC has a fierce- 
ly Loyal fan base in Spain, 
where it has 61 hotels. So 
it’s no surprise that the 
U.S. debut, in New Orleans’ 
Cotton Exchange building, 
borrows from its predeces- 
sors, with tortiUo espohoLa 
in the breakfast room and 
wines on tap in the Lobby. 

The formula translates 
well. AC delivers on what 
you need to be productive. 
Like free bottled water, 
Wi-Fi, and outlets galore. 
There’s no restaurant or 
room service, but the airy 
design makes you think 
you’re in an indie hotel, 
complete with arched win- 
dows and high ceilings. 

The Miami and Chicago 
Locations, however, don’t 
benefit from a character- 
packed building— one was 
a takeover of a nondescript 
budget hotel; the other, a 
new build— and their ame- 
nities are too insubstantial 


AC HOTELS 

The big idea 

Catering to next-gen busi- 
ness travelers with a 
credo that “you get only 
what you need, and don’t 
pay for what you don’t." 

Where they are now 

Throughout Europe; 
Chicago, Miami, New 
Orleans, and more 
Where they’re going next 
Across the U.S., Canada, 
and Latin America 

Starting rate $189 


to add to the experience. 
AC Libraries amounted 
to two workstations in 
the Lobby, and a calendar 
of events with various 
infLuencers has yet to be 
determined. The saving 
grace: the no-friLLs rooms 
are always comfortable, 
with fair prices, to boot. 
ochoteLs.morriott.com. 



THE UN-BRANDED BRANDS 


Why small, independent properties have become the 
business of big hospitality giants. 


If hotel corporations are looking to re-create the boutique 
experience, why not own and operate a collection of fully 
independent outposts? That’s the thinking behind 
Starwood’s new Tribute Portfolio, Hilton’s one-year-old 
Curio, and Loews’ OE Collection— all groupings of one-off 
properties, each with its own distinct personality. 

As has been proven with other “soft brands’’ (like 
Starwood’s Luxury Collection or Marriott’s Autograph 
Collection), the strategy pays off. Independent hotels 
gain marketing and distribution channels from their parent 
companies, parent companies can answer the growing 
demand for locally tapped-in experiences, and guests can 
reap the benefits of a loyalty program without staying 
in a bland corporate box. Ultimately, it’s a win-win situation 
for everyone involved— travelers included. 



eRAOHATE HOTELS 

The big idea 

Alumni can relive their 
glory days in a college- 
town hotel that’s done 
its homework on the 
local scene. 

Where they are now 

Athens, Georgia; 
Charlottesville, Virginia; 
Madison, Wisconsin; 
Oxford, Mississippi; and 
Tempe, Arizona 

Where they’re going next 

Richmond, Virginia, and 
Durham, North Carolina 

Starting rate $119 


Graduate Athens, a 

stone’s throw from the 
University of Georgia, 
aims to reflect the city’s 
preppy-but-quirky culture 
and prove that it “gets" 
its hometown better than 
its competitors do. In the 
Lobby, vintage prints hang 
above gLen-pLaid-patterned 
chairs, and the colorful 
rooms mix details Like 
Georgia-pine-green walls, 
bright-yeLLow headboards 
and collegiate tartan pil- 
lows. Our favorite design 
feature was a framed 
chalkboard with the chem- 
ical equation for sweet 
tea— a Little offbeat, yet 
substantively Southern. 
Just Like Athens itself. 


But the hotel struggles 
in other ways. While 
the public spaces, includ- 
ing a coffee shop and a 
Live music venue, are in a 
former iron foundry with 
exposed-brick walls and 
dramatic, beamed ceil- 
ings (all but one of the 
Graduate properties are in 
repurposed spaces), most 
rooms fill a Lackluster two- 
story building across the 
parking Lot. In other words: 
getting from your Athena 
Suite to the Lobby is a bit 
of a buzzkiLL. Architectural 
pitfalls aside. Graduate 
is a step up for travelers 
to Athens, as it should be 
in other small towns, too. 
groduotehoteLs.com. 


O FOR MORE OF THE SEASON’S MOST SIGNIFICANT HOTEL 
OPENINGS, VISIT TANDL.ME/NEWHOTELS2015. 
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RIDE 'EM HIGH 


THE STABLES AT 



O THE HITCHING POST 

For the adventurous 
traveler w/ho longs for an 
authentic experience of the 
American West, there’s no 
better escape than Gateway 
Canyons Resort & Spa. Guests 
can choose to hang their hat 
at any one of the 72 plush 
accommodations that include 14 
private casitas. Each culturally 
distinct room offers an array 
of amenities ranging from 
floor-to-ceiling windows that 
beckon in the gorgeous view. 


spacious private decks with 
glowing fire pits, secluded hot 
tubs, cozy stargazing spots, and 
stylish furnishings that cultivate 
extreme relaxation and repose. 
Surrounded by the jaw-dropping 
Colorado scenery. Gateway 
Canyons isn’t just about 
comfortable accommodations 
and unique amenities. It’s about 
getting back in the saddle, 
setting off to explore the 
Unaweep Canyon on horseback, 
and having a truly unforgettable 
outdoor adventure in this 
unparalleled locale. Both equine 
lovers and horseback riding 
novices will get a chance to ride 
into the wilderness while staying 
in supreme luxury. 


ggA THE STABLES 

Surrounded by 600 acres 
of rugged yet well-marked trails 
with awe-inspiring views. The 
Stables at Gateway Canyons 
gives visitors a once-in-a-lifetime 
taste of Western horseback 
riding with its world-class equine 
program. Guests can customize 
their equestrian adventure 
depending on their desires by 
choosing from an array of unique 
experiences. Offerings include 
expertly guided trail rides through 
the Uncompaghre Plateau and a 
hands-on horse painting program 
steeped in Native American 
tradition. An authentic Cattle Drive, 
offered every Saturday, lets equine 
lovers learn the basics of moving 


and sorting cattle while riding 
horseback through breathtaking 
scenery. Come suppertime, a 
Cowboy Campfire dinner begins 
with a relaxing sunset horseback 
ride through the red rock canyon 
walls to the resort’s rustic Pavilion, 
where a traditional Western steak 
dinner awaits under the stars. And 
don’t fret — ^The Stables caters to 
riders of all different skill levels, 
and guests will be paired with the 
perfect equine companion for 
their canyon adventures. 


GATEWAY CANYONS 

EXPLORE THE AMERICAN WEST IN THE MOST AUTHENTIC WAY POSSIBLE: ON 
HORSEBACK. NESTLED IN COLORADO'S MAJESTIC RED ROCK CANYONS, 
GATEWAY CANYONS RESORT & SPA OFFERS THE ULTIMATE EQUESTRIAN GETAWAY. 





Book your trip now by calling 1.866.671.4733 
or visiting gatewaycanyons.com. 


Canyons Noble house 
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LUXURY AWAITS IN THE LAND OF AWE 



72 LUXURY ACCOMMODATIONS | CONFERENCE FACILITIES 
EQUESTRIAN CENTER | SUPERCAR DRIVING EXPERIENCES 
CUSTOMIZED EXCURSIONS | CONCERT AMPHITHEATER 
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With a sitting room awash in 
magenta and purpLe and a Lobby 
covered in kaleidoscopic butterfly 
wallpaper, the 17-room Gilded, in 
Newport, Rhode Island, doesn’t 
trade in the usual New England 
nautical cliches. Instead, it was 
inspired by nearby mansions from 
the Gilded Age (or, as some Locals 
call it, the decadent era of "Keeping 
up with the Vanderbilts"). The ironic 
twist: the building once included 
servant quarters for employees 
of the wealthy. As with many Lark 
hotels, some old charms remain. 

Like creaky wooden floors, hidden 
staircases, and oddly angled rooms. 

Along with gold accents and 
vibrant, velvet-covered headboards, 
the guest rooms are stocked with 

iPads (given at check-in) and have free Wi-Fi and sleek (though 
incredibly small) bathrooms. But where service is concerned. Lark 
keeps things pleasantly oLd-fashioned. Front-desk attendants ap- 
pear within seconds of a beLL chime, and the general manager has 
been known to sit with guests for drinks on the porch. Breakfast, 
included in the stay, is another brand-wide, inn-inspired perk, with 
dainty, single-portion servings of everything from blueberry-topped 
oatmeal to cups of fresh fruit arranged by— what else?— color. 
LarkhoteLs.com. 


LARK HOTELS 

The big idea 

A collection of design- 
centric inns in popular 
(mostly Northeastern) 
vacation destinations, 
each with its own name, a 
handful of rooms, and a 
family-run feel. 

Where they are now 

Maine, Rhode Island, New 
Flampshire, Vermont, and 
Massachusetts 
Where they’re going next 
Martha’s Vineyard, Napa 
Valley, and Nashville 

Starting rate $129 


[VENH0T[LS 

The big idea 

InterContinental Flotel 
Group’s ode to healthy 
living, complete with 
calorie-conscious food 
offerings and in-room 
fitness zones. 

Where they are now 

Norwalk, Connecticut, and 
Rockville, Maryland 

Where they’re going next 

Manhattan and Brooklyn 

Starting rate $149 


The first brand to be com- 
pletely dedicated to well- 
ness, Even wants to help 
its guests maintain physi- 
cal and mental balance- 
something that can easily 
come undone on the road. 
Its key components— Keep 
Active, Rest Easy, Eat Well, 
and Accomplish More— are 
more than just marketing- 
speak: they’re the product 
of thorough research, dur- 
ing which IFIG documented 
guests’ at-home habits 
and dissected every way 


in which the experience of 
traveling can be disruptive 
to sleep, fitness, nutrition, 
and productivity. 

The end result meets 
the mark, as it’s nearly 
impossible to make bad 
choices at Even’s first 
Location in Norwalk, 
Connecticut. At check-in, 
guests receive maps of 
outdoor running routes 
and reusable water bottles 
to stay hydrated (there 
are fiLL-up stations on each 
floor). As an alternative 
to the Lobby gym, the spa- 
cious rooms have balance 
balls, yoga mats, and 
resistance bands, plus a 
workout manual and vid- 
eos by celebrity trainers. 
FleaLthy foods help keep 
the momentum going: at 
the aptly named Cork & 
Kale, the menu slants 
toward superfood-packed 
salads and wine rather 
than burgers and beer. 
Overall, the experience 
feels surprisingly motivat- 
ing— Lazy travelers, be 
warned. evenhoteLs.com. 



REPORTED BY: Nikki Ekstein, ALLison Weiss Entrekin, JacqueLine Gifford, Katie James, 
Brooke Porter Katz, Amy Tara KooLi, Greg Oates, Sandra Ramani, and VaLerie WaterLiouse. 





TRAVEL CREATES SO MANY POSSIBILITIES 
FOR DISCOVERY AND GROWTH.” 

- Samantha Brown, Television Host and Travel Expert 


See how Samantha explores a world of opportunities at 

TravelandLeisure.com/RealPossibilities 


•WIRP 


Real Possibilities 


FROM TOP: RARE BRICK; COURTESY OF EVEN HOTELS 




IF YOU DON'T THINK 

“SEIZE THE TRIP” 

WHEN YOU THINK AARP 


Your journey begins with AARP Travel. Whether you know exactly where you're headed or want to get 
inspired by our destination guides, we make planning your next trip a breeze. We'll show you everything 
your destination has to offer while helping you and your family save. And we make it easy to book online 
and get prepared with hot travel tips from the pros, so you can make the most out of your vacation. 


<MRP* 

Real Possibilities 


Find more surprising possibilities and get to know us at aarp.org/possibilities 
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SEPTEMBER 2015/ Fashion and architecture meet 

in SwitZGrland | Luxury comes to Israol | A safari lodge in KGIiya 

with movie-star looks | Toronto rises without losing its cool 



HIGH IN THE MOUNTAINS OF 
OF ARCHITECT MARIO BOTTA’S BOLD SACRED STRUCTURES 
REVEALS A RERFECT HARMONY BETVYEEN 
PHOTOGRAPHS BY PERRY 



The view from Santa : 
Maria degLi AngeLi, on 
Monte Tamaro. Roberto 
CavaLLi dress and belt, 
Paul Andrew boots, 
Arme de LAmour ear- 
rings and riog. S'ee 
Buyer's' Guide, page 149 
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SOUTHERN SWITZERLAND, THE PAIRING 

WITH NEW FALL FASHION 

CREATIONS BOTH NATURAL AND DESIGNED. 

ogdenQstyled by anna foster 





Below the aerial walkway 
at Santa Maria degli 
Angeli. Dfelpozo coatdress 
and shoes, Noor Fares 
earrings and ring. 
OPPOSITE: The graphic play 
of marble and granite 
at San Giovanni Battista, in 
Mogno-Fusio. Valentino 
dress, Jimmy Choo boots. 
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SWITZERLAND IS A CONFEDERATION OF 

rules and disciplines, as well as a confed- 
eration of cantons. It is sometimes said 
that in this miniature Alpine nation, what 
is not forbidden is compulsory. The Swiss 
are not known for frivolity; the grandeur 
of the scenery does not encourage it. 

The designs of Swiss architect Mario 
Botta are, in some ways, a reflection of this 
high-minded national seriousness. But 
Botta is in fact from Ticino, the most 
Italianate of the Swiss cantons. Bordering 
Piedmont and Lombardy, Ticino was 
Italian territory until the 15th century, 
and Italian remains its official language. 

Botta’s buildings reflect this dual 
inheritance. There is a sumptuousness 
to his architecture, and a sculptural 
intensity, that owe as much to the glories 
of Italy as they do to the rigors of 
Switzerland. There is discipline in Botta’s 
designs, but there is also aesthetic plea- 
sure and a profound sense of spirituality. 

Historically, Ticino has had a reputa- 
tion for relative poverty. One result of this 
has been a landscape of tough, vernacular 
buildings, designed with a sturdy farmer 
in mind. The area is also known for its 
piety: Romanesque churches are a com- 
mon feature of its landscape. Both influ- 
ences are clearly visible in Botta’s work. 

An even greater influence, though, was 
the great Franco-Swiss architect Le 
Corbusier. Botta was born in 1943, and is 
one of the very few practicing architects 
to have worked with Le Corbusier, who 
died in 1965. Le Corbusier’s real name was 
Jeanneret, but he chose a nom d’artiste, 
rather as a medieval knight might choose 
a nom de guerre. He was on an aesthetic 
crusade, and one of his soldiers was Botta. 

To Le Corbusier, “architecture is the 
magnificent play of masses brought 
together in light.” It is appropriate, then. 



that two of Botta’s greatest buildings are 
churches. For a 21st-century architect to 
have made his reputation designing 
religious buildings is radical. But Botta 
has said, “I never talk about religion, as it’s 
all about spirituality for me.” The scrip- 
tures of all the great monotheistic religions 
feature revelations taking place on moun- 
tainsides. Significantly, Mario Botta’s 
two greatest churches are in the Alps. 

San Giovanni Battista at Mogno-Fusio 
was begun in 1986. It is tiny, with just 15 
seats, and the design is wholly original. 
There are no windows; the interior is lit by 
a glass roof, through which the light shifts 
constantly, animating the church’s con- 
trasting bands of marble and granite. 

On Monte Tamaro, Botta built Santa 
Maria degli Angeli in the 1990s. The 
church appears almost to extend out of the 
mountain, its dramatic aerial walkway 
leading to a curved belvedere, or viewing 
platform. It is as much a manipulation of 
landscape as it is a building, a response 
to the mystical enormity of the mountains. 

Some critics have accused Botta of 
inconsistency: a high-minded church- 
builder on the one hand, and an architect 
for large corporations like Samsung and 
Swisscom on the other. But that’s the 
enigma of Switzerland. It’s a nation of 
pacifists who make advanced weapons, a 
place where Calvinist austerity and 
mountain romanticism exist side by side. 

Great buildings can always be enjoyed 
on their own terms. But the greatest 
buildings also respond to their surround- 
ings, creating an experience where archi- 
tecture and nature become indivisible. 

To see a Botta structure is to witness 
contemporary design that draws strength 
from locality, history, and mysticism. 
“Architecture,” Botta has said, “is the shape 
of history.” It is also the poetry of place. 

— STEPHEN BAYLEY 


THE DETAILS Hotels, restaurants, and more 
places to explore in Ticino, page 148. 
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HAIR: AMIEE HERSHAN AT STELLA£REAT!yE ARTISTS, MAKEUP: ATTRACTA COURTNEY USING 









By Daphne Merkin I Photographs by Tom Mannion 
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IT IS 1:15 A.M. AND I AM cowering in the shower of my elegant bathroom at the Norman hotel in 
Tel Aviv. 1 have gotten out of my bed with its slightly scratchy linen sheets because a warning siren 
has suddenly pierced the night’s quiet. The hotel has a shelter, but it is across the courtyard, and 
1 am not sure whether 1 will have enough time to get there. After envisioning scenes of bloodshed 
and carnage for minutes on end, 1 eventually calm my agitated nerves by calling my sister, who 
lives in Jerusalem, on my cell phone. She advises me to stay where 1 am and assures me that the 
siren will eventually stop. 1 have come to Israel to explore the question of whether luxury has 
finally come to a country known for its brusque attitude toward visitors, only to find myself worry- 
ing whether 1 will ever see my daughter again. Such is the life of the intrepid reporter. 


I have been traveling to Israel for almost half a century, 
beginning with a family trip one summer in the mid 1960s. 
We were booked on one of the first sailings of an upscale 
kosher ocean liner called the Shalom, which featured, to my 
great excitement, a separate tearoom and a movie theater 
that screened, among other offerings. Come Blow Your 
Horn, starring Frank Sinatra. We arrived in Israel after a 
two-week sail, stopping along the way in Marseilles, Rome, 
and Malaga, and I can vividly recall how strikingly exotic 
that tiny Middle Eastern country seemed to me. I can 
specifically remember biting into my first falafel- stuffed 
pita, bought from a street vendor in Tel Aviv, and also my 
disappointment that there was not a hot-fudge sundae 
anywhere to be found. 

Truth be told, back then it was hard to even find decent 
ice cream. Those were the pre-foodie decades, long before 


Israel had vaulted onto the global culinary scene and 
spawned celebrity chefs and world-class restaurants. In 
those days, Israel was still a young nation, working hard 
to create a land of milk and honey (as the popular song had 
it) out of its inhospitable desert environs. Although a vibrant 
tourist industry was already in place, with hotels serving 
sprawling buffet breakfasts and knowledgeable guides 
on hand to show you every sandy, sightsee-able inch, the 
concepts of genuine luxury and impeccable service were 
still alien to the casual Levantine approach. 

This would remain the case for the next few decades, as I 
came to realize upon my frequent visits. A five-star hotel in 
Jerusalem or Tel Aviv wasn’t anyone’s idea of a five-star hotel 
in London, say, or Paris. The intention may have been there, 
but the execution generally faltered: there were too many 
wrinkled cloth napkins and too few poolside chairs. With 
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rare exceptions, I don’t think I ever saw a bud vase on a 
room-service tray or a good-night chocolate on a pillow. 

This state of affairs was attributable to a number of fac- 
tors. First and foremost was the reality that Israel was not 
only a relatively new nation but also one that had started as 
a socialist dream in which everyone danced the bora togeth- 
er and no one waited on anyone else. A rough-and-ready 
collectivist ethos defined the cultural style, and too much 
pampering or politesse — whether from an El A 1 stewardess 
or a bellhop at the King David Hotel — was considered sus- 
pect. Then, too, its visitors were mainly drawn from a cap- 
tive audience of sorts: Jews committed to the Zionist cause. 
They were willing to extend to the country the benefit of 
every doubt, especially when it came to its take-it-or-leave- 
it service as well as the occasional gust of a particularly 
Tel Avivan form of snootiness. Israel was a place you came 
to for many reasons — the pervasive sense of history, the 
beaches, the pungent taste of hummus and the glimpses of 
antiquity — but it was hardly the setting for bespoke plea- 
sures, delectable cuisine, or high-end amenities. It would 
take more time, a more ebullient domestic economy, and 
a more demanding international clientele before Israel 
came into its own as a destination worthy of even the most 
sophisticated traveler. 


MY AMERICAN FRIENDS unanimously expressed trepi- 
dation at my going to Israel at such a charged moment in 
the region — to report a lifestyle piece, no less — but I’ve 
traveled to the country at other precarious times. And be- 
sides, given the volatile state of the Middle East, there is 
perhaps never an ideal time to visit Israel. The laws of pre- 
dictability don’t really apply here. Although the Israel I ar- 
rived in at 6 a.m. on a Tuesday in the third week of August 
hardly had a war-torn appearance, there were discreet indi- 
cations that this was not a shining hour for the country’s 
image as a vacation spot. The flight over may have been full 
of the usual black-coated Hasidim and wailing babies, but 
the line marked foreign passports in Ben Gurion Airport 
was conspicuously short, and there were two bomb-shelter 
signs posted en route to the baggage carousel that I hadn’t 
noticed on my previous trip. The cabdriver who took me to 
my hotel in Tel Aviv — garrulous, as most Israeli cabdrivers 
tend to be — told me that he hadn’t seen a tourist in weeks. 
The hotels, he went on to inform me, which were usually 8o 
percent full at this time of the year, were down to 20 percent 
occupancy. None of this, I soon discovered, seemed to get 
in the way of the nightlife in Tel Aviv, which was going 
full tilt. Nor had it gotten in the way of the opening of the 
city’s ambitious new 50 -room hotel, the Norman. 


BELOW, FROM LEFT: A bathrooiTi at the Norman, Tel Aviv's game-changing hotel, which occupies two 
historic buildings; a view of Jaffa, in southern Tel Aviv, from one of several Mediterranean beaches in the city. 
opposite: The Norman's rooftop pool, a rare amenity among hotels in Israel. 



From the minute I stepped past the security guard man- 
ning the entrance into the Norman’s intimate, period-style 
lobby, anchored by a huge welcoming bouquet of fragrant 
white flowers, I could tell that I was in for a qualitatively dif- 
ferent experience from any of my previous hotel stays in 
Israel. (When my American-born niece Erica came to visit 
me at the hotel, her first comment, said in an entirely admir- 
ing tone, was: “But it’s so un-Israeli!”) It had something to do 
with the gorgeously uniformed, eager, and multilingual staff 
at the reception desk — something to do, as well, with the air 
of luxe, calme, etvolupte that seemed to infuse the place. 
Olivier Heuchenne, the hotel’s Belgian-born manager (he 
has since been replaced by his able second-in-command, 
Yaron Liberman), came to the Norman after i6 years with 
the Ritz- Carlton, and he passionately believes that, despite 
the evidence to the contrary, “hospitality is within the Israeli 
mentality.” He explained that the Norman’s mantra is that 
“we all do luggage,” and to this end, he handpicked a staff 
that gets on-the-job training in the ethos of gracious service. 

The hotel is on Nachmani Street, a short walk from the 
beach and from the throbbing cultural heart of Tel Aviv, 
which is filled with galleries, museums, designer boutiques, 
and restaurants. It consists of two historic buildings that 
date back to the British Mandate of the 1920s, the main one 
abounding in gracious Oriental touches and the other of a 
more streamlined Modernist provenance. Both structures 
have been meticulously preserved and updated, with pol- 
ished oak floors and a stone staircase with iron balustrades 


in true old -Tel Aviv style; the buildings are connected by a 
citrus garden, which is a calm oasis, interrupted only by 
Bing Crosby’s crooning, in the middle of an otherwise bus- 
tling area. A pointillist care has been taken with details, 
whether it’s the covetable pens made of wood used at recep- 
tion or the oxblood-leather holdalls by Aspinal of London 
and the delicate nosegays in the rooms. 

Perhaps it’s a testament to how much of Tel Aviv has tak- 
en on a monied swagger, but unusually for Israel, the 
Norman has its own 40-car garage, a rooftop pool with 
views of the city, and a wide-ranging collection of contem- 
porary Israeli art. Best of all, for those who have tired, as I 
have, of the typical mile-long Israeli smorgasbord break- 
fasts of herring, cheeses, and Israeli salads, there is an ala 
carte menu of eggs Benedict, sides of crispy bacon, crois- 
sants, and to-die-for French toast. 

In fact, food is really what the story of the newly upscale 
Israel hinges on — specifically the way in which Israeli cui- 
sine has not only been invigorated in the country itself but 
has also passed beyond its borders to influence cooking and 
chefs in Europe and America. Yotam Ottolenghi, who grew 
up in Jerusalem and set up his first gourmet deli in London’s 
Notting Hill in 2002, is the most celebrated of the country’s 
chefs. And in many cities around the world, Israeli cooking 
has taken hold of the public’s imagination. Witness the haute 
pan-Mediterranean cuisine of Manhattan’s Bar Bolonat, 
along with the simple pita-and-hummus joints that are 
all the rage in New York and Paris. (Continued on page 152) 

THE DETAILS Hotels, restaurants, and more, page 149 



132 


O FOR AN EXCLUSIVE TOUR OF TEL AVIV WITH ISRAELI FASHION 
DESIGNER NILI LOTAN, VISIT TANDL.ME/NILILOTAN. 



o 



f 1 




W‘‘' ^ n 

r ^ ^ * w 









1 

T' 



above: Renovations are under way in a heritage building in Jaffa that will become Tel Aviv's first W Hotel. 
BELOW, FROM LEFT: Sushi and sashimi from Dinings, one of the restaurants in the Norman hotel; Kedem Sasson, 
a designer who is helping raise Israel's profile in the fashion world, opposite, from left: Home design 
offerings at Seti, a boutique in the shopping district of Neve Tzedek; outdoor dining at a cafe on Habima Square. 






, The new.safari Lodge Angama 
^ Mara, situated on the 
^ OLooLoLo Escarpment at the 
* ■ northern edge of Kenya’s 
'"hf Masai Mara National Reserve. 




A COUPLE OF LEGENDARY AFRICA HANDS RETURN TO KENYA'S MASAI MARA 


FOR THE CAPSTONE OF THEIR CAREERS-A HEARTFELT, STANDARD-SETTING SAFARI 
LODGE ON ONE OF THE MOST SPECTACULAR PIECES OF LAND ON THE CONTINENT. 


BY NATHAN LUNggHBSOTOGRAPHS BY AMBROISE TEZENAS 







IF I K NQ W A 80TVG OF. 

JOlBta AFRICA KNOW 




Karen Blixen knew a thing or two about Africa, and specifi- 
cally Kenya, when she penned these words in the 1930s, 
writing as Isak Dinesen in her most famous book. Out of 
Africa. Blixen lived in Kenya almost continuously from 1914 
until 1931, establishing and managing a coffee plantation, 
first with her husband and then on her own, before ulti- 
mately returning to Denmark. Part of what makes Blixen’s 
story so powerful — and Sydney Pollack’s 1985 film adapta- 
tion of her book so beloved — is that it captures the duality of 
the African experience: the continent’s incredible beauty 
and its many inescapable hardships. Blixen adored Africa, 
but the failure of her coffee plantation and the death of her 
lover, Denys Finch Hatton, left her bereft. Africa seduces 
you, but it also puts you in your place. 

I never tire of traveling to Africa, because nowhere in the 
world do I feel so present in the moment, so alive to the 
senses, and so conscious of that duality that Blixen under- 
stood so well. Go on safari, as so many travelers do, and just 
try to escape the feeling that you are not the center of 
the universe, but rather a cog in nature’s vast machine, 
playing a part just like the animals that live and die on the 
savanna every day. 

Blixen’s legacy permeates Angama Mara, a new safari 
lodge in Kenya’s Masai Mara, and not only because the lodge 
sits on the site — three kopjes, or hills, on the Oloololo 
Escarpment overlooking the area known as the Mara 
Triangle — where some of the most memorable moments in 


Pollack’s film were shot. The property, hanging at the edge 
of the escarpment and taking in a sweeping view of the vast 
Mara plain, captures a blissful tension: it is a place of both 
the earth and the air, solid and light, fixed and precarious. 
Blixen would have felt at home. 

Angama is the brainchild of Steve and Nicky Fitzgerald, a 
husband-and-wife team best known for their management 
of Conservation Corporation Africa, which later became 
andBeyond, for nearly 15 years. Together they effectively set 
the modern standard for high-end safaris at properties like 
Ngorongoro Crater Lodge in Tanzania and the Ngala and 
Phinda camps in their native South Africa. Their formula 
was simple — luxe accommodations, expert guides, infec- 
tiously friendly service, and a commitment to doing good — 
and by most accounts it was wildly successful. CC Africa 
began in 1995 with two properties; by the time the 
Fitzgeralds left andBeyond, in 2009, the portfolio included 
more than 50 lodges and camps across Africa and India. 

Though the couple was essentially out of the safari 
business, they still had their eye on the prize parcel of land 
that sat directly in view of the andBeyond camp Kichwa 
Tembo. Steve had tried for years to get the lease, but nothing 
ever came of it. Then in April 2013, the couple got the call 
at home in Johannesburg. “01 Kurruk is available,” Steve 
told Nicky, referring to the lodge that used to stand on the 
site (it had been destroyed by fire years before). “And I’m 
going to Nairobi to get it.” It was the genesis of Angama. 

It might have seemed like folly to come out of retirement 
in their 60s to create a new safari lodge in Kenya at a time 
when tourism in the country was reeling — the Fitzgeralds 
acquired the lease two days after the bombing at the 
Westgate shopping mall in Nairobi, and opened Angama 


four months after the horrific attack at Garissa — but Nicky 
and Steve couldn’t resist. “To me, this is the ultimate site in 
Africa,” Steve says. “When we did Ngorongoro Crater Lodge 
almost twenty years ago, everyone thought we were crazy. 
It’s not for everyone. But it helped transform the positioning 
of Tanzanian tourism.” It’s his intention to do the same for 
Kenya, at just the time the country needs visitors the most. 

I was the very first guest at Angama when it opened this 
summer, and I can say that the Fitzgeralds’ confidence is 
not bluster. For starters, they have enlisted some of the very 
best to help bring it to life. Architects Silvio Rech and Lesley 
Carstens — who did Crater Lodge as well as one of the 
standard-bearers for castaway chic. North Island, in the 
Seychelles — designed the property, and the interiors are a 
collaboration between the Fitzgeralds and Annemarie 
Meintjes, an old friend who is the deputy editor of Visi, a 
design magazine in South Africa. 

Angama is divided into two 15-tent camps, each with its 
own central guest area. A pavilion shared by the camps has 
an infinity pool and a gym with a drop-dead view. (The point 
of this division is to keep the experience intimate.) Rech and 
Carstens have worked with vernacular materials — rough- 
hewn wood, rustic brickwork — but the style is pure fantasy, 
with spaces formed of intersecting rectangles and cones 
that to my eye have a hint of Timbuktu. The Swahili word 
angama means “suspended in midair,” and the buildings do 
seem to float, perched on platforms that hang over the 
escarpment, with glass doors that fold open completely so 
that even when you’re inside, you still feel inside the view. 

Unlike at most classic safari camps, the guest tents are 
tents in name only. They are fully fortified structures, with 
canvas sides and dramatically tented roofs, but also proper 

(Continued on page 153) 

THE DETAILS How to book, when to go, and more, page 149 



The Masai Mara, dotted with 
acacia trees, is home to nearly 
100 mammal species and 
some 600 types of birds. 
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THIS PAGE, CLOCKWISE FROM TOP: Angama's shared guest areas are aLL oriented toward a sweeping view of the Mara plain; game drives include bush 
picnics in secluded spots; the 30 guest tents, divided into two camps of 15, are a modern take on safari style, with streamlined furniture from South 
African designer John Vogel and French manufacturer Fermob. OPPOSITE, CLOCKWISE FROM TOP: With some 3,000 elephants in the Mara ecosystem, the 
animals are a common sight on game drives; guests can also do walking safaris with Masai naturalists; Angama's infinity pool is heated by solar power. 
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Even as a development boom dramatically reshapes its skyline 
and an ambitious creative community positions it on the global stage, 


Till 
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the city of Toronto still can't quite get used to the idea that it’s kind of a big deal. 

BY STEPHEN METCALF I PHOTOGRAPHS BY MICHAEL GRAYDON AND NIKOLE HERRIOTT 


Toronto’s crane- 
^ filled downtown, as 
seen from Riverdale 
Park. Background 
' image: A mural by 
Jesse Harris on 
Queen Street West. 
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From left: Jen Agg 
and Roland Jean 
at Cocktail Bar; 
oysters and a Duro 
Ocho, a rum-based 
drink, at Cocktail; 
Candy Apple, a 
street performance 
group, in front of 
a new condo in 
Little Portugal; the 
patio at Cocktail. 


a friend had told me, make 
sure to search out Jen Agg. 

Agg co-owns the Black Hoof, a 
farm- to -table, nose-to-tail 
restaurant on Dundas Street 
West that, many agree, has 
transformed Toronto’s dining 
scene since it opened, seven 
years ago. In her thirties, 

Agg has long brown hair and 
an almost predatory conversa- 
tional style. “Are you man- 
splaining feminism to me?” 
she asked as we shared an 
asparagus dish with whipped 
hurrata and mullet bottarga — 
fish roe cured to the hardness 
of Parmesan, then grated. 

“Is that what you’re doing?” 

I liked her immediately. 

Since Agg and her husband, 
the Haitian-born painter 
Roland Jean, opened “the 
Hoof,” as she calls it, they have 
added Rhum Corner, a 
Haitian- style rum bar next 
door, and Cocktail Bar, a jewel 
box of a place across the street. 
Agg refers to the three togeth- 
er as “Hoofland.” On a Friday 
night, Hoofland was hiving 
with youngsters. After the 
rush, Agg and I settled down 
over Manhattans at Cocktail 
to discuss how she and Jean 
had built their mini- empire. 

“The design of the Hoof is 
almost an anti-design,” she told 
me. “I’m sure you noticed the 
Edison bulbs and barn boards.” 

I assured her that I had. 



“Nicely done. Because it 
has neither of those things. 
Everyone thinks it does, but it 
doesn’t.” What it does have 
are Eames barstools, Marais 
chairs in seafoam green, and 
nothing on the walls aside 
from plain dark wallpaper 
and three angled mirrors. 
Rhum Corner was conceived 
as an idealized version of 
Jean’s birthplace and a tribute 
to the couple’s marriage, 
with lights strung across the 
ceiling, Baron Samedi art, and 
a voluptuous mural by Jean 
of a young woman, naked 
except for an olive -green army 
cap, glancing over her shoul- 
der, Ingres -style. “You’re 
supposed to feel as if you’re 
on an outdoor patio in the 
Caribbean,” Agg said. 

And Cocktail Bar? “This is 
the most beautiful room I’ve 
designed.” I could only agree. A 
free-standing fireplace greets 
you upon entering. There are 
old leaded-glass windows 
in the cabinet doors of the back 
bar. The walls, barstools, and 
banquettes are charcoal gray. 
The tin ceiling reflects the 
room’s candlelight. The joint is 
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Clockwise from above: 

MSDS designers 
Jessica Nakanishi and 
Jonathan Sabine in 
theirstudio;aused- 
bookvending machine 
at the antiquarian book- 
store the Monkey’s Paw; 
the skyline from Sugar 
Beach; graffiti in front 
of a condo development 
in Liberty Village; 
Stephen Fowler, owner 
of the Monkey’s Paw; 
Mjblk, a design store in 
the Junction; furniture 
from Studiollse for 
De La Espada and vases 
byAlissaCoeat Mjblk. 







dark; the joint glows. A perfect 
cocktail feng shui having been 
achieved, Agg and I traded 
progressively more incoherent 
barbs into the late hours. 

She told me that she feels 
Toronto has “tall-poppied” 
her — punished her doubly for 
being both immodest and 
a woman. Blunt and ambi- 
tious — especially blunt about 
being ambitious — Agg ex- 
pressed her frustrations with 
Toronto pungently. “The 
world will pay attention to you 
before this provincial town 
will,” she said. And the world 
has: Anthony Bourdain named 
the Black Hoof his favorite 
restaurant in Toronto, and Agg 
and Jean have teamed up with 
members of the band Arcade 
Fire to open a Haitian 
restaurant, called Agrikol, in 
Montreal later this year. 

Agg was, from all appear- 
ances, trying to kill off her 
inner Canadian, even as 
I was trying to cultivate mine. 
Shame on me. I had arrived 
in Toronto expecting that 
famous Canadian modesty 
from everyone I met. 

BEFORE I SPENT TIME IN 

Toronto, I had lazily classed it 
in my mind with Seattle and 
Portland — laid-back metropo- 
lises populated by well- 
adjusted knowledge workers. 
And it’s true that Toronto is 
nothing if not well-adjusted. 
Cops here are more likely to 













have bikes than weapons; cars 
slow down for a yellow rather 
than gunning it; passersby 
say “excuse me,” often for no 
discernible reason. 

But Toronto is also the 
biggest city in the country. It is 
not to Canada as Seattle or 
Portland is to the U.S. “You 
could drop a small nuke in 
Trinity Bellwoods Park, and 
the entire cultural class of 
Canada would be wiped out,” 
Stephen Fowler quipped. 
Fowler, a preternaturally 
young-looking 51-year-old, 
moved from San Francisco 
to Toronto with his Canadian 
wife a dozen years ago, then 
watched in despair as every- 
thing that he is — a twirly- 
mustache-sporting, vintage- 
store -rummaging, vinyl- 
listening kind of guy — became 
a hipster cliche. He runs the 
Monkey’s Paw, an antiquarian 
bookstore in Little Portugal 
that is filled with lost curios 
and oddments of the English- 
speaking world. Spread across 
the tables of his little store- 
front on Dundas Street West 
are titles like Werewolves in 
Western Culture and A Guide 
to Gravestones and Gravestone 
Rubbing. Fowler is one of the 
more acute observers of civic 
manners I’ve met. He sees 
Toronto’s dilemma this way: 
From the Canadian perspec- 
tive, it is the striver city the rest 
of the country resents. But 
from a global perspective, it 
remains a provincial city where 
the brightest lights leave for 
London or Dubai. “Or worse,” 
he adds, “for New York. Beneath 
all the decency and modesty 
is a chip on the shoulder 
so huge it took me years to 
understand it.” 

Toronto’s divided self has 
always found expression in its 
urban design. In a sense, there 
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are two Torontos: the highly 
planned, highly developed city 
known as “downtown,” a word 
locals sometimes say with an 
air of exasperation, and the city 
of “the neighborhoods,” en- 
claves of civic spontaneity like 
Little Portugal, where Hoofland 
is located. The seminal urban 
theorist Jane Jacobs comment- 
ed on just this aspect of the city 
when she moved here in 1968 
from her beloved Greenwich 


Village. “Toronto is a very 
refreshing city to come to from 
the States,” Jacobs said on a 
Canadian TV program. “It’s all 
full of romanticism and quirks 
and surprises and ingenuity, 
particularly in the way outdoor 
space is used.” But Jacobs also 
recognized Toronto’s “civic 
schizophrenia,” as she put it. 
On the one hand, it was a 
bottom-up, fun, free-spirited 
city of creatively repurposed 
public spaces. On the other, 
it was a top-down, pompous, 
overplanned city that seemed 
perversely devoted to stamp- 
ing out its more creative twin. 

As of 2015, the situation has 
grown more curious. For most 
of the past decade, Toronto has 
been a skyline of cranes, each 
hoisting a fresh glass-skinned 
tower up from a podium slab. 
The boom is partly thanks to 
Canada’s strict lending stan- 
dards, which allowed it to 
largely avert the global real 
estate bubble. And so. 



From top: Octopus 
in tomato-pepper 
sauce at theSpanish- 
style Bar Raval; Robin 
Goodfellow, the co- 
owner of Bar Raval, 
amid the restaurant’s 
mahogany forms; the 
neighborhood vibe of 
Queen Street West; 
sidewalk diners at Bar 
Raval. Opposite: A 
server at Bar Raval. 


ironically, it was the country’s 
infamous prudence that helped 
unleash the current wave of 
construction and speculation. 
Developers completed more 
than 20,000 new condo units 
across the greater Toronto 
area last year, an all-time 
record. And yet, though inter- 
national money pours in, it is 
not the case that pompous 
Toronto is swallowing indie - 
artsy-Etsy Toronto whole. The 
two now encroach upon one 
another in novel and disori- 
enting ways. For downtown, 
that means borrowing from 
the cachet of the arts scene, 
sometimes to sell real estate 
that is unremarkable. For the 
art and culture scene, it means 
courting international recog- 
nition and money. The key 
term for both is design. 

“Design has followed food 
as the lure,” said John Baker, 
who co-owns Mjolk, a hybrid 
art gallery- design boutique 
in the Junction neighborhood, 
northwest on Dundas Street 
West. With his chunky Yellows 
Plus eyeglasses and Viridi- 
Anne high-waters, he could be 
a “creative class” avatar in Sim 
City. Down to the last item, his 
store, which reflects Japanese 
and Scandinavian influences, 
is exquisitely curated. He seeks 
recognition abroad, he told me, 
as a means of getting Canadians 
to acknowledge him. “Famous 
designers design for us,” he 
said, pointing to furniture by 
the Italian Luca Nichetto and 
the Norwegian duo Anderssen 
& Voll. “Only then do people 
here talk and notice.” 

Jonathan Sabine of MSDS 
Studio, a small firm that has 
exhibited work at Mjolk and 

( Continued on page 150) 

THE DETAILS Hotels, bars, 
restaurants, and shops, page 149 
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Our guide to this month’s 
featured destinations, 
including the best places to 
eat, sleep, and explore. 


MEXICO CITY 

[Market Sweep p.Sl] 

HOTELS 

Condesa DF A boutique hotel 
with chic interiors by design maven 
India Mahdavi. condesodf.com; 
doubles from $280. 

Downtown Mexico This 17-room 
property, set in a colonial palace, 
has a rooftop bar with city-center 
views, downtownmexico.com: 
doubles from $1 75. 

MARKETS 

El Bazaar Sabado A vast, arts- 
focused market founded in 1960. 
elbazaarsabado.com. 

Mercado de Cuauhtemoc 

Weekend-only market near hip 
CoLonia Roma. Colle Dr. J. Navarro 
between Ninos Heroes and Dr. 
Jimenez. 

Mercado de la Ciudadela 

Handicrafts and folk art are the 
draw here. Colle Bolderos ot Plozo 
de lo Ciudodela. 

Tianguis de la Lagunilla 

On Sundays, the city’s most 
recognizable outdoor bazaar sells 
books, ceramics, and more. 

Colle Boconegro from Comon fort 
to Reformo. 

Plaza del Angel A weekend flea 
market housed in a mall with 
more than 50 antiques vendors. 
ontiguedodesmexico.com. 

SHOPS 

Anatole 13 The city’s buzzworthy 
new concept store, anatolel3.net. 
Androna A clothing boutique in 
EL Bazaar Sabado. 11 Plozo Son 
Jacinto. 

Carla Fernandez The up-and- 
coming designer has two stores in 
town, corlofernondez.com. 

Daniel Liebsohn An antiques 
gallery set in the arcade at Plaza 
del Angel, liebsohn.com. mx. 
Fabrica Social This clothing store 
promotes Local women’s textile 
collectives, fobricosociol.org. 
Grafika La Estampa A gallery 
and bookshop highlighting Mexican 
graphic art. grofikoloestompo.com. 
Onora The store’s founder, an 
expat from New York, collaborates 
with Local Mexican artisans on 
objets d’art. onorocoso.com. 

Paolo Angelucci A chic Leather- 
goods store in CoLonia Polanco. 
pooloangelucci.com. 

Remigio Indigenous embroidered 
clothing in the Downtown Mexico 
hotel. 30 Isabel lo Cotolico. 


DUBLIN 

[Dublin by Design p.78] 
HOTELS 

Dean Hotel Dublin’s newest 
boutique hotel has a hot rooftop 
restaurant and an impressive 
collection of local art. deanhotel 
dublin.ie; doubles from $180. 
Dylan Hotel At this 44-room 
hotel in the swank D4 area, 
expect ornate velvet armchairs, 
heated marble floors, and a 
see-and-be-seen bar. dylan.ie; 
doubles from $233. 

CAFES 

Fumbally Mingle with designers 
and other creatives who come 
here for excellent pulled-pork 
sandwiches and avocado toast 


with fermented red cabbage. 
thefumbolly.ie. 

Kaph This pint-size, sunlit cafe 
has gluten-free pastries, single- 
origin coffee, and rotating art- 
work. kopb.ie. 

Sister Sadie The sibling cafe 
of much-loved Brother Hubbard 
is dedicated to all things Local, 
from the bread (by a nearby 
bakery) to the salt (from Achill 
Island), brotherhubbord.ie/ 
sistersodie. 

3fe Order an espresso flight at 
this coffee-obsessed spot by the 
Irish Barista Champ. 3fe.com. 

SHOPS 

Designist Find affordable and 
quirky crafts Like hand-bound 
notebooks and colorful felt 


pLacemats— all by Irish artisans. 
shop.designist.ie. 

Indigo & Cloth Once a garment 
warehouse, it’s now part coffee 
shop, part clothing store, indigo 
ondclotb.com. 

Industry Go for vintage and 
modern housewares, including 
industrial-style storage units and 
graphic rugs, industryondco.com. 
Irish Design Shop In creative 
haven George’s Street Arcade, 
Clare Grennan and Laura Caffrey 
sell Locally made prints, clothing, 
and more, irishdesignshop.com. 

ACTIVITIES 

Block T A tile factory turned 
art hub complete with a gallery, 
dark room, and T-shirt printing 
workshops, blockt.ie. 



TICINO, SWITZERLAND 

[Among the Clouds p. 120] 

HOTELS 

Giardino Ascona Beautifully Landscaped gardens 
and a top-notch restaurant make up for an 
inland— rather than Lakeside— location. Ascono; 
giordino-oscono.ch; doubles from $565. 

Giardino Lago With just 15 rooms, it’s one of the 
most stylish hotels in the canton. Minusio-Locorno; 
giordino-logo.ch; doubles from $349. 

Palazzo Gamboni This 18th-century mansion, set 
in the tiny village of ComoLogno, is a compelling 
alternative to rustic agriturismos. palazzogamboni. 
ch; doubles from $180. 

RESTAURANTS 

Osteria Grotto Borei One of many mountain tav- 
erns, or grotti, this stands out for its sublime risotto. 
Brissogo; osterioborei.ch; entrees $ll-$42. 

Ristorante Grand Cafe Al Porto A magnet for 
the region’s elite since the 19th century. Lugono; 
grond-cofe-lugono.ch] entrees $19-$41. 

Ristorante da Enzo Sit on the Leafy garden terrace 



at this Tegna institution and order refined Local 
fare, like grilled veal steak, ristorantedaenzo.ch; 
entrees $48-$68. 

Vanini This old-school Lugano tearoom is the 
place for coffee and a Local dessert called vermicelli 
(sweet chestnut noodles with whipped cream). 
vonini-dolce-coffe.ch. 

ACTIVITIES 

Capella Santa Maria degli Angeli Instead of a 
traditional roof, this church has an elevated walkway 
extending from the top of the main chapel. Lugano. 
Cardada Cable Car Glass-walled cabins sweep 
passengers more than 3,000 feet from the town of 
Orselina to the peak Cardada. cordodo.ch. 

Chiesa di San Giovanni Battista Mario Botta’s 
radical redo of an age-old church is one of the area’s 
most admired architectural landmarks. Mogno-Fusio. 
Monte Verita Above the town of Ascona, it was 
founded in 1889 as a commune for intellectuals; now 
it has a park, hotel, and teahouse, monteverito.org. 

O FOR MORE PLACES TO EAT, SHOP, AND STAY IN 
TICINO, VISIT TANDL. ME/TICINO 
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ISRAEL 

[The Luxe Factor p. 128] 


HOTELS 

Beresheet Hotel A desert resort 
on a cLiff in Mitzpe Ramon, isrotei 
exciusivecoiiection.com; doubies 
from $350. 

King David Hotel A mainstay with 
recently revamped suites and iconic 
views of Jerusalem’s Old City. 
donhoteis.com; doubies from $450. 
The Norman Tel Aviv’s latest 
boutique hotel has 50 rooms in 
two 1920s buildings, thenormon. 
com; doubies from $450. 
Ritz-Carlton This sleek resort 
just north of Tel Aviv neighbors a 
bustling marina. Herziiyo; ritz 
coriton.com; doubies from $450. 
Waldorf Astoria The Jerusalem- 
stone fagade dates back to 1929, 
but the interiors are brand-new. 
Jerusoiem; waidorfastoria.com; 
doubies from $450. 

RESTAURANTS 

Cantina This Italian restaurant 
draws a well-heeled clientele. 

Tei Aviv; the-rothschiid.com; 
entrees $13-$35. 


Herbert Samuel Restaurant 

Upscale kosher cuisine from chef 
Kobi Ohayon. Herziiyo; ritzcoriton. 
com; entrees $23-$65. 

Manta Ray Beachfront dining on 
a promenade between Tel Aviv 
and Jaffa, montoroy.co.ii; entrees 
$20-$38. 

Shila Book well in advance to 
try this seafood-driven hot spot 
on Ben Yehuda Street. TeiAviv; 
shiia-rest.co.ii; entrees $20-$39. 
Tzfon Abraxas The innovative 
menu at Eyal Shani’s popular spot 
changes daily. 40 Liiienbium St., 

Tei Aviv; entrees $13-$53. 

SHOPS 

Dorin Frankfurt An Israeli 
fashion designer with an eye for 
affordable luxury. Tei Aviv; dorin 
fronkfurt.com. 

Kedem Sasson Studio Graphic 
patterns and easy-to-wear shapes 
make Sasson’s label one of a kind. 
Tei Aviv; kedem-sosson.com. 
Numero 13 Parisian expat Elise 
Shnaiderman’s design store salon. 
13 Shobozi St, Tei Aviv. 

Seti You’ll find candles, interior- 
decor books, glass objects, and 
more. Tei Aviv; seti.co.ii. 

O FOR MORE PLACES TO EAT, 
SHOP, AND STAY IN ISRAEL, VISIT 

TANDL. ME/ISRAEL 


KENYA 

[Call of the Wild p. 134] 
BOOKING 

Angama Mara (ongomo. 
com; doubies from $2,500 per 
night, oii-inciusive) does not 
take direct bookings, so you’ll 
need to work with a tour 
operator. The Elorida-based 
Africa Adventure Company 
(africo-odventure.com) deftly 
coordinated the author’s trip. 

WHEN TO GO 

Superb game viewing is 
available most of the year. The 
Great Migration, between July 
and October, is the time to 
see millions of wildebeests, 
zebras, and antelopes— but it’s 
also the busiest season. 

GETTING THERE 

The most convenient flights to 
Nairobi are on KLM (kim.com) 
via Amsterdam. Erom there, 
a small plane can take you to 
Angama’s own airstrip. 

SAFETY & SECURITY 

At press time, the U.S. State 
Department still maintained 
a travel warning for Kenya, 
though the areas of concern 
are far from the Masai Mara. 


BUYER’S / 
GUIDE / 

COVER 

Hermes dress, $2,575, 
and boots $2,325 
(Hermes stores; 800- 
441-4488; hermes.com)-, 

Maria Plana necklace, 
$500 (moriopiono.com). 

MUST-HAVES 

p.31 

Louis Vuitton (Louis 
Vuitton stores; 866-884- 
8866; iouisvuitton.com); 
Bally (Body New York; 
212-751-9082; boiiy.com). 

p.32 

Prada (Prado stores; 
prada.com); Bottega 
Veneta (800-845-6790); 

Calvin Klein Collection 


(Coivin Kiein Coiiection, 
654 Madison Ave., N.Y.C.; 
212-292-9000). 

p.34 

David Webb (Dovid Webb 
stores; 844-811-9322; 
dovidwebb.com); Stella 
McCartney (Steiia 
McCartney, 112 Greene 
St, N.Y.C.; 212-255-1556); 
Balenciaga (Boiencioga, 
148 Mercer St, N.Y.C.; 
212-206-0872). 

AMONG THE 

CLOUDS 

p.l20 

Roberto Cavalli dress, 
$3,320, and belt, $730 
(robertocovoiii.com); Paul 
Andrew $1,295 (poui 
ondrew.com); Arme de 
I’Amour earrings, $231 
(net-a-porter.com); Arme 


de I’Amour ring, $171 
(armedeiomour.com). 

p.122 

Delpozo coat, $3,700, 
and shoes, $800 (Deipozo, 
35 N.E. 40th St, Miami; 
305-573-1009, deipozo. 
com); Noor Fares ring, 
$4,998, and earrings, 
$2,614 (Bergdorf 
Goodman, 754 Fifth Ave., 
N.Y.C.; 212-753-7300; 
bergdorfgoodmon.com). 

p.123 

Valentino $5,290 
(Voientino stores; 212- 
355-5811); Jimmy Choo 
$1,975 (Jimmy Choo 
stores; 866-524-6687; 
jimmychoo.com). 

p.124 

Emilia Wickstead top. 


$1,645, and skirt, $2,076 
(emiiiowicksteod.com); 
Alexander White $935 
(aiexanderwhiteiondon. 
com); Fiya earrings, 
$3,318, and ring, $3,318 
(fiyo-jeweiiery.com). 

p.126 

Barbara Casasola 

top, $761, and skirt, 
$807 (net-o-porter.com); 
Jimmy Choo $1,975 
(see above); Alexander 
McQueen price upon 
request (oiexonder 
mcqueen.com); Fiya 
$5,530 (see above). 

p.127 

Emporio Armani 

$3,460 (ormoni.com); 

Jimmy Choo $1,575 
[see above); Maria 
Piana $274 (see above). 


TORONTO 

[The Modest Metropolis 

p.140] 

HOTELS 

Delta Toronto The first 
single-purpose hotel built 
in Toronto in 20 years. 
deitohoteis.com; doubies 
from $203. 

Drake Hotel This eclectic 
19-room hotel kicked off the 
transformation of Queen 
Street West when it opened 
in 2004. thedrokehotei.co; 
doubies from $191. 

BARS & RESTAURANTS 
Bar Isabel This jazz-filled 
tapas joint is the place to sate 
late-night cravings for jomdn 
iberico or morciiio—it's open 
till 2 a.m. borisobei.com. 

Bar Raval Inspired by Basque 
pintxos bars, it has fast be- 
come one of Toronto’s hottest 
tables, thisisborrovoi.com. 
Black Hoof A Little Portugual 
gastropub serving a cornuco- 
pia of meat-focused dishes. 
thebiockhoof.com; smoii 
piates $6-$20. 

Wallflower The salon-style 
bar has a vintage vibe, with 
classic cocktails and micro- 
brews. 1665 Dundos Street W. 

SHOPS 

Mjolk Junction boutique 
that carries Scandinavian and 
Japanese housewares, mod- 
ern and classic, store. mjoik.co. 
Monkey's Paw This esoteric 
bookstore in Little Portugal 
has a vending machine that 
dispenses books at random for 
$2. monkeyspow.com. 



Stories in this issue were 
produced with assistance from 
Angama Mara, Asilia Africa, 
KLM, the Norman, Swiss 
International Air Lines, and 
Switzerland Tourism. 
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(Toronto, continued from page 146) 

has designed products for the 
Toronto -based housewares company 
Umbra, has similar feelings. “It helps 
to be accepted by the rest of the world 
in order to elevate our position here,” 
he said. He and his partner, Jessica 
Nakanishi, worry that some develop- 
ers throwing up towers downtown 
don’t share their values, which they 
describe as humanism, multicultural- 
ism, and craft. Sabine recalled a 
developer who bulldozed a building 
housing artists’ studios and in its 
place erected a condo called... “Art 
Condo.” In an effort to shape the 
Toronto they want to live in, MSDS 
is working with what Nakanishi called 
a “thoughtful developer” on a more 
human- scale condo project. “We want 
to build things that last,” she said, 

“that are beautiful rather than glitzy.” 

After chatting with Sabine and 
Nakanishi, I headed out on Dundas 
Street West, first on a streetcar near 
the burgeoning gallery neighborhood 
of Bloordale Village, then on foot. I 
passed a squat social-services building 
the color of whole-wheat pasta and an 
old Nestle factory with large bay doors 
labeled kit kat and batter making 
before finding Shane Krepakevich in 
his nearby studio. Krepakevich began 
his professional life as a geologist, 
then became a sculptor, and only later 
drifted into design. The lighting and 
furniture he creates under the name 
the Mercury Bureau is astonishing — 
seemingly pure investigations of 
surface, line, and form that are also 
fully functional objects. He described 
the things he makes as “large, solid, 
spectacular,” then wondered whether 
it were “possible to make something 
equally strong that doesn’t need to 
be spectacular to achieve strength.” 

It can sometimes be difficult to 
tell whether Krepakevich is speaking 
literally or in metaphors. Was he 
referring to design, the life cycle of 


cities, or time itself? 

Later, I met Alex Josephson, the 
beamingly confident cofounder of 
Partisans Projects, one of Toronto’s 
up-and-coming architecture shops, 
who wore leather pants and sported a 
sculpted hairdo. We were at one of 
Partisans’ latest commissions. Bar 
Raval, a swanky tapas joint inspired 
by the pintxos bars of Spain’s Basque 
region. He pointed out the “lingerie 
of steel and Spanish tiles” that hung in 
the front window and the molten 
quality of the mahogany structures 
suspended from the walls and ceiling. 
The shapes float in undulating pat- 
terns that make one think less of the 
artisan’s touch than of pure comput- 
ing power. “The back-end nerd factor 
of all this is insane,” Josephson told 
me. “Nineteen different software 
patches. To carve wood!” 

Canada’s conundrum, he ex- 
plained, is that it has money and talent 
to burn but has historically lacked 
the egos necessary to bring the two 
together. The country’s “culture of 
humility” has translated into very few 
acts of public extravagance. In the 
United States, private developers hire 
starchitects to build legacy buildings. 
In Canada, the ambition to be “world- 
class,” he says, is squandered on 
“architecture’s version of Fordism. It’s 
the purest form of prefab, in which the 
developer repeats the same floor plan, 
the same suppliers, the same materi- 
als, to get economies of scale.” 

Josephson wants to rescue Toronto 
from the dullness of the podium- 
tower form — to do to it what Bar 
Raval has done to the pintxos concept, 
and what, for that matter, his stylist 
has done to his hair: turn it into 
sculpture. He imagines a condo struc- 
ture that rolls like “sensuous hills,” its 
curvaceous landscape concealing 
“dynamic interior architecture” and 
“spatially rich outdoor spaces” — a 
“Swiss Cheese” tower, “inspired by the 
spatial richness of the Swiss-cheese 
block.” Josephson told me that he has 
already moved beyond the design 
phase. “I’ve been working,” he confid- 
ed, “with a developer who cares about 
the neighborhood.” 

ONE RAINY NIGHT, I went to Trampoline 
Hall, a storytelling event in which 
people deliver lectures on subjects 


they know nothing about. Here was 
the Toronto I’d heard about: youthful, 
a little boozy, loose, ritualistic, and 
very fun, not least for not being a 
self-conscious “thing.” The whole 
evening shimmered with the delicate 
feeling of flying just under the radar. 

Later, I went for beers with 
Carl Wilson, one of the event’s found- 
ers and a music critic for Slate. 
“Trampoline Hall came out of a 
period when it seemed like Toronto 
was creating a really distinctive arts 
and culture identity,” he told me, 
referring to the indie music scene of 
the late nineties and early aughts that 
gave rise to bands like Broken Social 
Scene and Feist. Where that milieu 
was once spontaneous, now it is 
more — well, designed. As an exam- 
ple, he motioned to our surround- 
ings. The bar was called Wallflower. I 
liked Wallflower. It was dimly lit, 
with floral wallpaper and Christmas 
lights and votive candles and an 
old-timey chandelier. It was calculat- 
ed-eccentric, vintage right out of the 
box. “It used to be that the places that 
became bohemian hangouts were 
actual dive bars, taken over by artists 
and their friends,” Wilson said. “Now 
they’re custom-designed for that 
purpose. It cuts out the middle stage 
of gentrification.” 

On my last day in Toronto I 
strolled down Dundas Street West 
with Fowler, who echoed this senti- 
ment. Gesturing down Ossington 
Street, now busy with latte options, 
he said, “When I moved here, this 
was all Portuguese-run kitchen-sup- 
ply stores and vacant lots. You had 
your Portuguese doctors, grocers, tax 
preparers.... English didn’t need to be 
spoken for days.” In the alleys, men 
would throw open their garage doors 
and spend the day roasting sardines, 
making wine, and playing cards. 

Cities are always trying to recover 
their naivete, the imagined point- 
zero before — fill in the blank — gen- 
trification, overdevelopment, hip- 
sterism. To be urban, though, isn’t to 
be naive. It is to complain. It is, as 
Robert Frost said of trees, to talk of 
going, but never get away. Or as 
Fowler put it, “Why am I not doing 
my store in L.A.? People would get it 
there.” He paused, then added, 
“Toronto’s just too nice to leave.” O 
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(IsraeL, continued from page 132) 

You can almost feel the newfound 
culinary energy bouncing off the walls 
in Tel Aviv. On my first night in the city 
the folks at the Norman snagged me a 
hard-to-get reservation at Shila, a hot 
spot on Ben Yehuda Street. Ill admit 
that almost everything I and my din- 
ner companion ordered sounded more 
tempting than it actually tasted. But 
the one dish that stood out — as it did 
at every other restaurant I tried — was 
the broiled chicken livers. Perhaps this 
is because they are part of the collec- 
tive palate, developed by generations 
of Jewish mothers (including my own) 
who served an appetizer of chopped 
liver on Friday nights. At Tzfon 
Abraxas, a jumping place helmed by 
chef Eyal Shani, you can even get an 
order of chicken livers served up inge- 
niously in a brown paper bag. 

The city has plenty of trendy water- 
ing holes, too, where cuisine is almost 
beside the point. One evening I went 
with friends to Cantina, where mod- 
els, actresses, and business moguls (of 
which Israel has its fair share, created 
mostly by the tech industry) paraded 
by the tables. The food is your basic 
spicy Italian, but what fascinated me 
about the place was the visual diver- 
sions: the bats that swirled in the 
trees that line Rothschild Boulevard, 
well-dressed and mostly pencil-thin 
women huddled in conversation with 
powerful-looking and less-thin men, 
just as you’d see on Madison Avenue or 
in the Hamptons. 

One of the best meals I had in 
Tel Aviv was not dinner at one of the 
sceney boites but rather lunch at 
Manta Ray, set on the promenade be- 
tween Jaffa and Tel Aviv, overlooking 
the sparkling Mediterranean. I went 
there with Yaniv Stainberg, who runs 
Privilege Tourism, a high-end travel 
agency in Israel. He admitted that 
Israel is still being educated in the lux- 
ury experience, with the help of two 


hotel schools, one in nearby Herzliya 
and the other in northern city of Haifa 
(although he noted that the best hote- 
liers still study in France, Switzerland, 
and America). We discuss the must-see 
destinations, which for him include 
the Ritz- Carlton, in Herzliya. “It’s the 
best hotel in Israel by the standards of 
service, the size of the rooms, its loca- 
tion on the beach, and its spa,” he said. 
Even though the hotel serves only ko- 
sher food, as do most hotels in Israel, 
the chef has managed to transcend the 
given limitations of this cuisine, which 
prohibits, among other things, serving 
dairy ingredients with meat dishes. I 
had a superb steak at Herbert Samuel, 
a branch of the famed Tel Aviv restau- 
rant at the Ritz- Carlton, followed by a 
delectable and elaborate bittersweet- 
chocolate concoction. 

Manta Ray is an attractive, open 
space, with areas for indoor and out- 
door dining — decorated, farmhouse- 
style, with baskets of lemons, egg- 
plants, and red peppers. As Stainberg 
and I bit into delicious roasted egg- 
plant, Ofra Ganor, the restaurant’s 
ebullient proprietor, joined us. Ganor, 
who was early in recognizing 
Tel Aviv’s potential as a food scene — 
at a time when fresh herbs were still 
hard to come by in Israel — points out 
that the idea of “farm-to-table” always 
existed here, in part because the excel- 
lence of the produce mandated this 
approach. “Our tomatoes, figs, and 
eggplants are better,” she said, then 
ordered us a platter of meze: sardines, 
tahini with cauliflower, salmon tar- 
tare, tzatziki, goat cheese with beets, 
and shrimp with mango and spinach, 
all accompanied by house-made 
Balkan bread. From there we moved 
on to the seafood (the restaurant’s spe- 
cialty). In a spirited conversation, we 
learned from Ganor that seven mem- 
bers of her staff were away on military 
duty in Gaza. This was a reminder of 
the larger, darker situation (matzav, as 
it is referred to here) in which Israel 
finds itself — something that can be 
easily forgotten while sitting at a beau- 
tifully set table by the sea. 

AS SOMEONE WHO follows and has 
written about fashion, I was struck by 
the huge strides Israel has made in 
that industry. There’s a renewed 


emphasis on domestic manufactur- 
ing, and the country recently re- 
launched its Fashion Week. One of the 
most original designers, Kedem 
Sasson, who describes his aesthetic as 
“Middle Eastern Zen,” creates artistic- 
looking, almost Cubist clothes that 
borrow from a variety of influences, 
ranging from Japanese to French, 
while making them entirely his own. 
By chance I heard that Sasson, who 
has boutiques in Tel Aviv and 
Jerusalem, had decided to open a new 
Tel Aviv store a few months earlier, 
featuring a limited-edition capsule 
collection, as a 50th birthday present 
to himself. I rushed over to the shop 
on an out-of-the-way street in the Gan 
HaHashmal neighborhood to check 
out the clothes, which are sewn by 
women in two nearby factories, and to 
meet with Sasson, who looks a bit like 
a well-fed monk. The designer has 
none of the auteur-like airs about him 
that I associate with other practitio- 
ners, and I was, as always, impressed 
with his drapey, forgiving shapes and 
unexpected use of texture and color. 

Dorin Frankfurt is another suc- 
cessful Israeli designer — her motto is 
“Luxury at affordable prices” — and 
her relaxed, layerable designs, which 
are made locally, are made out of ev- 
erything from denim to neoprene. She 
opened her first factory in 1985 “with 
no customers,” but three decades later 
her designs are carried in namesake 
stores all over Israel. I went to visit 
Frankfurt in her Tel Aviv studio, which 
includes its own warehouse and ship- 
ping operation, a yoga room for em- 
ployees, and several resident cats. 

“Life in Israel is my inspiration,” 
Frankfurt told me. “We work in times 
of war and peace.” She said it took a 
while for Israelis to understand the 
finer nuances of fashion, but they have 
begun to catch on: “Everyone has 
clothes,” she pronounced. “There’s no 
reason to buy new ones unless they’re 
singular, beautiful, and work for you.” 
Given that Israel has proven to have its 
share of gifted designers, it makes 
sense to me that Israelis, who for the 
longest time seemed to dress in some 
version of the khaki garb that they 
wore while serving in the military 
(duty is mandatory for both men 
and women), would finally catch up 
with the fashion moment. 
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Much of the city’s stylishness 
reveals itself in Neve Tzedek, a gentri- 
fying neighborhood with tiny bou- 
tiques and cafes on Tel Aviv’s south- 
western tip. Until the late 1990s, I was 
told, taxi drivers refused to go there, 
but nowadays the area has the anti- 
bourgeois cachet of a little SoHo, and 
behind its nondescript fagades are 
some of the most expensive apart- 
ments in the city. On Shabazi Street 
alone you can find Zozi, a jewelry 
store owned by a 38-year-old psychol- 
ogy major who took up goldsmithing, a 
stone’s throw from a shop called Seti 
that carries items that are the furthest 
evolution away from the down-to- 
earth sabra mentality that I once 
thought of as characteristically Israeli. 
These include candles from 
L’Artisan Parfumeur and Cire Trudon, 
Lucite trays from Alexandra von 
Furstenberg, Czech glass from Sklo, 
and coffee-table books galore. If you 
wander around, as I did, you will 
stumble onto Numero 13, a concept 
store carrying European brands run 
by Elise Shnaiderman, an enterprising 
young Parisian who moved here in 
2006 and insists that Tel Aviv was a 
“fashion desert” when she arrived. All 
the same, she admits that Israelis 
“learn very fast in every domain” and 
that they are as “size-obsessed” as 
the women who shop on Rodeo Drive. 

I LEFT THE WORLD of slender 
Tel Avivan ladies who lunch to check 
in on Jerusalem, where the women, in 
my experience, tend to come in all siz- 
es and dress in a mishmash all their 
own. At the recently opened Waldorf 
Astoria hotel, I saw that along with the 
new luxury comes a certain amount of 
new glitz, verging on garishness — as 
true of Israel as it is of most places, of 
course. The hotel is a hymn to chande- 
liers and marble and rooms that look 
glam in a beige-on-beige. Dynasty-era 
kind of way. The most striking part of 
the hotel is its original ornamental 
fagade, which dates back to 1929, when 
it fronted one of the first luxury hotels 
in the Middle East. Today it’s popular 
with Haredi Jews, who come from 
Europe and America to partake of its 
kosher cuisine, Shabbat elevators, and 
streamlined opulence. The Arab con- 
cierge who showed me around 


disclosed that plans are in the works to 
build separate swimming pools for 
men and women, in keeping with 
Orthodox custom. I was musing to 
myself about this unique approach to 
luxury tourism when the concierge 
abruptly interrupted his spiel to ask 
me for advice on his love life. I wasn’t 
sure whether he saw me as an old 
hand at romance or simply as an older 
woman who had reserves of life wis- 
dom to draw on, but I stood in the lob- 
by, with its Ottoman- style lamps and 
overstuffed couches, and had an im- 
passioned discussion as to whether or 
not he should pursue his old girl- 
friend. Only in Israel. 

For my last two nights in the coun- 
try, I stayed in one of the newly 
redone suites at the King David. The 
room was enormous and extremely 
comfortable, but it was the sloping 
garden, with a pool overlooking the 
Old City, that I found most transport- 
ing. I sat there one afternoon — chil- 
dren chattering and splashing in the 
pool, no Apache helicopters hovering 
overhead — and reflected on how 
much had changed in this exhilarat- 
ing, exasperating, and heartrending 
country that I have known for 50 
years. While tensions in this part of 
the world may continue to flare, Israel 
as a society seemed on this visit to 
have evolved, matured — as though 
the comforts it offers a visitor are a 
reflection of the pride it takes in itself 
as an international presence. I 
thought about the unexpected chic of 
the Norman and the ambitious cui- 
sine of Shila, and then I remembered 
what was in fact my favorite meal 
of the trip: the falafel I bought at a 
stand in the central bus station of 
Beersheba. The mixture of chickpea 
balls, tahini, fried onions, and mari- 
nated eggplant stuffed into a pita was 
nothing less than sublime — like that 
first falafel I had as a girl. It put me 
in mind, for some reason, of Gerard 
Manley Hopkins’s wonderful poem 
“Pied Beauty”: “Glory be to God for 
dappled things.... All things counter, 
original, spare, strange.” It seems a 
fitting epigraph for a country that 
straddles so many disparate impuls- 
es, one that still hasn’t figured out 
how to spell lox on a breakfast menu 
but claims more than 200 boutique 
wineries. Mazeltor/ & 



(Kenya, continued from page 137) 

entry doors (smartly wrapped in 
colorful straps made by Masai women) 
and large loftlike interiors oriented 
toward that dramatic view. Every 
comfort is there — a big soaking tub 
and open stone shower, a stocked bar 
with Italian glassware — along with 
thoughtful touches like an enclosed 
entrance foyer so your butler, unseen, 
can leave you coffee in the morning. 

One of the challenges of designing a 
lodge in this location is how to make 
the traditional safari look — which 
many travelers still expect — feel 
fresh. “People who love the story of 
Out of Africa come here and burst into 
tears,” Nicky told me. “But others 
think it’s Hollywood cheesy. So 
everywhere on the property there are 
nods to the story. But we tried not to 
overdo it.” The touches are subtle: 

Peter Beard’s book about Blixen’s fa- 
vorite servant in your tent, a replica 
of Finch Hatton’s yellow plane in the 
vaulted brick library, cane plantation 
chairs that were designed for the 
film — along with some classic tropes 
like brass-and-copper bath fixtures, 
English bone china, and throw blan- 
kets in Masai plaids. But overall 
Meintjes has done “safari” in a mod- 
ern idiom, with a mix of cutting-edge 
South African-designed furniture, 
minimalist metal chairs in bright red 
from Paris, and examples here and 
there of the contemporary craftwork 
of the Masai and other African tribes. 

The pared-down design yields a 
kind of carefree sexiness that makes 
perfect sense, because it doesn’t 
compete too much with the real star: 
that view. At Angama, nearly every- 
where you look you feel suspended 
over the Mara, held in the limitless 
blue sky filled with cotton-ball clouds 
drawing shapes like continents in 
shadow on the broad plain below. In 
the morning the sun bathes it all in 
pink light as the hot-air balloons that 


(Kenya, continued from page 153) 
float guests through the park sail by. 

In the afternoon the sun burnishes the 
red oat grass and the parasols of 
balanite trees a rich, tawny gold. There 
is a deep serenity that conies from 
sitting in bed, or in one of the rocking 
chairs on your deck, and just watching 
the play of light while the eagles and 
starlings and finches hover and careen 
at eye level before you. 

I joked with the staff that they’ll 
have to work quite hard to pull guests 
away from their rooms to go on game 
drives — and, in fact, the Fitzgeralds 
envision that Angama will be a great 
final stop for travelers who want to 
slow down on their breakneck safari 
circuits — but this is still a safari lodge. 
Most of the guides came from Kichwa 
Tembo down the hill and have years 
of expertise in the park. The Masai 
Mara has been maligned for, among 
other things, its crowds and poaching 
problems; Angama, which has its 
own access road into the park, sits at 
the northern tip of the Mara Triangle, 
a quieter area separated by the Mara 
River from what’s known as the 
Greater Mara, with its inexpensive 
camps and day- trippers on minibuses 
from Nairobi. Over a series of drives 
on my visit, I never experienced the 
kind of vehicle pileups around ani- 
mals that you see in the Greater Mara. 
And the game here is genuinely 
fantastic: in addition to the usual 
gazelles and impalas and ostriches, I 
saw incredible numbers of buffalo, 
zebras, giraffes, elephants, and 
hippos, plus cheetahs, lions, and the 
extremely rare black rhino. And I 
captured what is probably my favorite 
safari photograph of all time: two 
lionesses perched in the branches of 
a balanite tree, striking a dramatic 


pose as they gazed out over the plain. 

Samuel Tunai, governor of the 
county in which the Masai Mara is 
located (and whose family owns the 
land the Fitzgeralds have leased for 
Angama), acknowledges the challeng- 
es facing the Mara, particularly 
outside of the Triangle. He’s setting up 
a management authority that will 
oversee the implementation of a new 
constitution for the park — one that he 
told me “will never be changed.” A 
group of experts drafted the document 
this summer, and, if it passes this fall, 
rules governing how the park is 
managed and used will become law. 
“We must protect and conserve the 
park at any cost,” Tunai said, “for 
present and future generations.” 

While the question of the Mara’s 
future is still an open one, for their 
part the Fitzgeralds are off and run- 
ning at Angama. “This is the seventi- 
eth property we have built and opened 
and I have never been so frightened,” 
Nicky told me. Why? “Because this 
is more ours than anything we’ve ever 
done,” Steve answered. And it’s true 
that they have updated their own 
formula at Angama to make the 
experience more like what they believe 
guests want in 2015. Mealtimes are 
now entirely flexible, menus are a la 
carte, and you can choose from 
multiple dining venues: in the main 
guest area, out under the stars at a 
“bush barbecue,” or privately in your 
room. Guides are not assigned to you 
for your stay but matched to what 
you want to do, when you want to do it, 
whether you’re interested in a special 
bird -watching hike or a visit to a 
Masai village, or you simply want to 
sleep in and start your game drive 
later. (Experienced safari- goers can 
even do a self-drive safari in one of 


Angama’s vehicles, with a junior guide 
accompanying them.) I went on an 
epic drive one day with my superb 
guide, Samuel Komu Mumbi, that 
covered pretty much the entire 
Triangle, lasted about six hours, and 
delivered every animal and bird I’d 
hoped to see. At most safari lodges, we 
would have had a fixed time limit of a 
couple of hours, and Samuel would 
have had to stop the drive and bring 
me back at a fixed hour for a meal. 

Nicky and Steve have also retained 
a commitment to sustainability and 
giving back. In addition to a sophisti- 
cated water reuse program and solar 
power, the lodge gives $10 per guest 
per day to the Angama Foundation, 
which will support various local 
community projects — including a 
clinic — as well as the Mara 
Conservancy. And for wealthy guests 
who come and “want to save the 
world,” as Nicky put it, Angama will do 
charitable matchmaking, connecting 
them to specific projects that sync 
up with their interests, from educa- 
tion and conservation to medicine. 

Angama is not perfect, not yet at 
least. The kitchen is finding its way, 
and the incredibly warm Kenyan staff 
is still acquiring polish. But that’s all 
easy to overlook in such an incredible 
place. Late one afternoon, Samuel 
took my husband and me to the third 
hill on the property, which the 
Fitzgeralds have left undeveloped. If 
you remember the movie poster for 
Out of Africa, this is the exact spot on 
which Meryl Streep and Robert 
Redford sit in that image. We took a 
short hike up and over the hill to find a 
flat rock high above the Mara, on 
which the staff had set out blankets 
and cushions and left a hamper full of 
snacks and a cold bottle of Chenin 
Blanc. A more romantic scene you 
could not imagine. As we sat and 
looked out over the plain, a tower of 
giraffes grazing in the forest far 
below, it was impossible not to appre- 
ciate that particular African experi- 
ence that Angama brings out so well: 
both above nature and of it, incredibly 
privileged and humbled by your 
place in the scheme of it all. It was one 
of those moments when you know 
the song of Africa. And remember that 
Africa — as it should be — does not 
know a song of you. O 
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ADVERTISEMENT 



T-Shirt Quilt 

Campus Quilt turns 
your t-shirts into a 
new quilt. We do all 
the work and return 
your completed 
t-shirt quilt in as 
few as two weeks. 
As featured on Real 
Simple, Today Show, and Rachael Ray. 

www.CampusQuilt.com | 800-880-8534 



stay Covered Abroad! 

Pool Buoy, a 7-foot wide, UV- rated umbrella 
floats in any body of water deeper than 
2 feet and includes 5 cupholders. 

www.mypoolbuoy.com | 210-858-8205 


Travel Essentials 


Business Pick-Pocket Proof Pants™ 

Business casual meets travel durability! With 19 
stopped pick-pockets since 2012, Clothing Arts' 
innovative pants are a true travel revolution. Their 
patent pending Business Traveler design looks like 
standard chinos while featuring 7 multi-secure pockets. 
One traveler stopped 2 pick-pocket attempts in Athens 
on a single trip wearing these pants! 

ClothingArts.com | 646-422-9222 



Women's Wear Reinvented! 

Luxurious, sleek, fine quality, washable, 
leak resistant undergarment. Protects fashion 
-I- sheets & lessens cramps -i- bloating. 

Worn by Celebs, Doctor approved! 

www.periodpanteez.com | 888-878-8364 


J 





Alaska Wildland Adventures 

Leading your way through 
wild Alaska, since 1977. 

www.alaska-wildland.com 


Best Headbands Ever! 

With over 100-t- patterns printed on 
a buttery soft and stretchy fabric, Violet Love 
Headbands are an essential accessory for 
anyone on the go! No headache, no slip, and 
100% amazing! Try one today, you'll fall 
in love! Save $17 on any 3 headbands 
with promo code: TL317. 
www.violetloveheadbands.com 
888-789-1037 


To advertise, contact M.l. Integrated Media at 860-542-5180 
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Mystic IT Newport Vineyard 

«Daystop O Overnight @Two Nights 

Ah, New England In The Fall... 

New England 

Fall Foliage 
8 Day Tour $1295 

Visit all six New England states! Join 
the smart shoppers and experienced 
travelers who rely on Caravan’s quality 
and value. Choice dates available. 


Day 1. Your vacation begins in Boston. 

Day 2. Next, to Cape Cod’s southern 
shore for a two night stay in Hyannis. 

Day 3. Ferry across the bay to visit 
Martha’s Vineyard. Enjoy an island 
tour. Return by ferry to Cape Cod. 

Day 4. Visit the sailing capital of the 
world, Newport. Overnight in Mystic. 

Day 5. Explore the museum and studio 
of Norman Rockwell. Then, overnight 
in the Green Mountains of Vermont. 

Day 6. Visit Woodstock. Then, into the 
White Mountains of New Hampshire. 

Day 7. To the rocky Atlantic coast of 
Portland. Overnight in Kennebunkport. 

Day 8. Return with many wonderful 
New England memories! Caravan.com 

#1 Value Guided Vacations -i- tax, fees 
Guatemala &Tikal todays $1295 

Costa Rica 9 days $1095 

Panama Tour & Canal 8 days $1 1 95 

Nova Scotia & P.E. I. todays $1395 
Canadian Rockies 9 days $1595 

Grand Canyon & Zion 8 days $1395 

California Coast 8 days $1295 

Mount Rushmore 8 days $1295 

New England Foliage 8 d^» §1295 

“Brilliant, Affordable Pricing” \ 

-Arthur Frommer, Travel Editor 

Free Brochure 

caravan.com i- 800 -caravan 

caravan 

Guided Vacations Since 1952 






wish you were here... 
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Phillip Wm. j Designer j Bhutan On a trip to the Himalayan 

country to shoot his fall 2015 advertising campaign, Lim — who’s celebrating the 10th anniversary of his 

brand this year — found time to hike to Tiger’s Nest Monastery and indulge in bowls of fiery ema datshi. 
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Indoors they’re like 
.»!-<* ordinary lenses. 

#,putdoors they’re 
xtraordinary. 




Transitions 

Signature 

ADAPTIVE LENSES' 


UPGRADE YOUR VISION. 

Chmmea7"' technology makes Transitions* Signature* 
lenses more responsive in more situations. Clear indoors 
and dark in bright sun. they adapt to just the right shade 
of tint for every situation in between. They even respond 
to light that bounces off buildings or filters through 
clouds and trees. 

Ready to upgrade? 

Find out how at Transltlons.com/Signature 


^ Life well lit. I 


■9mm!' 





